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4.7 Results of Hypothesis Tested 

The null hypothesis is that the means of the percentage of the youth involved in the 

cassava value chain do not differ significantly from one another. The null hypothesis is 

rejected in favor of the alternative hypothesis, which states that there is a significant 

difference in the means of the proportion of youth involvement in the cassava value 

chain, according to the results of the tests in Appendix 4.  

The second null hypothesis proposes that there is no significant difference in the means 

of the perceptions of the youth in the cassava value chain based on their level of 

exposure, knowledge, and involvement in the agricultural sector. The t-test result in 

Appendix 5 showed that the null hypothesis is rejected in favor of the alternative 

hypothesis that there is a significant difference between the means of the youth’s 

perceptions of the cassava value chain.  

The Wald Test for the hypothesis that the explanatory variables in the logistic models 

had no meaningful impact on the youth's involvement in the cassava value chain is 

presented in Table 4.13.  

Table 4.13 Wald Test of the Hypothesis of the Explanatory Variables in the Logit 

Model. 

Cassava Value Chain Hypothesis 

 

Decision 

Production 𝐻0: 𝛽0 = 𝛽1 = 𝛽2… 𝛽𝑛 = 0 

𝐻1: 𝛽0 ≠ 𝛽1 ≠ 𝛽2… 𝛽𝑛 ≠ 0 

Rejected 

Processing 𝐻0: 𝛽0 = 𝛽1 = 𝛽2… 𝛽𝑛 = 0 

𝐻1: 𝛽0 ≠ 𝛽1 ≠ 𝛽2… 𝛽𝑛 ≠ 0 

Rejected 
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Marketing 
𝐻0: 𝛽0 = 𝛽1 = 𝛽2… 𝛽𝑛 = 0 

𝐻1: 𝛽0 ≠ 𝛽1 ≠ 𝛽2… 𝛽𝑛 ≠ 0 
Rejected 

The variables impacting youth's involvement in the cassava value chain are significantly 

correlated. This demonstrated that the youth's involvement in the cassava value chain 

can be statistically explained by the combined influence of the explanatory variables 

that the logistic models predicted. Consequently, the null hypotheses are rejected. 
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CHAPTER FIVE 

SUMMARY, CONCLUSIONS AND POLICY RECOMMENDATIONS 

5.1 Introduction  

This chapter provides a summary and overview of the study's key findings from the 

previous chapter. Policy recommendations for further development initiatives are 

provided in light of the study's findings.  

5.2 Summary of the Study  

This study aims to assess youth’s participation in the cassava value chain in the Upper 

West Akim District of Ghana. Specifically, to analyze the proportion of the youth 

involved in the cassava value chain, describe the activities involved in each of the 

cassava value chains, describe the perceptions of the youth toward the cassava value 

chain, and estimate the factors influencing the youth’s participation in each of the 

cassava value chains. To analyze the proportion of the youth participating in the cassava 

value chains, a bar chart was used to show the distribution of the youth along the value 

chain, percentages were used to represent the gender distribution of the youths along 

the value chain, and a Five-Likert scale used to rank statements about the level of 

participation in the value chain. Simple percentages are used to describe and rank the 

activities that the youth engaged in along the cassava value chain. From a Five-Likert 

scale, descriptive analysis was used to ascertain the youth's perception of the cassava 

value chain. To estimate the factors influencing the youth’s participation, logistic 

regression was used to determine the variation of the dependent variable explained by 

the independent variables and to identify the relative importance of individual 
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predictors. The area selected for this study is the Upper West Akim district in the Eastern 

region of Ghana. The study employed the basic descriptive tools to analyze the 

proportion of the youth that are involved in the cassava value chain, to describe the 

activities within the value chain that the youth are involved in, describe the perceptions 

of the youth toward the cassava value chain, and the use of logistic regression model to 

estimate the factors influencing the youths’ participation in the cassava value chain. 

Variations in the youth' involvement in the value chain were explained by the 

independent factors' combined influence. In the research area, cross-sectional data on 

284 young farmers was gathered. The raw data gathered from the field survey was 

analyzed using STATA 14 and Excel software.  

 

5.3 Conclusions  

From the results, the youth actively engage in many activities along the cassava value 

chain. For cassava production, the youth are most actively engaged in land preparation, 

planting of cassava, and weed control. The most actively participating activities in 

cassava processing are cassava peeling, gari roasting, and grating /grinding. For cassava 

marketing, the most actively participated activities are gari marketing, fresh cassava 

marketing, and cassava dough marketing. This implies that if the youth are well-

resourced with modern technology to enhance their activities along the value chain, their 

participation can further increase.  

