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ABSTRACT 

This was a triangulated study that examined coverage of politicaJ parties b) the state-owned 

Daily Graphic during the 2008 electioneering campaigns. The purpose was to ascertain whether 

or not the newspaper gave fair and balanced coverage to aU political parties as it is 

constitutionally mandated to do. 

The study was carried out through a quantitative content analysis of all issues of the Daily 

Graphic from June to December 2008, and qualitative in-depth interviews with editors of the 

newspaper. The content analysis was carried out in Iwo parts. The first part focused on general 

coverage received by all parties. while the second focused on coverage received bylhe four 

leading political parties on specific events that were common to them. While the content analysis 

helped in providing descriptive analysis to coverage received by parties, the in-depth interviews 

olTcrcd explanations to the gatekeeping practices of the newspap crand also provided contextual 

explanations to the fmdings rrom the content analysis 

The study found that in terms or amount of coverage, the incumbent New Patriotic Party (NP P) 

rcceived more coverage than the opposition parties. Ilowcver, analysis of coverage of events that 

were common to lhe rour leading political parties revealed that dispariti es in coverage reeeived 

by parties. in terms of amount, prominence and tonc. were a reflection or the newsworthiness of 

eampaign activities and the number of such activities carried out by the respcctive polit ical 

parties. rather than a case or bias and favouritism on the part of the Daily Graphic. 
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CHAPTER ONE 

8 ackground to tbe study 

t.Olnl roducrio n 

Ole ma. .... rnl,."\Ii. have been acknowledged as important players in politics and particularly in 

demllcratic elrctltlOs in which the electorale largely depend on the media for information on 

thc \, anolJspoliticalpanics.theirvision, policies.ideologicsandwhatthcy scckto doforthe 

masses (Stromback & Luengo. 2008; Venturelli, 1998) '['he Canadian·ba'>Cd lolemaliona] 

Development Research Centre (2008) for examr1c, argues that the free flow of infonnallon 

IS the lifeblood of dcm()~;racy and, consequcntly, the role of the media in democratic 

development bccom('s lmperati\c 

As a result of the critical rillcofthem.ssmcdi. in lhecultivation ofadl!lllucra I]c ethoslnu 

iOCiely. it is important t" Investigate how the media an:: performing their democratic 

functions . The recent "ave of democratisation 3mong African countries funhcr accentuates 

the need 10 cx,:ullInc th.e role of Ih.e media in democralie development and consolidation. The 

Media Foundation for Wc:sl Africa (2000: 36) echoes the: need to stud) the media's 

conuibution 10 democratic devdormcnl by arguing that : 

I.IMass mt d ia anddemocraticdevclnphll'nt 

Walgrave (2008) ackno .... led,es the important role ofthc: media in democratic devek'pmcnt 

by pointing to the influential agmda-scni ng function or llle mass media. Uc: as~rts that due 
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to the widely acknowledged agenda-sening function of the mass media in the enterprise of 

democracy, the media's coverage of political parties and the way they frame issues 

rcgarding parties and lheiracti\iticsshouJd hcconsidered important in political analysis. 

Elenbaas and Vreese (21)08) as well as Ternin and Smith (2002) also share the same view 

that the success. or otherwise. of democratic elections largely depends on how the media 

CO\'crthc elc:cloral c,:llnp.ugnsthat precede the elections. 

The mass media can be describt.-d as the connecting tissues that allow citizens and their 

elected representatives to engage in the Important democratic practice of communieatini! 

effectively. in their n:ciprocal efforts to inform and influence (Mughan &. Gunther, 2001). 

Mughan and Gunther's a.-.;sertlUnfinds expreS!lion in the: facl that, W hile the electorate 

depends on the mass medl.! as Its source of information regarding candidates or partics and 

their respective policy proposals, candldalcsand parties similarly depend on the mass media 

to conununiC:a1e with and reach out to the electorate (Gyimah-Boadi. 2001; Stromblick & 

l.uengo. 2008; Smith. 2002). Tettey (2003 85) h.we therefore argul!d that. «the rt'\a5~ ml!dia 

is seen as vehicles for the- promotion of civic culture that Ihen undergirds the development 

and consolidation of democracy." 

1Rc importanCe of the mt.-dia in dt:mocratic development "as also given what could be 

described as "judicial recognition" In an Appeal Court judgement in the United Kingdom 

(1')88). h~ Sir John Donaldson (later Lord Donaldson). Delivering his judgement on I C8lIC' 

that challenged modi. repetition of information taken directly from Spymlc~r (mcmtllfe:s 01 

rctlrro tnlclJigenccagt.-nt, PeterWrighn. Sir Donaldson said 
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to the widely ackoowtedged agenda-setting function of the mass media in the enlerprise of 

democracy. the: media's co,"cmg.e of political panies and the way they frame issues 

reprding parties and their activities should t-.t," considered important in political analysis. 

Elenbaas and Vreese (2008) as well as Ternin and Smllh (2002) also share the same view 

that the success. or otherwise. of democratic elections largely depends on how the media 

eovertheelectoralcampaignsthatprccedelheelections. 

1be mass media can be described as the conno..-clmg tissues that allow citizens and their 

elected representatives to engage in the important democratic practice of communlcatmg 

effecth·ely. in their n.-ciprocal efforts to inform and influence (Mughan & Gunther. 2001) 

Mughan and Gunther's 8SKf1ion finds expression in the fact that. while the electorate 

depends on the mass media as its source of information regarding candidates or parties and 

their respective policy proposais, candidates and parties similarly depend on th e mass media 

to communic:ate with and reach out to the: electorate (Gyimah-Uoadi. 2001; St~mblck & 

Lumgo. 200K: Smith, 2002). Tettey (2003: 85) have therefore argued that ... the mass media 

is seen as velUdes for the promotion of civic culture that then undergirds the development 

and comolidation of democracy" 

The importance of the media in democratic developm.:nt "as also given what could be 

descrihcd as "judic:ial r.:cognition" in an Appeal Court judgemcnt in the United Kingdom 

(1988). by Sir John Donaldson (later Lord Oonaldson). Delivering his judgement on a case 

lhat challenged media repetilion of information tak ... n directly from Spycutclte,. (memoires of 

rct:irodinlelligcnceagenI.PeterWrighl).SirDonaldsonsaid: 
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as uhana's democracy conlinlXS to grow and improve. il is expected that the growth and 

Improvement wHi reneel in the way the stale-owned media discharge thcir constitutional 

mandate. II is therefore Important 10 continuou51y examine how the slale-owned media cover 

political parties during c1ectoral campalgn~ 

It is also Irnptlrtant to point out that ali the media contribute to democratic enhancement and 

conMllidation. Impr(lv..:d democr .. tic conditltlns also creote the right environment for the 

hberalisalion or media laws and gunranlL'C'mg of media rreedoms. The relationship between 

democratic development and media rreedom is thus symbiollc in nature (Pasek, 2006). In the 

Ghanaian context. the symbiotic relationship between democratic development and media 

libcraJisation is manifest in Ole continuous improvement in tnc eoWllry'S democratic 

el«tions in 1992, 1996 and 2000 and the consistent Improvement In media freedom and 

performance in the country (Timin & Smith 2002) 

1.2 Th~ press and politics in Ghana 

The history and development of the prns in Ghana is ineKtricably linked to the countT) '$ 

political history. ~Cv.spapcrs were introduced into Ghana (then (jold Coast) hy tile colonial 

masters partly to be used as a political 1001 for hnking the: colony to Britain;md for the 

perpeluatKm of their political dominance. rather than as a mass communication 1001 

(Anok'A---a.. 1997, dtro by Amoakohenc. 2001). Newspapers were major tools for mobilising 

proplc during the: pre-independence liberation sirugg.les and for post independence political 

activltics. 1bc: ncV.SpapLTS that were set up in the colonial days also served ma.inly as 

channels of Klcolo~lcal proscl)1isation by the coioniaJists (Asantc & Gld.zekpo, 2000) 
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From independence in 1957 till now, the Ghanaian press has continued to play an imponant 

role in the politics of the country and has operated in different media regulator)' 

environments under various fonns of government. Some of the post-independence 

governments were friendly to the press while others were not (Blay-Amihere, 2001). Slay­

Amihere notes that successive governments after Nkrumah. particularly the military 

regimes. enacted laws that were not favourable for the private press while the state-owned 

press continued to be controlled by successive governments. He singles out the government 

of Dr. Hilla Limann as the only exception to the indiscriminate way governments appointed 

and dismissed editors of the state-owned press as a mcans of controlling those newspapers. 