The findings of the perceptions index indicate that youth in the research area have 

favorable opinions of the cassava value chain. This implies that if the youth are provided 

with the necessary market information and resources, they will be interested in getting 
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involved more in the cassava value chain, acquiring more skills and knowledge to 

promote their activities along the value chain, and will be unwilling to exit.  

The results of an analysis of the percentage of young people involved in the cassava 

value chain indicate that most of the young people are more actively involved in the 

cultivation of cassava than in its processing and marketing, and they are also curious to 

try out new varieties. This would suggest that the young people in the research region 

do not have the processing and entrepreneurial abilities necessary to process and market 

cassava more extensively.   

The results also show that youth participation in cassava production is significantly 

influenced by gender, primary education, marital status, perceptions, credit access, land 

access, and extension access. Gender (negative), junior high school education, credit 

access, and market access significantly influence youth participation in cassava 

processing. Gender (negative), household size, perceptions, and market access have a 

significant influence on youth participation in cassava marketing. With gender, it 

implies that the males are willing to participate more in cassava production while the 

females are more interested in participating in cassava processing and marketing.  

Regarding education, it indicates that young people who have completed some kind of 

schooling are more likely to embrace and take part in the activities associated with the 

cassava value chain. The findings also suggest that youth involvement in the cassava 

value chain is positively impacted by market, credit, land, and extension access.  
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5.4 Recommendations 

Modern technologies should be made available and accessible to all the youth to make 

cassava farming and processing activities easier. Agritech startups can make modern 

technologies, such as mobile-based market linkage services, more accessible to youth 

in rural areas. They can also provide digital training resources on best farming 

practices and offer mobile credit options. 

There is a need to promote industrialization in the district.  The study advocates for the 

completion of the Mepom Cassava Processing Factory under the one-district-one 

factory presidential initiatives which is currently underway in the study area. There 

should be acknowledgment of successful youth in the cassava value chain, producer 

incentives, and assistance in arranging lucrative markets. Private companies and 

processors can partner with local governments to source cassava from young farmers 

and provide a stable market.  

There is a need to intensify training of the youth through more training programs that 

focus on modern farming practices, value addition, and entrepreneurship. The 

universities could collaborate with MoFA and non-profits to deliver youth-focused 

agricultural entrepreneurship programs, supporting youth interested in cassava farming 

and processing. 

There is a need to widen the availability and accessibility of cassava varieties, 

farmlands, credit, markets, and extension services to increase their participation in the 

cassava value chain. Agricultural extension services should be revamped by resourcing 

the institution and employing more agents. Financial institutions, or microcredit 

providers, must be encouraged to offer loans to young people at interest rates that the 
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young people can afford. The government can set aside land specifically for youth 

projects. Implement a land rental subsidy program to reduce the financial burden of land 

rental costs for the youth farmers.  

 

5.5 Future Studies and Interventions 

Future studies can investigate the impact of modern technologies on youth participation, 

evaluate the effectiveness of training programs, and analyze the role of gender in 

cassava production, processing, and marketing. Additionally, research can assess the 

effects of industrialization on youth employment and economic growth, and examine 

the efficiency of agricultural extension services. 

In terms of interventions, policymakers can implement policies to increase access to 

modern technologies, credit, and markets for youth farmers. Establishing training 

programs focused on cassava value addition and entrepreneurship can also promote 

youth participation. Furthermore, promoting gender-sensitive initiatives can enhance 

female participation in cassava production. 

The study's findings are relevant to other districts in Ghana with similar agricultural 

profiles, as well as West African countries with significant cassava production. Sub-

Saharan African regions with potential for cassava value chain development can also 

benefit from these insights.  
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APPENDICES 

Appendix 1: Multi-Collinearity Test 

Variance Inflation Factor (VIF) for 

Production 

Variable VIF 1/VIF 

Perception 1.66 0.600788 

Gender 1.55 0.646749 

Market access  1.50 0.668818 

Primary education 1.35 0.738935 

Extension service 

access 

1.24 0.803233 

Marital status  1.21 0.823534 

Land access  1.20 0.831862 

Junior high school 

education  

1.14 0.878893 

Experience 1.13 0.884447 

Credit access  1.09 0.918105 

Household size 1.06 0.942456 

Mean VIF 1.29  

 

Variance Inflation Factor (VIF) for 

Processing 

Variable VIF 1/VIF 

Perception  1.41 0.707728 

Market access 1.37 0.731272 

Experience  1.13 0.881772 

Gender  1.13 0.884317 

Tertiary education 1.11 0.900871 

Marital status  1.08 0.922936 

Household size  1.07 0.937275 

JHS education  1.05 0.952879 

Credit access 1.01 0.985985 

Mean VIF 1.15  

 

Variance Inflation Factor (VIF) for Marketing 

Variable VIF 1/VIF  

Perception  1.27 0.787871 

Market access 1.25 0.800323 

Experience  1.23 0.813147 

Gender  1.18 0.844961 

Tertiary education 1.15 0.867408 

Marital status  1.13 0.887550 

Household size  1.05 0.947975 

JHS education  1.05 0.951712 

Mean VIF 1.16  
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Appendix 2: Pearson Correlation Test Matrix  

Production Test 

 production gender household prim jhs   marital  experi  percept  credit   

mketacc extens landaccess 

     

production 1.0000 

gender 0.7075 1.0000 

hsehold  0.0277 0.0015   1.0000 

prim ed 0.3722 0.2580  -0.0574 1.0000 

JHS  0.0026 -0.0054   0.0498 -0.2974 1.0000 

Marital  0.3639 0.1717  -0.0872 0.2516 -0.0088   1.0000 

experi  0.1050 0.1183   0.1571 -0.0633 0.0335   0.1431   1.0000 

percept 0.5870 0.4974   0.1052 0.2908 -0.0201   0.2500   0.2312   1.0000 

credit 0.3220   0.2331  -0.0427 0.0688 0.0253   0.1322   0.0948   0.1703   1.0000 

market  0.4780  0.4152   0.0384 0.2601 0.0817   0.2574   0.1590   0.4802   

0.2114   1.0000 

extens 0.4892  0.3404   0.0362 0.1216 0.0477   0.2590   0.1139   0.2455   0.1253   

0.1964   1.0000 

land  0.4448 0.2185   0.0124 0.2024 -0.0211   0.1360   0.1366   0.3060   0.1173   

0.2876   0.2694   1.0000 

 

Processing Test  

  Production  gender househ~d   jhs tert marital experience perception credit 

marketaccess 

     

processing  1.0000 

gender  -0.4245 1.0000 

household -0.0223 0.0015   1.0000 

jhs  0.0860 -0.0054   0.0498 1.0000 

tert  0.1936 -0.2262  -0.0559 -0.1422 1.0000 

marital  -0.1400 0.1717  -0.0872 -0.0088 -0.1349   1.0000 
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experience 0.0200 0.1183   0.1571 0.0335 -0.0510   0.1431   1.0000 

perception 0.2141 -0.1662   0.1732 -0.0267 0.0858  -0.0708   0.2259   1.0000 

creditaccess 0.1148 0.0488   0.0036 -0.0256 0.0663  -0.0411   0.0135   0.0258   

1.0000 

marketaccess 0.2521 -0.1437   0.0611 0.1058 0.1211  -0.1051   0.1597   0.4823   0.0574   

1.0000 

 

 

Marketing Test 

marketing   gender household    shs     tert marita  experience perception credit 

market 

 

marketing     1.0000 

gender    -0.3316   1.0000 

Household     0.0993   0.0015   1.0000 

shs       0.2215  -0.2882   0.0666   1.0000 

tert      0.0024  -0.2262  -0.0559  -0.1794   1.0000 

marital     -0.0207   0.1717  -0.0872  -0.3357  -0.1349   1.0000 

experience    0.0895   0.1183   0.1571  -0.0147  -0.0510   0.1431   1.0000 

perception    0.5574  -0.1779   0.1508   0.2645  -0.0151  -0.0700   0.2583   1.0000 

credit      -0.0341   0.3004   0.0090  -0.1084  -0.0914   0.1067   0.1148   0.0500   

1.0000 

market   0.1971  -0.1188   0.0467   0.0492   0.0839  -0.1142   0.0577   0.1624   0.0436   

1.0000 

 

 

Appendix 3: Predictions on the Logit Regression 

Prediction = 
𝑒𝑋′𝐵

1+ 𝑒𝑋′𝐵
,  
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Prediction on Youth Participation in Cassava Production: 

𝑋′𝐵 = -7.77 + 4.53Gender(male=1) + 0.07Household size + 2.49Primary Edu. + 0.85JHS 

Edu. + 2.31Marital status – 0.09Experience + 0.24Perception + 1.78Credit access + 

3.30Land access + 1.85Extension access – 0.41Market access +  𝜀𝑖 

𝑋′𝐵= -7.77 + 4.53(0.86) + 0.07(5.82) + 2.49(0.43) + 0.85(0.19) + 2.31(0.77) – 0.09(6.36) 