Repressive media laws continued to move in and out of Ghana's statute books through 

repeals and enactments (Asanle & Gadzekpo. 2000). One of such repressive press laws that 

saw a series of rcpeaJs and fe-introduction is the Newspaper Licensing Law (NLL) which 

required persons wanting to establish private newspapers to obtain a license (renewable 

annually) from the ruling government through the Ministry of Information (Ogbondah, 

2004). The NNL was finally repealed in 1991.as a prelude to the Fourth Republican 

Constitutional rule which began in 1993 (Ogbondah. 2(04). Soafo-Arthur (2007) argues that 

the repeal of the NLL broke the monopoly of the state·owned media and led 10 the 

establishment of a number of privately-owned newspapers and magazines. 

In 2001, another landmark in press freedom was reached when the then newly-formed 

go\'ernment of the New Patriotic Party (NPP). repealed the Criminal Libel Law. The law. 

which was enacted in the colonial days. had remained in Ghana's statute books since 
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independence in 1957 and had been u-.ed to imprison a number of joumaJiSlS. AccordinJ to 

the BBC World Service Trust (2006: 3). "'the Criminall.ibel Law .- had been like the sword 

of Damocles hanging over joumaJists." 

Thus between 1993 and 2005. the number of newspapers increased from just a few litles 

published mainly by the: state-oWlled Graphic Communications Group and the New rimes 

Corporation. to 106 newspapers The 106 newspapers thaI had n:glslcred with the :--JMC a. .. 

at 2005. were made up of I J dailies. 67 weeklies, 23 bi~weeklies dfld live tri-weeklies (NMC 

records, 2005. ciled by BBC World Service Trust. 2006). 

1.3 Dominance of state-owned media .nd opposition complaints 

Debates among political panics in Ghana regarding media coverage or eJ...'Clioneering 

activities, bave of'tcn centred on coverage by the statc-owned media. The focus on the slate-

owned media could be attributed to a number of factors. first and most Importantly. the 

1992 Republican Constitution of Ghana mandates the state-owned media to provide equal, 

fair and balancedcovcrage rorall political panies (Constitution or the Republic of Ghana. 

1992). 

1be second reason why the SlaIe--awned media is important lies in its potential to reach the 

widest audience. readers or viewers compared with the private media. The slate-owned 

media have the widest CO\-cragc in the country and are therefore the most effective mc:dia for 

the dissemination of information (BHe World Service Trust 2006). Given the dominance 

of the state-owned media in tenns of reach and circulalion. they constitute In:o.trumcntal tools 
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with which political parties can propagate their messages 10 the electorate dwing 

ciectloncc.-nngcampajgn.,, (lemin. 2002) 

It has long been established that the statc.o()wned Daily Graphic is the most read and widely 

cin:ulated newspaper in Ghana (Ansu~Kyeremeh & Gadzckpo, 1996; Aycc, 1991; BBC 

" 'orld Service Trust.lOO6. Temin & Smith, 2(02) Ine dominance of the Daily Graphic in 

the print media industry makes its electoral coverage an issue of concern for all political 

parties. F rom the fint democratic declions under the Founh Republic, held in 1992, 

tlu'oughthe subscqlK'nt oncsheld in 19%,2000.2004 and l008. there have always been 

complaints mainly from opposition political parties about unequal and unfair coverage of 

their activitie~ b) the state.o()"'ned media inchlding the DUlly (;rapll/c. 

After the 1992 elections. a repon by the Commonwealth Observcr Group (COG) that 

momtored the elections. mdlcated thai the opposition. led by the Nev .. Patriotic Pany (NPP) 

complained mainly about the advantages of the incumbent president and pany in lenns of 

resow-ces and dominalion in stalcoowned mcdiacovc:rage. The opposition par1ies argucd thaI 

ua resultoflbuse ofsute resources by Ihe ruling party, lhere was no level playing field for 

all ~ politi,aJ partin COnlcs.tjng the elections. (COG repon. 1996). 

Subsequently, officials ofttlc opposition NPP al1he time. filed a suit at the Supreme Coun 

agamst the state-owncd (jluna Broadcasting C orporalion ({JHC) over what was said to be an 

unfair covc:niC= by the stale broackaster in favour of the then ruling National Democratic 
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Congress (NOC). In NPP vs The Ghanu Broadcastmg CorporatIon (GBO. the plaintiffs 

issued a writ asking for a declaration by the Supreme Court that: 

• Hv Virtue of Articles 163 and 55(11) of the 1992 Constitution. the GBC as one 
uf the state..owned media had a duty to afford officials of the N PP fair 
oppottwUtiesand facilities forthc presentation of their vicws: and 

• The refusal of (inC to afford them equal time on TV to present their views on 
the: 1993 budget as accorded the NDC on 23 and 24 January. 1993. was a 
violation and contravelllion of tile Constitution. (Boafo-Arthur.1007: 22). 

On July 22. 1993.thc Supreme Court granted the reliefs sought by the NPI) and ordered 

GBC to grant officials of the I'"pp fair and equal access to 115 facilities Within two weeks of 

the date of the oroer, to enable tllc pany articulate itsoplmonsJust as It was accordcdthe 

ruhng :"IDe. The ruhng by the Supreme Coun has become a landmark Judicial deCISion as 

far;iS tilt' mandlle of the state-owned media In Ghana is concerned (Boaro-Arthur, 20(7) 

Despite the misgivings by the opJ'lOsition about the state·owned media's coverage of 

political panics in the 1992 electioneering campaign. the trend of coverage by the Slate-

O\loned media did not change much in the 1996 elections (Ayec. 1997: National Media 

Commission. 2000.: National Media Commission, 2000b; Timin & Smith, 2002). The trend 

of coverqe was also 'Irtually the same in the 2000 elections (Gyimah-Boadi. 2001). The 

2000 e~tion. was however won by the NPP 

Soon aner the asswnption of office of the NPP. the: leadership positions at the .... nous state-

owned media hou:'Oes changed. At Ihe Dally l.iraphic.', changes were made at both the 

edilOriai and management levels. The editor "as assigned the position of general manager. a 

position thai took him away from being the ultimate determiner of the piper'S content. In 
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Kcordance with artICle 169 of the 1991 ConstitutIon. a new editor ,",-as appointed by the 

go\"erning body (Board of Direclors) of Graphic Communications Group Limited. 

The change in edilonaJ position at the Daily GraphIc "-as considered an important step 

towards ensuring the independence of the paper since the previous editor. who had once 

5CrVedas f'rcss Secretary to the head of state during the mi li tary reg Ime of the Provisional 

National Defence Council (lINDe). was perceived to be openly pro-NDe and was thus 

fa\-ourlRg the NOC in the paper's coverage. Besides the percciv,,-d :-.upport orthe then editor 

ror the NIX', officials of the NDC had shown interest In controlling the paper. For example, 

during the administration of the first NDe government ( 1993 - 2000). the first lady. Nana 

Konadu Agyemang Ray,hngs. was reponed by 1M Ghanaian Chron;cl~ as having declared 

al a rally organised by her 31
s, 

December Women's Movement that the state-owned media 

are sUPPO$(.x! to support the govcrrunent because they are paid ITom government resources 

(The vhanaiOI1 Chronicle. "'.y26. 2000) 

The: cxpecwion was that with new cditon on board and a ne,", government (the NPP) that 

had complained about unfavourable coverage while in opposition. there would be rair and 

balanced co\-eraae by the Daily Graphic for aU political parties in subsequent electioneeri ng 

camp3lgns as required by articles 163 and S5(11) orlbe 1992 Constitution_ However, TIle 

NOC and other opposition panics raised their criticism:-. ;1~aJnst the slI.te-owned media in the 

nm·up to (he 2004 election claiming that the stale·owned media continued to deny lhem 

cqualaccc:ssand,"O\~ragc(IJS DepartmeDtofSlate.1004 COWllJ"y Report on Ghana) 
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In the run-up to the 2008 elections. similar complaints of biased CO\'erage by the state­

owned media were made by opposition parties. Officials of opposition partil;':s complained to 

Ihe CommonweaJth Obsen'cr Group that was in the country to monitor the 2008 elections 

Ihat their messages and activities ..... ere often not covered by the Slatc-o~ned media. Officials 

of the opJ)\.>slllon pMtiC5 backed up their accusations by saying thai iln~ lime their events 

""en: covered. those nc\o\5 r.:poru were relegated to the periphery (C<Xi. :!O(8) 

On July 16. :!U()8. Mr. lIenry Asante, publicity c:haimlan of the Peoplc's National 

Convention (PNC) complained about unfair c:overage by the Daily (jraphit· on Metropolitan 

Television's (Metro TV) Good Morninl! Ghana programme. Asante argued that his party 

launched its manIfesto for the 2008 elections in Tamale on Satw-day. July 1:. :!OO8. whilc 

the ruling NPP hcld a rally at Kasoathe following day, Sunday July 13. 