+ 0.24(1.05) + 1.78(0.48) + 3.30(0.88) + 1.85(0.75) – 0.41(0.95) = 3.7281 

Prediction = 
𝑒3.7281

1+ 𝑒3.7281
 = 0.9765 

Prediction on Youth Participation in Cassava Processing: 

𝑋′𝐵= -0.43 – 1.77Gender(male=1) – 0.08Household size + 0.59JHS Edu. + 0.82Tertiary 

Edu - 0.33Marital status + 0.07Experience + 0.06Perception +0.46Credit access + 

0.82Market access +  𝜀𝑖 

𝑋′𝐵= -0.43 – 1.77(0.32) – 0.08(5.73) + 0.59(0.22) + 0.82(0.14) - 0.33(0.54) + 0.07(6.23) 

+ 0.06(0.89) +0.46(0.75) + 0.82(0.85) = 0.1431 

Prediction = 
𝑒0.1431

1+ 𝑒0.4131
 = 0.5357 

Prediction on Youth Participation in Cassava Marketing: 

𝑋′𝐵= -6.34 – 1.44Gender(male=1) + 0.18Household size +0.17SHS Edu - 0.37Marital 

status + 0.08Experience + 0.42Perception - 0.07Credit access + 2.54Market access +  𝜀𝑖 
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𝑋′𝐵= -6.34 – 1.44(0.75) + 0.18(7.60) +0.17(0.55) - 0.37(0.60) + 0.08(7.40) + 0.42(1.41) 

- 0.07(0.44) + 2.54(0.99)        = -0.3525 

Prediction = 
𝑒−0.3525

1+ 𝑒−0.3525
 = 0.4128  

 

 

Appendix 4: Paired t-test  

Production and processing test result 

Variable  Mean  Standard error Standard dev.  

Production  .5633803 .0294822 .4968422 

Processing  .4577465 .0296156 .4990909 

Difference  .1056338 .050236 .8465916 

 t =   2.1028  degrees of freedom = 283 

 Ho: mean(diff) = 0 Ha: mean(diff) > 0  Pr(T > t) = 0.0182 

 

Production and marketing test result 

Variable  Mean  Standard error Standard dev.  

Production  .5633803   .0294822 .4968422 

Marketing  .3873239 .0289574 .4879986 

Difference  .1760563 .0413247 .777777   

 t =   3.8147  degrees of freedom = 283 

 Ho: mean(diff) = 0 Ha: mean(diff) > 0 Pr(T > t) = 0.0001 

 

Processing and marketing test results 
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Variable  Mean  Standard error Standard dev.  

Processing  .4577465 .0296156 .4990909 

Marketing  .3873239 .0289574 .4879986 

Difference  .0704225 .0387352 .6527776 

 t =   1.8180  degrees of freedom = 283 

 Ho: mean(diff) = 0 Ha: mean(diff) > 0 Pr(T > t) = 0.0351 

 

 

Appendix 5: Paired t-test (Perceptions) 

Production and processing perceptions test result 

Variable  Mean  Standard error Standard dev.  

Prodn percept 4.302817   .215369 3.629462 

Processing percept 5.080986 .2069783 3.48806 

Difference  -.778169 .2407143 4.056589 

t =  -3.2327 degrees of freedom =      283 

Ho: mean(diff) = 0 Ha: mean(diff) < 0 Pr(T < t) = 0.0007 

 

Production and marketing perceptions test result 

Variable  Mean  Standard error Standard dev.  

Prodn percept 4.302817 .215369 3.629462 

Marketing percept 4.883803 .2195233 3.699473 

Difference  -.5809859 .2514364 4.237281 

t =  -2.3107 degrees of freedom =      283 

Ho: mean(diff) = 0 Ha: mean(diff) < 0 Pr(T < t) = 0.0108 
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Processing and marketing perceptions test result 

Variable  Mean  Standard error Standard dev.  

Processing percept 5.080986 .2069783 3.48806 

Marketing percept 4.883803 .2195233 3.699473 

Difference  .1971831 .1359267 2.290677 

t =   1.4507  degrees of freedom =      283 

 Ho: mean(diff) = 0         Ha: mean(diff) < 0  Pr(T < t) = 0.9260 

  

 

Appendix 6: CORRELATION MATRIX 

Production  

 

 

Processing  

    Farmsize     0.6027   0.1236   0.1044  -0.4115   0.1736   0.2256   0.3348   0.3143   0.1014   0.4748   1.0000

  perception     0.7401   0.0843   0.1871  -0.4250   0.1993   0.1208   0.4036   0.4673   0.0423   1.0000

extensiona~s     0.0806  -0.0158   0.0730  -0.1133  -0.0497   0.2022   0.3130   0.0707   1.0000

marketaccess     0.4957   0.0728   0.1142  -0.2903   0.3066  -0.0163   0.3912   1.0000

creditaccess     0.4911   0.0532   0.0917  -0.3321   0.1159   0.0461   1.0000

Yearsofexp~e     0.1007   0.2033  -0.0075  -0.1795  -0.0204   1.0000

marital_st~s     0.3272   0.0166   0.1153  -0.2137   1.0000

Educationa~l    -0.5965  -0.0917   0.0465   1.0000

      Gender     0.2575  -0.0821   1.0000

   Household     0.1253   1.0000

participat~n     1.0000

                                                                                                                 

               partic~n Househ~d   Gender Educat~l marita~s Yearso~e credit~s market~s extens~s percep~n Farmsize
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Marketing 

 

  

  Perception     0.2291  -0.0703  -0.0526  -0.0839   0.0132   0.1551   0.2648   0.1694   1.0000

 market_info     0.3298  -0.0743  -0.0049  -0.1391   0.0636   0.0028   0.1366   1.0000

      credit     0.3478   0.0509  -0.1881  -0.0406   0.1084   0.1453   1.0000

  Experience     0.1761   0.0484   0.2137  -0.0840   0.2944   1.0000

Marital_St~s     0.1605  -0.0902  -0.1175  -0.1740   1.0000

Educationa~l    -0.2211   0.0065  -0.0036   1.0000

      Gender    -0.3065  -0.0001   1.0000

   Household     0.0071   1.0000

participat~n     1.0000

                                                                                               

               partic~n Househ~d   Gender Educat~l Marita~s Experi~e   credit market~o Percep~n

  perception     0.0388   0.1383   0.1036  -0.0131   0.0466   0.0936   0.0153  -0.1119   1.0000

  marketinfo     0.1325   0.0342  -0.1111  -0.0325  -0.0954  -0.1536  -0.0372   1.0000

      credit     0.3912   0.0998  -0.1912  -0.1052   0.0496   0.2816   1.0000

  experience     0.3645   0.2729  -0.1923  -0.1810   0.0905   1.0000

Marital_St~s     0.0415  -0.0733  -0.1516  -0.0831   1.0000

Educationa~l    -0.4348  -0.0916   0.1804   1.0000

      Gender    -0.4759  -0.0814   1.0000

   Household     0.3578   1.0000

participat~n     1.0000

                                                                                               

               partic~n Househ~d   Gender Educat~l Marita~s experi~e   credit market~o percep~n
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UNIVERSITY OF GHANA  

DEPARTMENT OF AGRICULTURAL ECONOMICS AND AGRIBUSINESS  

 

YOUTH PARTICIPATION IN THE CASSAVA VALUE CHAIN IN THE UPPER WEST 

AKIM DISTRICT, EASTERN REGION, GHANA 

 

 QUESTIONNAIRE  

This study aims to obtain opinions, views, experiences, and suggestions regarding the cassava 

value chain. The questionnaire is meant to collect data on youth (18 – 35 years) participation in 

cassava farming, processing, and marketing. Information obtained in the process is strictly for 

academic purposes only. Responses obtained will be treated with confidentiality and will not be 

released to the public without the respondent’s consent.  This interview is voluntary and will take 

a few minutes to complete. Your participation will be highly appreciated.  

Section A. Respondents Socio-Economic Characteristics  

1. Name of respondent ……………………………………………………… 

2. Age of respondent 1 = 18 – 23 [  ]  2 = 24 – 29 [  ]  3 = 30 – 35 [  ] 

3. What is your total household size?………. 

4. Sex of respondent 1 = Male [  ]  0 = Female [  ] 

5. What is your highest level of education? 0 = None [  ]  1 = Primary [  ]  2 = JHS/Middle school 

[  ]  3 = Secondary [  ]    4 =  Tertiary [  ] 

6. What is your marital status? 0 = Single [  ]  1 = Married [  ]   
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Section B: Questions on cassava value chains 

7. In which of the following cassava value chains do you participate? 1 = production [  ]            

2 = processing [  ] 3 = marketing  

Cassava Production 

8. Is cassava farming your primary occupation? 1 = Yes [  ] 0 = No [  ] 

9. If yes, which cassava production activities are you involved in?  1 = Land preparation [  ]       

2 = Planting of cassava [  ]  3 = Weed control [  ]  4 = Fertilizer application [  ]              