He said on Monday, July 14, tbe Daily Gmp/lle used a story on the NPP rally as its lead 

aory on the front page and published nothing nn the PNC's manif':slo launch. This. Asante 

said. was unfair because in his view. the PNC's en:nt which was about unveiling the party's 

policies for ruling the nation, was important and newsworthy than the ~PP's rally. He 

.:omplaincd thai thou had always been the trend of coverage by the slate-owned newsrapcr 

and Slid his party had written to the n.:wsparer to complain about the situation (Metro TV, 

Good Morni"l! GhaM. July 16.2008. monitored b) researcher) 
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1.-1 I'hc2UUH llection 

The 2008 generaJ election was the fifth since Ghana re-democratis~:d under the f.'ourth 

Repuhlican Constitution of 1992. The election was held on December 7. and was contested 

by eight presidential candidates, seven of them represenling political parties . rhccighthwas 

an independent candidate. The panies that contested were the New Patriotic Pany (NPP), 

~ational Democratic Congress (NOC), People's National C()nvention c1'NC'). Convention 

People's Part)' «(,PI'). Democratic Freedom Part)' (DFP), Reform Patriotic Democrats 

(RPD) and the Democratic People's Party (DPP). Mr. Kwesi Amoafo Yeboah contested as 

anindcpcndcntcandidatc 

fhe 2008 election was largely seen as a contest between the ruling NPP that had 128 

members in parliament and the largest opposition Nne that had 94 members in parliament. 

and it was one of the most liercely contested election in the political history of Ghana. The 

victoriou.c; opposition NOC defeated the ruling NPP by only 40,586 votes. In percentage 

tcrm!l, thcdifTerence betv.ecn the two parties was 0.46 percent 

On December 10. the Chairman of the Electoral Conunission (Ee). Dr. Kwadwo Afari-

Gyan. announced the results of the December 7 presidential polls as follows: NPP _ 

-1.159.439 (49.23%); NDe - 4,056,634 (47.92%); CPP - J 13.494 (1.34%); PNC 72,494 

(0.87%): DFP - 27.889 (0.33%): Independent Candidate 

(O.I()I'Ie)andRPD-6.889 10.08%). 

19,342 (0.23%): DPP 8,653 
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The EC Chainnan declared thai since oone of the (wo leading contenders, namely Nana 

Addo Dankwa Mufo-Addo afme NPP, and Prof. John Evans AUa Mills ofthc NVC, was 

able to obtain more than SO percemofvotcs, nollt eouJd be declared wiMcrofthepoll s.Dr 

Man-Gyan's statement was in accordance with article 63 (3) of Ghana's ("on5l11ul10n, 

which SlalCSthe following 

A person shall nOI be elected a.~ president of Ghana unless al the 
presidential election the numbcr of votes cast in his favour is 
more than fifty percent of the tolal number of valid Vales cast in 
theek~()un 

In Aecordance y.'ith Article 63 (4&S)ofthcConstitution. whiehtalks ab uutlhcconductofa 

second roWld of electmn in a presidential poll. the EC Chairman announced that a 

prcsidcntiAJ ruo-off between the NPP and NDC was to he held on December ~S. 2008. On 

December 28, the second round ofpresidentia) ballot took place in 229 out oflbe 230 

constituencies with the Tain Constituency not taking part as a result of a delay in the 

delivery of election materials. Results from the 229 constituencies could not produce a clear 

"inner and w the polls in the Tain Constituency becamc crucial as the one to determine the 

ultimate wInner of the polls. The run-off in the Tain Constituency was held on January 2. 

2009, but the ruling NPP ~fused to panicipalc ciling insecurity 

Results from the Tain COll$tituc:ncy were added to that of thc December 18 run-off and on 

January J. 2009. Dr. Alan-Gyan declared Professor Mills of the NJ)e wiMer of the 200R 

presidential election. Heobtaincd 4,521,032 votes representing 50.23 pereent of valid votes 

with the NPP's Nana Akufo-Addo obtaining 4.480,446 reprt!scnting 49.77 rerccnt of votes, 

12 
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Besides t~ firn:c competition that charactcrisrd the election. there wt::re some peculiar 

characteristics that were similar 10 C\CnlS wimessed inthc 2000 po!ls. JUSI hkc mthe 2000 

election "hen the thcn Presidenl. Jerry John Rawlings. had come to the end of his two four· 

year terms. in the 20U' elections. incwnbcnt J·resident, John Agyt::kwn K ufuor. had also 

come to the end of hi:. 1"'1) terms in office. In both elections. therefore. the incwnbent parties 

were R'prcscnted bydifTcrcm candidates. The 2008 clection aiso \\itncssed some significant 

mllC'SlORCS m Ihc history ofdemOCtallC clections in Ghana. It marked Ihesecond time that an 

election had gone into a second round. The first took place in the 2000 ejections. It also 

marked thcsccond time a ruling party lost an elcction to an opposition party,occ asioninga 

change of government from one political party to the other. The first occurred in the 2000 

d~'\:lit1ns when the then ruling NIX' lost power 10 the: oppositIOn NPP. 

1.5 Problem stlilemeni 

As observed by Druckman and Parkin (200S), editorial biases in the coverage of elections 

mfluence voter dC"Cll.i(ln!i This nlCam that .1' 0(''''"5 of election cilmpalgns are slanted in a 

way that hcncfits onc pany or candidate than other competing parties or candida tcs,public 

opinion could be affected posill\'cly in favour of the favoured party or candidate (Hayes, 

l008). 

Being aware of tht crucial role and influence of the media in the electoral prnct!s .. , the 

framers of Ghana'lI constitut ion legislated that the state·o\\-ncd media, should provide I fair 

and balanced nlVcragc to all political parties. Thi5 legislation is mainly I way of ensuring a 

level playin; Held for all parties in the political process. Yet, since the inception of the first 

Il 
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multi-party election under the Fourth Republic in 1992, opposition political parties have 

aJways complained that the state-owned media, including the Daily Graphic, favour 

incumbent govenunents in their coverage (COD, 2004). 

Results of studies by institutions such as the NMC and Centre for Democratic Development 

(COD), and others by Ayee (1997), Gyimah-Boadi (1997. 2001) Timin and Smith (2002). 

have aJl conftrmed theconcems of opposition parties regarding state-media's coverage bias 

in favourofincwnbents. However, previous studies on coverage of political parties by the 

state-owned media. have often based their conclusions on quantitative analyses of the 

number of stories carried in favour of a particular party; analyses of the tone of such 

coverage and prominence given to the stories. In this regard, a party is said to have received 

favourable coverage than others if that party received the highest amount of coverage 

(quantitatively) and also the highest positive coverage in terms of to ne and prominence of 

the coverage. 

What previous studies have failed to look at is the issue of coverage in relation to news-

generating events organised by various political parties during electioneering campaigns. 

The question that remains to be answered is: Would the results of previous studies have been 

the same if analyses were based on relating amount and tone of coverage for political parties 

to the number of newsworthy events carried out by parties during the electioneering 

campaigns? This study explores the question by looking at how the Daily Graphic generally 

covered parties in the 2008 electioneering campaign and comparing that with the paper's 
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coverage on events thai penained to all partLCS and thosc that involved all or some partlcson 

the same platform al the same time, such as the prc"Ldential debates. 

1.6 Research objcclives 

n.e study aimed at determining whether or oot there "ere biases in Daily Graphic's 

co\'erageofpolitical parties in Ihe2008 elcclionscampaLgn in favour of the ruling party as 

has been the case in previous elections. The study was also aimed at !indmg out if the 

Il\;;\\'papcr complied with the constitutional requirements offaimess and balance in its 

covcrageofthe2008election~ringcampaigns 

1.7 Resea rcbQucstions 

In line with the above objectives., the study sought to find answers to the followingrcsearcb 

questions: 

In quanlllall\'c temlS. which political party had the highest coverage in the Daily 

uruph,c as far as the 2008 election campaigns were concerned? 

Qualitatively. which political party received the most favourable coverage in the 

Daily Graphic in temlS of tone and prominence of coverage? 

• In quantitative and qualitative terms. did the Dally Graphic cover the NPP, NDe. 

cpp and I'NC proportionally on events that featured all of them on the same 

plalfonn at the same time? 

• In quantitative and qualitative tenns. did the Daily Graphic cover the four leading 

political parties proportionally on !!'Vents that were I.:ommon to all or them? 
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1.8 SignificlIDce ortbe !lit ud~! 

The crucial role p layed by the media in the enhancement of democracy and t!spl.:ciaUy young 

democracies like Ghana' s, makes it imponantto study the way the media discharge their 

duties in the democratic process. However. whi le literature on the role of the mass media in 

democratic practices in the Western world abounds, existi ng literature on the role of the 

media in democratic dcctions in developing countries remains q uite small (Temin & Smith. 