5 = Pests/diseases control [  ]  6 = Cassava harvesting [  ]  7 = Others (specify)……………… 

10. If No, what is your main occupation? 1 = Crop farming [  ]  2 = Public/Civil servant [  ]   

3 = Self-employed [  ]  4 = Others (specify)…………………… 

11. What is your number of years of producing cassava?...........................years 

12. What is your major reason for farming cassava?   1 = Personal use [  ]   2 = Commercial 

purpose [  ]   3 = Others (specify)………… 4 = Both personal & commercial purposes [  ] 

13. How do you prepare your land for crop production? 1 = Tractor [  ] 2 = Hoe/cutlass [  ]    

3 = Weedicide [  ]   4 = Others (specify)………………….. 

14. What is the total current area under crop production in acres? ………….. Acres 

 1 = < 0.5 acre [  ]   2 = >0.5 - 1 acre [  ]  3 = >1 – 2 acres [  ]  4 = >2 acres [  ] 

15. What is the total current area under cassava farming in acres? ………….. Acres 

 1 = < 0.5 acre [  ]  2 = >0.5 - 1 acre [  ]  3 = >1 – 2 acres [  ]  4 = >2 acres [  ] 

16. Do you intercrop cassava? 1 = Yes [  ] 0 = No [  ] 

17. If Yes, please, indicate the crop(s) you intercrop with cassava ……………………… 

18. Do you use fertilizer or manure on cassava? 1 = Yes [  ] 0 = No [  ] 

19. If yes, which one do you apply?  1 = Fertilizer [  ]   2 = Manure [  ]  3 = Both [  ] 
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20. Where do you source your cassava planting material? 1 = Local market [  ]  2 = Own seed [  ]   

3 = Neighbors [  ]   4 = Others (specify)……………….. 

21. How reliable is the source? 1 = Extremely reliable [  ]   2 =  Moderately [  ]   3 = Low [  ] 

22. Do you have access to enough farmland for your cassava farming? 1 = Yes [  ] 0 = No [  ] 

23. Do you have access to the market for your cassava? 1 = Yes [  ] 0 = No [  ] 

24. Which disease/pest control practices do you use?  1 = Hand control [  ]   2 = Chemical 

control [  ]   3 = Crop rotation [  ]   4 = None [  ]   5 = Others (specify)…………….. 

25. What is the major source of labor employed on your farm?  1 = Family labor [  ]   2 = Hired 

labor [  ]  3 = Both family & hired labour [  ]  

26. How did you acquire your land for farming? 1 = Purchase [   ] 2 = Rented/Lease [  ]            

3 = Family land [  ] 4 = Borrowed [  ] 

27. How much does an acre of land cost if it is rented? GHC………………. per acre.  

28. Do you belong to any farm-based group? 1 = Yes [  ]   0 = No [  ] 

29. If yes, do you receive any support/assistance from the group, and in what form? 1= Book-

keeping training [  ]  2 = Agronomic practices [  ]  3 = Cash/Credit support [  ]   4= Input 

supply[  ]  5 = No Support [  ]   6 = Others (specify)…………………….. 

30. Do you have access to an extension service? 1 = Yes [  ]   0 = No [  ] 

31. Did you receive any form of credit? 1 = Yes [  ]   0 = No [  ] 

32. From where did you access the credit?  1 = Bank [  ]   2 = FBOs [  ]   3 = Credit union [  ]    

4 = NGOs [  ]   5 = Gov’t [  ]   6 = Friends and family [  ]   7 = Others (specify)……… 
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Please indicate by ticking (√) your level of involvement in the following cassava production 

Statement  Strongly 

agree  

Agree   Neutral  Disagree Strongly 

disagree 

33 I actively engage in cassava 

cultivation 

     

34 I have enough land to expand my 

cassava production 

     

35 I expand my cassava farm each year       

36 I engage hired labor to weed and 

harvest my cassava  

     

37 I sell all/most of my cassava output      

38 I want to exit cassava production      

39 I want to explore new cassava 

varieties 

     

Cassava processing  

40. Is cassava processing your primary occupation? 1 = Yes [  ] 0 = No [  ] 

41. If yes, which cassava processing activities are you involved in?  1 = Harvesting [  ]  2 = 

peeling [  ]  3 = Grating/Grinding [  ]  4 = Fermentation [  ]  5 = Drying [  ]  6 = Milling [  ]   

7 = packaging [  ]  8 = Others (specify)…………………………. 

42. If No, what is your main occupation? 1 = Crop farming [  ]  2 = Public/Civil servant [  ]        

3 = Self-employed [  ]  4 = Others (specify)…………………… 

43. What is your number of years of processing cassava?...........................years 
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44. What is your major reason for processing cassava? 1=Personal use[  ]  2=Commercial use [  ]   

3 = Both personal & commercial use [  ]   4 = Others (specify)………………… 

45. Did you receive any form of credit to support your work? 1 = Yes [  ]   0 = No [  ] 

46. From where did you access the credit?  1 = Bank [  ]   2 = FBOs [  ]   3 = Credit union [  ]      

4 = NGOs [  ]   5 = Gov’t [  ]   6 = Friends and family [  ]   7 = Others (specify)……… 

47. How do you source cassava for processing? 1 = Own cassava farm [  ]  2 = Local farmers [  ]  

3 = Cassava market [  ]  4 = Other sources (specify)………………. 

48. Which cassava products do you produce?  1 = Flour [  ]  2 = starch [  ]  3 = Garri [  ]         

4 = Fufu [  ]  5 = Chips [  ]   6 = Others (specify)………………. 

49. Do you have access to the market for your cassava products? 1 = Yes [  ]   0 = No [  ] 

50. How do you market your cassava product? 1 = Local market [  ]  2 = Wholesalers [  ]    

3 = Direct to consumers [  ]  4 = Export markets [  ]  5 = Others (specify) ……………. 

51. What equipment or tools do you need for processing? 1 = Grater [  ]  2 = fermentation 

container [  ]  3 = Drying machine [  ]  4 = Cassava press [  ]  5 = Roasting pan/oven [  ]   

6 = Grinding machine [  ]  7 = Others (specify)………………… 

52. Are you aware of any food safety and quality standards?    1 = Yes [  ]   0 = No [  ] 

53. If yes, are you currently following those standards in your cassava processing operations?   

1 = Yes [  ]   0 = No [  ] 

54. Do you belong to any processor group in the community?  1 = Yes [  ]   0 = No [  ] 
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Please indicate by ticking (√) your level of involvement in the cassava processing 

Statement  Strongly 

agree  

Agree   Neutral  Disagree Strongly 

disagree 

55 I actively engage in cassava 

processing 

     

56 I participate in developing cassava-

based products 

     

57 I have enough knowledge and skills 

in cassava processing 

     

58 I am interested in improving my 

knowledge and skills in cassava 

processing 

     

59 I engage hired labor to help in 

processing cassava 

     

60 I need financial support to enhance 

cassava processing 

     

61 I plan to be more in cassava 

processing activities in the future 

     

Cassava marketing  

62. Is cassava marketing your primary occupation? 1 = Yes [  ] 0 = No [  ] 

63. If yes, which cassava marketing activities are you involved in?  1 = Input marketing [  ]   

2 = Fresh cassava marketing [  ]  3 = Flour marketing [  ]  4 = Starch marketing [  ]  5 = Gari 
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marketing [  ]  6 = Cassava peels marketing [  ]   7 = Cassava dough marketing [  ]             

8 = Others (specify)…………………………. 

64. If No, what is your main occupation? 1 = Crop farming [  ]  2 = Public/Civil servant [  ]   

3 = Self-employed [  ]  4 = Others (specify)…………………… 

65. What is your number of years of marketing cassava?...........................years 

66. Did you receive any form of credit to support your trading? 1 = Yes [  ]   0 = No [  ] 

67. If yes, from where did you access the credit?  1 = Bank [  ]   2 = FBOs [  ]   3 = Credit union [  

]    4 = NGOs [  ]   5 = Gov’t [  ]   6 = Friends and family [  ]   7 = Others (specify)……… 

68. How do you source cassava for marketing? 1 = Own cassava farm [  ]  2 = Local farmers [  ]  

3 = Cassava market [  ]  4 = Other sources (specify)………………. 

69. Which platform do you primarily use for cassava marketing? 1 = Local markets [  ]    

2 = Wholesale buyers [  ]  3 = Exporters [  ]  4 = Others (specify)……………… 

70. How do you determine the price of your cassava product? 1 = Negotiation [  ]  2 = By the 

market [  ]  3 = The farmer [  ]  4 The buyer [  ]  5 = Others (specify)………….. 