2002). This study therefore contributes to existing literature on content studies in Ghana by 

examining the co\·crage of the 2008 e lection by the statc-ownt.'<I Daily Grapl.,,· which is 

Ghana's largest and most widely-circulated newspaper. with the aim of fi nding o ut if it 

complied with the constitutional requirement of fair and equal coverage for all political 

parties that contested tbe e lections. 

The findings oflhisstudy will also be a rc(ercnce sourcc forpoli ticaJ parties to knowb ow 

they were covered by the Daily Graphic and also to inform the newspaper as to how it 

covered the various political parties during the 2008 electioneering campaign. This study 

will also help managers of the Daily Graphic to ascertain whether o r not it complied with 

~ paper' s mandate and con.~titutional requirements 

1.9 0rganisationoflbestudy 

lbe entire study is organised into sevenchaplcrs. Chapter o ne deals with backgrou nd tothe 

study and also outlines the role of the mass media in democratic development. The chapter 

also looks at the pn."Ss and politics in Ghana, domi nance of the stale-owned media in Ghana. 
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media coverage of previous Fourth Republican elections as well as the objectives and 

significance of the srudy. 

The second chapter outlines the theoretical frameworks used for the srudyand elaborates on 

the theories of gatekeeping and framing. Conceptual arguments and findings of previous 

studies related to state-owned media's coverage of elections around the world, in Africa and 

in Ghana, are reviewed under the third chapter. The fourth chapter explains the methodology 

used for the srudy, and the data collection and analysis processes. Chapter five contains the 

findings of the srudy which are then discussed in chapter six. The last chapter concludes the 

study by summarising the findings, making some policy recommendations and general 

recommendations for future srudies. 
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CHAPTt:RTWQ 
Theoretical Framework 

(n a study on the natureofpanisan media bias in thccoveragc of U.S. prcsidential eiection 

campaigns, D'Alessio and Allen (2000) contend that there appear not to be spec ifictheories 

that explain media bias. They howevcr argue thai literature on media bias in political 

coverage points to three OOdies of thought which they classified as gatekeeping bias, 

coveragebiasandstalemmtbias. 

Scholan have argued that through a gatckeeping process, editors arc able to transfonn 

Information about billions of events into a manageable number of media messages. As a 

result of the galekecping process, thCTefore, some potential news items are winnowed out by 

roitflrs and do not gel published or broadcast (Folarin, 2002; Hennan & Chomsky, 2000; 

Shoemaker & Rccse, 1991 , 1996: Shoemaker & Vos, 2009). D'Alessio and Allcn (2UOO) 

note that in the nc\\s sc)ection process, gatekecping biases occur b ecause it is events that 

editors find newsworthy that ultimatelycnd up inth .. : m\.·c..ha 

\\'hilcco\"cragc bias may emanate from g8tckec:ping proce~ses, biases can also occur as a 

result ofncws framing (Entman. 2004). Peng (:~008) points out that different news items in 

the media arc alwa)s given different treatment in tcnns of prominence. According 10 Peng 

(2008:363) 

1he physical spacedcvotcd to an elemenl ofa particular story ina 
print news medium. frames the 5tory in such a way that elements 
talang more space will be morc influential in readers' 
interpn:t.a1ion of the story 
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TItis study is therefore grounded on the perspectives of both galekeeping theory and the 
theory of framing. 

2.1 Galekeepingtheory 

The gatekeeping theory. fonnulated by Lewin (1947), posits that there are forces which may 

either constrain or facilitate the use of news items by editors of the news media. To explain 

it further, Lewin related news editors to mothers or wives who decide which particular meals 

end upon the family dining table 

Different scholars have shared different but closely related perspectives on the exact 

postulations of the gatekeeping theory. Erdelez. McKechnie and Fisher (2005), assert that 

the theory is about the internal decision making processes within a media organisation 

concerning news selection. Connolly-Ahem. Williams, Kaid and Reid (2003: 3) on the other 

hand. adopt Shoemaker and Reese's (1996) definition of gate keeping as. "the process by 

which the vast array of potential news messages are winnowed, shaped and prodded into 

those few that are actually transmitted by the news media." For Kaid and Holtz-Bacha 

(2007),thetheorydealswithhoweditorsopenthegatestoonlyselectedstories. in simple 

terms. gatekeeping theory. therefore. explains why and how certain events and pieces of 

information pass through the "news gates" of editors while orhers do no t. 

Cormolly-Ahern et at (2003) refer to White (1950, 1964) as the fltst to have applied 

gatekeeping theory in the context of media research. This was when White (1950) 

introduced the world to "Mr. Gates," the pseudonymous newspaper wire editor and explored 

the news selection processes of the wire editor. 
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The original gatekeeping study by White (1950) fOWld that Mr. Gates' news decisions were 

highly subjective. It also fOWldthat Mr. Gatesrejectedaboutone-thi rdofnews items based 

on his personal feelings about the imponance of the content and the other two-thirds rejected 

because there was insufficient space for the story ora similar story had run not long ago 

(Reese & Ballinger, 2001; Cormolly-Ahem et al. 2003). 

Since its introduction in 1950. several communication researchers have employed 

gatekeeping studies to describe the ways in which news decisions ar e made by editors and 

reporters (Shoemaker & Vos,2009).lntheirstudyofthenatureofpartisanmediabiasin 

presidential elections in the United States, D'Alessio and Allen (2000) concluded that the 

gatekceping theory provides a useful guide for studies on media content. For purposes of 

their study, they referred to imbalances in coverage that were attributable to the news 

selection processes by editors and reporters as gatckeeping bias 

Decisions regarding which stories to use and which not to use are, ho wever, usually not just 

based on the whims of editors. The gatekeeping process is influenced by several factors 

including media fmancing, ideology and values of media owners, characteristics of 

individual journalists and the political process within which the media operate (Folarin, 

2002;Shoemaker&Vos.2009). 
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2.1 .1 Innu.-pees of ownership and finance on gatek«ping processes 

Gatekeeping re:;carchcrs have found that biases in media coverage of election campaigns 

could be attributed to how a m" .. dium is fUUlf1Ccd and also. the values of its owners (Payne. 

2001!. Shoemaker & Recsc. 1'/%) 

With rqard to o\o\ncrship as an in(1uence on galekeeping, Shoemaker & Reese (1991, 1996) 

argue thai tht: personal anitudes. ideologies and valun of media owners are usually reflected 

in the contcnt of the media they own. Shoemaker and Reese (1991) specifically point out 

that the ultimate power in media organisations comes from their owners and add that the 

owners wield that much power because they hire and lire editors and reporters according to 

their political beliefs. Payne \20081. h.,wcveT. holds a contrary view IS far as the ultimate 

mnucnce on media content IS concerned. He asserts that the ultimate sources of innucn,c on 

media content arc the social and poJitical centres of power and the spokespcrso nsofthose 

centres rather than the media owners. Folarin (2002) supports the argument on ownership as 

a 50urce of influence on media contcnt but does not take a position on whether O"netS are 

thc ultimalc soun:e of influence as argued by Shoemaker and Reese. 

On media financing as an influence on gatekeeplng. Shoemaker and Reese (1991) hold thc 

\ iew that the conlent of publicly-owned media organisations are those that ~ most likely to 

be influenced by comrnc:rciai considerations. Supponing the argument of Shoemaker and 

Reese. Shoemaker and Vas (2009). note that financial influences will usually compel 

publicly-traded media 10 produce quality content that meC:l:> professional standards so that 

thc). can have the: needed patronage from consumers for profit maximisation. The 
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conclusions of Kenney and Simpson's (1993) study on bias in the coverage of the 1988 C.S 

presidential election also support the: postuJations of Shoemaker and Reese (1991). 

DiliCus..~ing media financing as an influence on content under the broad subject of economics 

of media. Croteau and Hoynes (2003) pJOIced emphasis on influences on media content by 

advertisers. TIley argue that the need to generate advertising revenue may sometimes 

constrain • media organisation from publishing or broadcasting certain news ilems that 

could disturb ..... hat Payne (2008: 4) referred 10 as the "curpuralc wellbeing" of advertisers. 

According to Payne (2(08), severnl scholars have supported such views by pointing out that 

the content of media, wbether public or private. can be influenced by financial 

considerations since editors and media managers will often Iry 10 protect the inter(!st of their 

financiers by way of not puning out anything: that will be inimical to advertisers. 