71. When your cassava or cassava products are ready, do you sometimes find it difficult to get a 

buyer?  1 = Yes [  ] 0 = No [  ] 

72. If yes, what causes such situations? 1 = inaccessibility of market [  ]  2 = lack of market 

information [  ]  3 = low price offered [  ]  4 = Others (specify)…………………… 

73. During which period of the year do cassava tubers fetch the highest price?.......................... 

74. What is the mode of transaction payment for the cassava or cassava product?             

1 = cash sales [  ]   2 = credit sales [  ]    3 = both [  ] 

75. If it's credit sales, how long does it take before you are paid? ………………….. days 

76. Does any of your harvested cassava go waste /spoil?  1 = Yes [  ]    0 = No [  ] 
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77. If yes, what is the main cause of this spoilage? 1 =Mechanical damage [  ]  2=Overstaying [  ]   

3 = pests and diseases [  ]   4 = Others (specify) …………………… 

78. How do you transport the cassava or the cassava products? 1 = trekking [  ]   2 = trucking [  ]   

3 = Both [  ]   4 = No transport [  ] 

Please indicate by ticking (√) your level of involvement in the cassava marketing 

Statement  Strongly 

agree  

Agree   Neutral  Disagree Strongly 

disagree 

79 I actively engage in cassava 

marketing 

     

80 I engage hired labor to help in 

marketing cassava 

     

81 I am satisfied with my current 

marketing channels 

     

82 I need financial support to enhance 

cassava marketing 

     

83 I perceive the prospects of cassava 

marketing as promising  

     

84 I am ready to explore any innovation 

to enhance cassava marketing 
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Section C. Perceptions of the Youth in the Cassava Value Chain 

Please indicate your level of agreement with the following statements 

Production Statement Strongly 

Agree       

Agree  Neutral Disagree Strongly 

Disagree 

85 I am interested in getting involved in 

cassava production 

     

86 Cassava production is not a profitable 

venture for the youth 

     

87 I believe that cassava production can 

contribute to food security 

     

88 I perceive cassava production as a too 

much labor-intensive activity 

     

89 I preferred white-collar jobs to the 

cassava cultivation 

     

90 I believe that promoting cassava 

production among the youth can help 

reduce the unemployment rate  

     

91 I perceive cassava cultivation as a 

means of achieving financial 

independence and reducing poverty 

     

92 Financial and extension support will 

encourage rural youth participation 

     

Processing Statement 
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93 I see cassava processing as a source of 

income generation. 

     

94 Cassava processing is a low-

value/prestige activity 

     

95 Cassava processing is a dirty and 

physically demanding activity  

     

96 Cassava processing can lead to value 

addition and product diversification. 

     

97 I am interested in acquiring skills and 

knowledge related to cassava 

processing 

     

98 Access to finance, training, and 

market information can help promote 

cassava processing activities 

     

Marketing Statement 

99  I perceive cassava as a profitable crop 

with high market demand and a viable 

source of income 

     

100 Cassava marketing provides valuable 

opportunities for youth 

entrepreneurship 

     

101 Marketing of cassava products is 

adequately promoted in our area. 
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102 I am adequately informed about the 

benefits and potential of cassava 

marketing 

     

103 Marketing channels for cassava 

products are easily accessible for 

young farmers 

     

104 Sufficient training and capacity-

building programs will boost my 

interest in cassava marketing activities 

     

 

Section D. Factors influencing youth’s participation in the cassava value chain.  

To what extent do you agree or disagree with the following? 

Production Constraint Strongly 

Agree       

Agree  Neutral Disagree Strongly 

Disagree 

105 Lack of access to quality inputs      

106 High input prices       

107 Limited or lack of cassava farming 

knowledge and skills 

     

108 Lack of access to adequate land      

109 Limited access to credit/finance      

110 Too high a labor cost      

111 Poor rainfall distribution      

112 High incidence of pests/diseases       
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113 Severe incidence of sand mining      

114 Poor output prices       

115 Lack of modern technology to 

make cassava farming easier 

     

116 Limited access to market      

117 Poor agricultural extension services      

Processing Constraint 

118 Limited or lack of cassava 

processing knowledge and skills 

     

119 High cost of raw cassava      

120 Inadequate storage facilities      

121 High transport cost      

122 Poor market information        

123 Limited market       

124 High processing cost      

125 Lack of processing facilities      

126 Poor output prices       

127 Cassava processing is seen as a 

low-status occupation 

     

128 Unavailability of raw cassava      

129 Cassava processing is viewed as a 

women's activity 

     

Marketing Constraint 
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130 Lack of readily available market      

131 Poor transportation network      

132 High transport cost      

133 Lack of support from the 

government 

     

134 Inadequate storage facilities      

135 Low market prices       

136 Limited access to credit      

 

 

THANK YOU FOR YOUR TIME 
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