The Daily Graphic is neither owned by an individual nor Ihe government but by the stale 

and citizens of Ghana. for that matter. "I1te independence of state-owned media in Ghana is 

guaranteed by the COn'-;(itution. Article 167(c) of the 19')2 Constitution. mandates the 

National Media Commission cNMC) to insulate the state-o,",-ned media from govemmcnLaI 

control. In addition. Article 162 (4) of the Constitution stipulates the following 

Editors and publishers of newspapers and Olher institutions of 
the mass media shall nOi be suhject to control or interference by 
Government. nor shall iliey be penalised or harassed for their 
editorial p.pinions and views, or the conlenl oflheirpubHcations 
(ConstitulionoftheRcpublicofGhana, 1992: [01). 
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Given the legislative guarantees. state-ownership of the Daily Graphic cannot be said to be 

synon}mous with govemment-ownership. If ownership should be a significant source of 

influence on content as has been suggested, then it could be argued that Daily Graphic '5 

content is supposed to reflect the interests and concerns of the citizenry who own it and not 

thoseofa political party or the ruling govemment. 

Though the publisher of the Daily Graphic - Graphic Communications Group Ltd (GCGL) 

_ is a state-owned company. it is not under government subvention. Management of the 

company would therefore be concerned about making profits to sustain its operations. 

Croteau and Haynes' (2003) and Payne's (2008) emphasis on advertising revenue as a 

source of influence on news content could apply 10 the Doily Graphic. From the 

perspectives of Shoemaker and Reese (1991) as well as Shoemaker and Vas (2009). it can 

be argued that in order to maximise profit as a publicly-owned mcdia, the newspaper is 

expt:cled 10 publish quality content that serves public interest,mcetsjournalisticstandards 

and resonates with consumers. However, the Daily Graphic has a complex history of 

governmental influence since its acquisition by the state in 1962. The history of 

govemmenta.l influence on the paper has resulted in frequent complaims by opposition 

parties 10 !.he effect that the paper panders to the whims of government in its coverage. 

resulting in biased coverage in favour of incumbent parties. 

2.1.2 Other innuences on gatekecping 

in their theory of news ,ontent, Shoemaker and Reese (1991,1996) identified non-media 

institutions, specific media organizational characteristics, work routine within media 
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organisations and the characteristics of ,he individual journalist as other factors that 

influence the gatck,,-eping process. Fico, Freedman and love (2006) analysed these factors 

In the'lr "udy on panl!>all and structural balance in newspaper coverage of me 2004 u.s 

senate raccsand found support for Shoemaker and Recse's postulations. 

ShomW.er and Reese (1991. 1996) explained that at the societal level. the politicalprocc)'s 

will, itsclf. command nh:dla aucntion and shape hlm· coverage will be done. I'ayne (:!OU8) 

makes a similar argument by asserting that social and politicaJ institutions. as well as their 

spokcspersons. exercise the primary levcl of gatekeeping influence on editors. These 

galekeeping influences lhat emanate from the political process and social institutions arc 

what Shoemaker and Rene (1991. 1996) describe as influences from non-media institutions. 

Specific characteristics of a media organisation such as resource availability, ideology, 

calibre of people employed. and the kinds of rewards and pWlishments used by the 

organisation can also influence the news selection process (Shoemaker and Vas. 2009) 

Folann (2002) identified other gatekeeping. influences as managcment policy. perceived 

needs and prefcn::nces of audiences. edilor·s pcrct:ption of realilY, legal and profCS!!lional 

consid('rations. These dements s.uggest that factors that influence news selection process 

transcend the ""himsofeditors 

Payne: (2008) ranks the influences on ne"s I;:onlent. Political and economic power hrokers 

constitute the primary source or influence; senior editors and publishers constitute the 

secondary source of influence while reporters and low level editors make up the lenla~ 
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level of influence. Payne (:umu. however. argues that the levels of influence are 

hierarchical in that the influences exerted by the secondary group on the temary sources are 

a reflection of the demands of the primary source. 

2.1.3 The set ofnewsfilter~ in the gatekeeping process 

Herman and Chomsky (1988, 2(04) introduced what they called "news filters" into 

galckecpinganalysis. The)' argued in their propaganda mood that in countrie! where the 

]cvcrs of power are in the handsofa state burellucracy, the monopolistic control of media 

lend to make the media serve the wishes of the dominant elite. They assert that wealth and 

po\\cr constitute major determinants of news content because they are able to sieve Ollt news 

that would have been fit to prin!. marginalisc dissent and allow ruling governments and 

dominant private groups to get their mc-ssages across to Ihe public 

Herman and Chomsky (1988. 20(4) identified the following as filters that determine what 

ne\\s items arc able to go through the gates or editors and those that are winnowed out· 

TIle Sill.:. concentrated ownership. owner's weahh and profit orientation lIf a media 

orgamsatlon 

The extent to which a media organisation relics on infomlation pro\ided by 

• lbe extenl 10 which advertising serves as a primary source of income for tile 

orgamsalum 

Flak as a means of disciplining the media (negative r~ponses such as law suits. 

petitions.Ie1lersan\(lngothen.gcncratedh) media statements). 

25 

University of Ghana http://ugspace.ug.edu.gh



Based on the assumptions of Hennan and Chomsky's propaganda model (1988. 2004). a 

logical inference could be made that the following would be among the major sources of 

influence on the content of the Daily Graphic 

The size and type of ownership of the Daily Graphic 

The extent to which the Daily Graphic relies on information provided by 

govemment and business entities. 

• The extent to which advertising serves as a primary source of income for the Daily 

Graphic 

The level of negative responses generated by statements in the Daily Graphic, and 

the type of political system and leadership in Ghana 

2.2 Framing theory 

Ervin Goffman's pioneering work on frame analysis in 1974 is regarded as the foundation of 

framing theory. Goffman is. therefore, widely regarded as the founder of the theory (Botan 

& Hazleton, 2006). Since its emergence, framing has been one of the widely used theoretical 

perspectives in mass media and communication analysis, and specifically i ntheanalysisof 

media coverage of political issues (Bryant & Miron 2004; Shih, Wijaya & Brossard,2008) 

Despite its popularity, there hasn't been a universal definition of the theory (Botan & 

Hazleton 2006). Different scholars continue to describe the theory in different ways. Entman 

(2004) is of the view that framing is mainly about selecting and highlighting some aspects of 

events and issues. and making connections among them so as to promote a particular 

interpretation among the audience. Salwen and Stacks (2008) on the other hand. look at 
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framing as the central idea around which news content assumes a context by way of 

emphasis, exclusion and elaboration offered by editors. Payne (2008) makes a logical 

connection between framing and gatekeeping by describing framing as ideological 

contextualization of agate keeper's content choices. 

Stromback and Luengo(2008) synthesise the perspectives of different scholars on framing 

and conclude that despite the different intecpretationand descriptio n of framing, there isa 

high degree of consensus among scholars lhat the theory is basically abou tchoiceofwords, 

emphasis, sourcing, placement, use of images and other journalistic ways of treating news 

stories 

As a result of the media's capability to frame stories in different ways, Peng (2008). 

emphasises the need not to limit studies on media coverage to only gatekeepinganalysis 

which focuses basically on news selection processes and why some stories are used by 

editorswhi leothersarenol. Peng argues that a study on media coverage of events and 

analysis of bias has 10 also be underpinned by the theoretical orientations offramin g. Vreese 

(2005) had made a similar argument as Peng's by emphasising that assumptions of framing 

is important in content studies because stories that are able 10 go through the gatekeeping 

process are not treated the same way. Peng extends Vreese's argument by noting that 

through placement, emphasis, use of images and treatment of sources, the news media can 

project and promote some stories more than others. 
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Ih~' need forcomidcrationofframing in content studies is further!;upported bythc fact that 

fmmmg remams one influential way throug.h which the media shape public opinion (Chong 

& Druckman, 2007: Saris & Snidennan. 2(04) Saris and Sniderman (2004) as.-.ert that 

through framing. the media is capable of blowing large numbers of people from one side of 

an issue to the very opposite of the issue. Consequently. they conclude that the media are 

able to influence people's voter decisions through the framing ofissucs. EnLman (2004) 

similarly argues that the media influence people ·s political deCisions mainJy because of their 

ability 10 [rame the news in ways that lend 10 favour one side of the political divide over 

others. 

Siromback and L.uengo (2008) also emphasise the power ofne .... "S framing in politics by 

describing the phcn\)mcnon of framing as being cons~ .. quential. They contend lhat by 

achvatin~ some ideas. feelings and va1ues rather than others, the media can encourage 

paniculartrains of thought about political phenomenannd lead voters to make more or less 

predictable choices. 

The argument!. tin framing, di~usscd so far, leads 10 a logical deduction that analysis of 

ncw!<pa~rcoverageofeventssuchaselectioncampaig.nsshouldnot he based only on a 

thl!orythalcxplains factors influencing news selection processes (galekecpinc) but also on 

th&: pcrspecllvl,.'Sofalhcory that explores how editoTS tTCat lhe stories they scle<: t(framing) 

Tanbrd (2001) finds !he followlnl; as focal points for identifying and mea.o;uring frames in 

the news media: heoldlincs. subbeads, photos, photo captions. leads. source selection, quotes 
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selection, pull quotes, logos, statistics and charts. and, concluding statements and 

paragraphs. 

From the accountsofdifTerent scholars, as articu1ated so far, it may appea rasifeditorsand 

reporters always intentionally frame news stories in a particular way as is often articulated 

by adherents of social movement literature (Chong and Druckman 2007). Chong and 

Druckman assert that from the perspectives of social movement literature, franling is seen as 

a deliberate tactic used by politicians and the media to co-ordinate individuals around 

particular interpretations of their problems. But Stromback and Luengo (2008) disagree and 

posit that though framing occurs through the actions of editors and reporters, they do not 

always do so intentionally. Stromback and Luengo, go on to assert that whether framing 

occurs deliberately or inadvertently, it is a phenomenon that cannot be avoided by 

journalists. They argue that: 

What is noteworthy is that framing is inescapable, as it is a 
process at work each time anyone is crafting a message and has to 
make choices with regard to words, emphasis, images and so on. 
Thus. journalists cannot choose not to frame their stories 
(Strombackand Luengo, 2008: 552). 

It can be inferred from the various perspectives on framing discussed that, even if the Daily 

Graphic were to have a gatekeeping process that ensures equal coverage for all political 

parties in terms of number of stories published, that alone could not do away with the issue 

of bias. In other words, even if there is quantitative equity in coverage of parties by the 

Daily Graphic. that will not be a guarantee for qualitative balance. This is because, due to 

framing. some stories will always have the capacity to stimulate support for or opposition to 

political parties in an electoral contest (Entman, 2004). Informed by the theoretical 
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orienlations of gatekeeping and framing, this study examined the Daily Graphic 's coverolge 

of the 2008 eleClions Dot on1y quantitatively bUI qualitatively as wei I. 

30 

University of Ghana http://ugspace.ug.edu.gh



3.0 Int roduction 

CHAPTER THREE 
Re\ iew of Rela led Studies 

In recent )cars. the subject of media bias in coveragcofelecloral campaigns has attracted 

reimigor8tcd $cholarly atlention and interest (Haycs, 2008). The renewed interest in srudies 

lin eketorsl coverage bias is mainly because of the agenda-setting function of the mass 

mt4la and also. becaust of the innucntial role of the media in democratic development 

(Flenbaas &: Vreese. 2008; Walgrave. :omo This chapter f('v icv.'s works on what 

constitutes bias in political coverngc. lypeS ofco\'crage bias, state·owned mc:dia'sco\'cra I.!C 

ofe1ectionsinAfricaandcoverageofcicctionsduringthel:ourthRepublicinGhan. 

3.10ehatc ovcrwhalcon!lo titutcs bia!linpoliticalcovl:rage 

Studies 011 media coverage of elections often foc us on analysing coverage bicu 

(Brandenburg. 2005. 2006; D'Alessio & Allen. :!OOO; Fico & Cole. IQtJq, 2002; Fico. 

Zeldes. Carpenter & Diddi. 2008; Schiffer. 2006: Wong. 2004). The concern over issues of 

CO\ic=rage bias in electionccring campaigns is based on the premise that f:lVouritism in media 

o.:\'\it:ragt: can influence the opinions of millions of voters who are exposed to mass media 

m .. -ssagcs and, uhimately, influence electoral outcomes (Fico et al. ::!IJ08~ Hayes, 2008; 

Elenbaas & Vreese, ~O()I!:; Walgrave, 20OS). 

Despite the vast body of literature that analyses bi" .. In media coveragc of dcctions, there is 

still no COO!ImSUS as to what constitutes biased cll\cragc (Fico et of 2008) and also how to 

establish the presence or absence of bias in media coverage of ei"tions (Grocling, 2008; 
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Niven. 2(03). A number of recent studies (Groseclose & Milyo. 200S; Uent7.kow &. Shapiro 

2006) as well as some: previous Olle' (Domke ct ai, 1997; Evarts &. Stampel. 1974; 

Hofstcncr, 1997; Lowry & Shidler. 1998; cllcJ 10 Fico et aI. 2008) have an sought to 

empirically establish media content bias in political coverage and have done so with varying 

re$Ults. 

In his empirical tcst for partisan bias in election coverage by ABC. CBC. NBC und Fox 

NewJ. Greeling (2008) emphasised that establishin. the presence or absence of partisan bias 

in nc .... s contcm has pro\·en to be a difficult lask. He argues that, 

Self-described media watchdog groups such as MeJia Matters, 
the Media Research Center (MRC). the Center for Media and 
Public Affairs (CMPA). and Fairness and Accuracy In Reporting 
(FAIR) claim to objectively analyze media content yet they 
routinely disagree on tbe incidence. severity. and dircctionofbias 
in the media (Groeling. 2008: 663) 

Gmdtng (2008) then makes the important argument that the variations in results of the 

\aJltlusstudicsonco\"t!rag\! bias and thc continucd difficulty in establishing IhepreS4,.·nccor 

otherwise of bias in media CO\ crage of political events, is possibly the result of a lack of a 

tmanimously accepted definition of what should he regarded as biased media coverage. Ue 

fwther argue5 that bias in the context of media coverage is a very confounded phenomenon 

In thai perceiving an ideological slanl in media content is one thing and attributing such a 

slant 10 politically biased editorial judgment is another. As an example. Groeling (2008) 

states that, if one observes that 90 percent of S1onc~ appearing on a news medium were bad 

news for a presidc:nl, that could reflecl biased story selection by edilorsofthatchann el bUlal 
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the ~ time, it may also be the case that the president is doing _ good job only 10 percent 

of the time 

Despite tnc absence of a common definition of what consliluh!$ coverage bias. "arious 

scholars have carried out content studies and have tried, in varying but usually ~Imtlar ways. 

to establish bias in media coverage of electoral campaigns. Fico et at (2008) found that bias 

in elmoral covenge occurs when reporter source selection results in the production of 

storicsthal highlight lhc pcrspcctivcs of one candidate or party over olhcrs. In this case. bias 

is attributed 10 a galckecpinJ; process on the part of reponers. Fico and his colleague~ then 

MJ;UC that though journalists are required ROllO allow partisanship to influence their reports., 

biaimay slill occw-hl:cau,<. as human bcings.joumaJim will often bc influcnced by certain 

socialisation biases and other factors like SCIcCIIVC exposure, selective perception and 

sdcctivc recall. all of which can give risc to imb;llanced reporting 

l'eflile. Yee. Juan. Qin and I.in (2(IORI on thc OIherhand. looked at bias reportins from the 

angle of balance. According to them. balanced coverag ... occurs when all candidates and 

parties are given similar amounts of coverage that is also balanced in tone and prominencc. 

They argue that bias is the opposite of balance and occurs when there is a pattern of 

favourltism In which a part)' or c; . .mdhiate receives more amounl and favourable CO\l!rage 

than other compeling parties or candidales over a long period of time. 

Jbc view of Cenite ct aI (2oog) on what Ct1RStllul ... s coverage bias is consistent with the 

position of Kcnncy and Simpson (199]) in that in both cases. balance in co\cragl! is a 
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significant baseline. But Niven (2003) and Groeling (2008) reject any attempts to define bias 

in election coverage on the basis of a simple comparison of amount and tone of coverage for 

various political parties as suggested by Ficoetal(2008)andCeniteelul. ( 2008). 

There is also variation in opinion among media researchers on whether the phenomenon of 

coverage bias is a creation of the mediaora product of media consume r's perceptions and 

beliefs. While some studies (Brandenburg, 2005. 2006: D' Alessio & Allen. 2000) found bias 

to be mainly a creation of the media, others (Grecne. 1980: Gunther. 1988, 1992; cited in 

Fico & COle, 2002) found that individuaJ attitudes towards media content could result in 

mistrust of certain media content and culminate in attributions of cover age bias. 

Greene (1980) found that perceptions of news bias among consumers of media messages are 

a product of consumers' encounter with media content that runs co ntrarytotheirpreviously 

heldbeliefs,perceptionsoropinions. For Greene (1980), therefore,percept ionsofcoverage 

bias are just the resull of the extent to which media consumers agree ordisa gree with the 

content they consume. 

Groeling (2008) supports Greene's (1980) position by observing that claims of media 

election coverage bias are often raised by politicians for achieving their political objectives. 

He contends that politicians sometimes prefer that a news source be perceived as biased 

against them by the public. Groeling(2008), therefore, argues that politicians sometimes 

deliberately raise charges of bias against a media outlet with the conviction that when 

members of the public perceive that news outlet to be biased against them. harmful 
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messages from that outlet will be discounted by the public while favourable messages are 

seen as particularly credible. He concludes that claims of bias by politicians are usually their 

own creation and should only be accepted with great suspic ion 

O·Alessio and Allen (2000) however hold a contrary view to that of Groeling (2008) and 

Greene (1980) by arguing ihat media bias is real and is actually crcated byth e media and not 

a product of public interpretation of or perce pi ion about content. Brandenburg (2006) found 

support for the view of O'Alessio and Allen. In his study of media coverage of UK's 2005 

elections, Brandenburg did a critical analysis of the issue of coverage bias and fOWld that 

coverage bias is actually created by the media. Consequently, he rejected arguments that 

suggest that bias in election coverage is a product of media consumers' perceptions. 

Brandenburg's findings led him to note that media organisations actually carry out their 

partisanship through bias and concludes that, "in ascnse, bias is the manifestation of press 

partisanship" (Brandenburg. 2006: 161). 

Oespiteiliedifficulty in establishing what constitutes media bias ine leclioncoverage, Fico 

and Cote (2002) argue that bias can and ought to be established because societal norms 

mandate that ejection coverage should meet legal and journalistic ethical standards that 

requires balaneed eoverage for all parties. This study looks at bias from the perspeetivesof 

Cenitc et aI (2008) and examines bias as the opposite of balance and also, as a phenomenon 

which occurs when there is a panern of favouritism resulting in one party or candidate 

receiving more amount and favourable coverage than other competitors 
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3.2 Types of coverage bias 

O'Alessio and Allen's (2000) categorisation of coverage bias in their meta-analysis of media 

bias in presidential elections, provide a good foundation for the classification of bias in 

political coverage. They discuss three types of bias. namely gatekeeping bias. coverage bias 

and statement bias 

O'Alessio and Allen (2000) explain gatekeeping bias by alluding to Lewin's (1947) 

definition of gate keeping as tbe process through which editors allow cert ainstoriestopass 

through their gates while olhersare nol. Gatckeeping biases occur as aresuJ tofthedecisions 

of editors to select and deselect some stories. They explain that coverage bias arises when 

there is a disproportional, instead of equal amount of coverage for various political parties in 

an electora1 contest. This type of bias measures the quantitative inequalities of stories for 

various contesting panies in an election. The third type of bias - statement bias - is 

explained in tenns of the relativities bctwcen favourable and unfavourable coverage for 

conteslingparties. 

Building on the work of 0' Alessio and Allen (2000), Brandenburg (2005) introduced what 

he referred to as agenda bias. Brandenburg (2005) found that a party could be a beneficiary 

ofbothcoverageandstatementbiasbuteouldbeavictimofagcndabias.He explains that as 

much as possible, political parties and candidates would want to receiv e not just wide and 

positive coverage but also, coverage that enhances their association withee rtainissuesand 

policy ideas tbeyespousc. Brandenburg (2005) again found that agenda bias occurs when 
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coverage for a party, irrespective of the amount anJ lone. does not help the party to ~ 

identificdwilhthepolicyideasitprojectstovoters. 

In a study on how issue owncrslup among political groups in the US innuences election 

nev,s coverage among l'S media, Hayes (2008) found support for Brandenburg's (2005) 

argwnent on agenda bias. Hayes found that media coverage tends to be more beneficial for a 

candidate or part)' when the coverage is focused on the issues the party 'owns' rather than 

on issues thai an: perceived to be owned by opponents. In C'lo!;Cncc. it may be beneficial for a 

party 10 bave less covcrdgethat is focusc<i on projecting its policy ideas and helping it lobe 

associated with those ideas rather than havin~ larger amount and positi\c coverage thll do 

not focus on the party·spolieies. 

Somc studies have anemptcd to explorcagcnda bias by content analysing !iopec ificl!lSuesthat 

are eovered by the media during election campaigns (D' Alesio & Allen, 2000; Hayes. 

2(08). Bulas rightly argued by Groeiing (2008), establishing agenda bias will require not 

Just a content anaJysis bUI also. establishing the policy ideas of the various political parties 

and candidates and then comparing how the media covered the panics in relation to their 

poh,y Ideas. This study did not examine agenda bias because the policy positions of the 

\'arious parties were nOI part of the dimensions explored. Ibe study focused on establishing 

gatekeeping bias. coverage blai and statement bias.s explained by D'Alessio and Allen 

(2000). 
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3.3 State-owned Media's coverage ofclections 

While the bulk of content studies on media coverage of elections are based on Western 

democracies and in particular America, there are some African-based examples of content 

studies that examined state-owned media coverage of elections. In their study on media 

ownership patterns in the world. Djankov, Nenova, McLeish and Shleifer (2003) found that 

state-ownership of media and particularly the press, is predominant in developing countries. 

including Ghana. They also found that in most developing countries, state-owned media 

tend to havc lhc widest reach and circulation and asa result,tendtob every innuential in the 

supply of political information during elections. 

Studies on media coverage of elections in some developing countri esandinAfrica,have 

often found the state-owned media to be biased in favour of incumbents (Cenile, 2008: 

Djankov et ai, 2003). Cenite (2008) studied state-owned media coverage of Singapore's 

2006 elections and found them to be biased in favour of the country's ruling party. He 

pointed out that the finding was consistent with the trend of coverage among state-owned 

media in most developing countries and attributed the situation to what he said was the 

practice of development journalism in developing countries. eenite (2008) argued that 

within the context of development journalism in developing countries, state-owned media 

and govenunents act as partners in development with the press having a mandate to educate 

the public about govemment policies. 

In a study of media coverage of the Zimbabwcan 2000 elections, Waldahl (2005 ) found both 

the Zimbabwean Broadcasting Corporation (ZBC) and all newspapers operating under the 
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sWC-Owned Zim,.pers I.td. to have: focused on activities of President Robert Mugabe and 

his ZANU PF party with Jiule coverage for the opposition Movement (or Democratic 

Changc (MDt'). He noted thai in the run up to the election. the state media became loyal 

outlets for Mugabe and his party by often presenting new'S from the pOInt of ZANU PF. 

Based on his findings. Waldahl (2005: 28) concluded that. -in the eyes of the state-media, 

Mugahc and ZANU PF appeared to be the only group that deserved media attent ion." 

\1ano (~O()IH !\lund similar results as Waldahl. rc~arJmg; coverage of all political events by 

the state-owned media in ZimbabVv"C. Mana asserted that state-media in Zimbabwe have 

been ttadilionally biased in favour of I:!0,·cmment in all Zimbabwean affairs and nol just 

politics. He argued that the statc media in Zimbab'-'l: is literally in bed with the ruling party 

and IOV\.-mment. with little concern for activities of opposition parties. 

lIubbard(200S1 also found slale media in Soulh Africa to be bias .... d in their coverage. He 

reported thai the South African Broadcasting Corporation (SABC) has always been overly 

biased in its ejection!! CO"cragc in favour of the ruling African National Congress (ANe) 

and its officials in tennsoftone and what he called balance of language. 

Ahead of South Africa's 2009 elections. the Azanian People's Organisation (AZAPO), one 

oftbe political parties that contested in the election, complained that SABe was biased in its 

coverage in favour o(the ANC and its splinter group. Congress of the People (COPE). to the 

disadvanta~e of other political partie$ (Mail and Guordiun. Fdmw)' 23, 2009). Results of a 

study by South African-based Media Monitoring Africa (MMA) thai looked at how the 
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media cowrro Soulb Africa's 2009 election. confirmed the complaints by AZAPO and other 

minority political parties about biased coverage by the state-owned media in favour of the 

Nling ANC and Cope (Media Monitoring Africa. 20(9). 

The Media Monitoring Africa stUdy found that SAse and other slate media dedicated much 

of their coverage to ANC. followed by COPE, The study also reported a Board member of 

SABC as having confinned SABe's biased co\·crage. The SASe board member was 

reported as justifying the Corporation's favourable coverage for the ANC. The Board 

member is said to have further observed that it was natural for ruling parties to receive more 

coverage than opposition parties in the state media because a ruling party gets additional 

co\'crage from state function!l perfonned by the president and ministers of state (Media 

Moniloring Africa, 2009). 

The pattern of coverage by the Kenyan media in that country's 2007 election was DOl 

different from the situation in othcrAfrican countries. :Media monitoringcxcrciscs by the 

European Union Election Obscr'OCr Mission to Kenya (EUEOMK) found that the state 

media. panicularly Kenyan Broadcasting Corporallon, failed to comply with legislative 

reqUirements of providing fair and equal coverage to all parties. The ()hscrver Mission. 

however. found that stale press and other private media organisations wc-re relalively fair in 

their coverage of the elections (European Union Election Obscrvl!'r Mission to Kenya. 2008) 

The case in Tunisia is also nol much different. lbe media monitoring excn:ise by the 

Tunisian League for the Defence of Human Rights found thai in Tunisia's 2004 general 

University of Ghana http://ugspace.ug.edu.gh



elections. the: COWIb:y'S media. both state·01.'lDed and private, favoured the ruling 

Constitutional Democratic Rally Panyand its candidate. Incumbent president. Ben Ali . The 

study howevcf poinlC!d out that the imballlDCc was overwhelming in the statc.a .... ncd media 

with statc:·owned newspapers de\'oting bety .. c~n 74 to 84 per cent of coverage to the ruling 

party and its candidate fhmisian League for the Defence of Human Rights. 2005). 

3.4CO\'e"'leofe1ection~ in Gh.na·s FourthRepuh l ic: 

Sinc:ethe~·introductionofmulti-partydemcx:fBticclec:tionsinGhan8 in 1992. there have 

been a numlxr of studies on the media's role in the democratic process, particularly how 

they cover election campaigns. Studies on media electorat coverage in Ghana slRce the 1992 

election have produced finding'" thal are not very different from what pertains in other 

African coWltrics a'i far as coverage by state-owncd media is concerned 

3 .... I Coveraa;e oflhe I992 elcc:lions 

1be CommoO\ .. ca1th Observer Group (COG), that monitored the 1992 elections. reported 

thai the state-owned media were clearly biased in their cO\'erage of the electioneeri ng 

campaigns in favour of the then ruling NDC (Commonwealth Observer Group, 1996), 

Gyimah-8oadi (1994) I1'l3de similar findings as the Commonwealth Obseryer Group and 

emphasised that the sLatl!-ownro media demonstrated considerable bias in thetr coverage In 

f" .. -our of the ruling pari) and its preSidential candidate . 1be report of the Common"ealth 

Obscr\'er Group indicated thai, contrary to coverage by the ltale-owned media, coverage by 

the private medta was predominantly fa ... otnble towards the leading opposition NPI' 
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It is important to point out that prior to 1992 the pri\'AIC media environment was not as 

vIbrant as it is today. As observed by Tonin and Smith (2002). opponunity for the 

establishment of private pt'\.-ss carne Vt-ilh the repeal of the Newspaper Licensmg Llw which 

tOl.lk place less lhan a year before the 1992 election. Temin and Smith confirm the report of 

the Common\l.calth Observer Group by pointing out that the few private newspapers that 

were eilablished soon after the repeal of the Newspaper licensing law, wen: i!cncrally 

eritical of theN DC intheircovaage 

3.4.2Coverageofthe I996 c1eclions 

In the 1996 elections, the panem of media coverage did not difTcr from what happened in 

the 1992 elections.. As Ayee (1997) found. campai8fl coverage by both radio and television 

were blaWitly biased in favour of the ruling NDe and its presidential candidate. Jerry 

Rav.lings. It is significant to indicate again that apart from Joy FM that wasesta blishcdin 

July 1995 as a pm'ate radio stalion (with state·owned Ghana Broadcasting Corporation 

being a pan owner) electromc media in Ghana as at the 1996 electioneering campaign. was 

exclusively state-owned. The state·owned Ghana Broadcasting Curporation (GBC) was the 

operator of Ghana Television (GTY). the only television stalion in the country at the time, 

GBC aho orcrated the Nltional and reaionaI r.sdhl stallons across the country. Gi\'cn the 

monopoly of stall!-med.ia at the time, Ayee could not make any companiOn between 

coverage by state·owned electronic media and pri\'ate ones. 

Ayee ( 1991) ahlo found that the state.owned Daily Graphic and 1M Ghanaian Times &ave 

favourable publicity \0 the ruling party and its presidmtiaJ candidate to the disadvantage of 
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opposition parties. despite a 1993 Supreme Court ruling that entreated all state-owned media 

or~amsatilln .. togivcfairandcqualopportunilicstoallpoliticalparties. 

(jyimah·Boadi (1997) found similar results as Ayce as regards covcmge of the 1996 

elections by the state..owned media. He noted thai In the months leadmg to the election. the 

swc-owncd Daily Graphic and The Ghanaian Tiwws provide provided limited coverage for 

the opposition parties. On the other hand, cmerage by the privalc media. according to 

Gyimah·Boadi (1997). was somewhat diamc1rically opposed to that of the state--owned 

media. He Ihus argued that it was the private media - mainly a fledging private press - that 

was largely resporulible for makmg the 1996 elections appear competitive. The focus on the 

opposition by the private media also saved opposition candidates from total despair in the 

run-up to the election (Gyimah-Uoadi, 1997). 

Despite the findings b)' Ayee (1997) and uyimah-IWadI c1997) regarding biased coverage 

of the 19% elections by state state-media. Temin and Smith (2002) argued that mcrall, the 

perfonnanceofthe media in thc 1996 clcl:lions was bettcr than how they covcred the 1992 

eLections. Ternin and Smith argue: thai: there appean:d to be a consislent trend of 

impnJ\lemcnl in media CO\'crage from one election to the other and note that there was a 

slgmlkam impro\'cmcnt in lhe cO\'cragc of the 2000 elections over covmsge of both the 

1992 and 1996 electiOO5, as far as faimeiS and balance ofcoveragc of political paniCS '"'ttC 

concerned. 
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3.4.3 Coverage oftbe2000 elcct iODS 

The 2000 ejections saw the defeat of the ruling NDC by the opposition NPP and also 

marked the first time in the bislory of Ghana when one democratically elected president had 

come to the end of his second tenn in office and handcd over power to analher e1C(:led 

presidcntfromadifferentpoliticalpany 

A monitoring exercise of the media's coverage ofthc 2000 elections conducted by the 

Centre for Democratic Development (2001), found an improvement in the media's coverage 

over previous elections. Despite the acknowledged improvement in coverage, studies by 

both Tcmin and Smith, and the Centre for Democratic Development (COD) found coverage 

by the state-owned media to be biased towards the then ru li ng NDC and its presidential 

candidate. The COO however observed that the difference in coverage between the ruling 

NDC and the leading opposition NPP in all foons of media, diminished as the election drew 

closer. 

Gyimah-Boadi (200 I) explained that a significant change in the media environment in the 

2000 electoral campaign was that the NOC's monopoly over the state media appeared to 

have weakened. He argued that though the state-owned media continued 10 give wide and 

predominantly positive coverage to the ruling party, they also expanded their coverage of 

opposition parties. New initiatives like the provision of daily frce airtime on state electronic 

media as weJl as the formulation of guidelines for ensuring equal and balanced coverage in 

statc-owncd print media also helped to reduce the slate-media's over-co ncentration on the 

ruling party {Gyima-Boadi. 2001). 

44 

University of Ghana http://ugspace.ug.edu.gh



Additionally. Gyimah-Boadi (2001) observed that the advantagc enjoyed by the ruling party 

from the state-owned media was countered by sufficient and positive CO\'crage given 10 Ihe 

owosition parties by a rapidly growing private media. He asserts that 

Smce 1996.priV8teFMradiostationslvdproliferatedlhroughout 
me country. with more than 30 operating by 2000. Two private 
TV stations were established within the same period, and some 
private newspapers ... !lad become more influential. Together. 
lhese: pri ... aaely owned media provided a powerful alternative 
oullet for the opposition political parties. helping to create a rough 
OOJance in media coverage (Gyimah.Boadi. 2001: 107). 

Reporting on media coverage ofme 2000 ek.-ctions. Gadzekpo (200t) also tauded the state-

owned media's performance in the 2000 election and notcs that the), demonstmted that the} 

wcteaointegralpartofthcdcmocraticproccS5. Gadzekpo(2001:271)addsthat,"thestalc-

o"ned media. DCcu~tomcd to pandering to the ruling party's mterests. made strenuou .. 

efforts to ensun: fair and objectiveco\'crage of all political pa.nICS and thcir candidates " 

A media monitoring exercise carried out by the National Media Commis<;lOn (I'MC) on the 

2000 elections. however. found that state-media coverage "as still biased in fa\'our of the 

ruling party. In its media monitoring el(ercisc for the period of October I to October 15. 

2000. the NMC found thai: both state-owned and some pri\ate newspapers, favoured the 

incumbent NDC. For example, the study found that coverage for the incumbent party 

COflstiIUh.-d more lhan a third (35.9 percent) of the total coverage for the period. 

In another study that looked at coverage of political parties betwam Ocluber 30 and 

November IS. 2000. the NMC found thai stale media coverage for the incumbent NDC had 
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increased from 35.9 percent of coverage for all panics. to 39.1 percent of coverage. The 

NMC study did not hoWC\'cr point out whether the increased coverage was renectcd in tone 

ofco\cragc as well (NMC, 2001). 

On CQ\'crage by state-owned radio. the NMC found that there was a progressive increase in 

the coverage of the incumbent NDC from 37.2 percent to 41.9 percent of coverage fo r all 

parties, for the first and second studies respectively. On television coverag e,it found that 

coverage for the NOC short up from 37.9 percent to 57.1 percent in the two studies by the 

NMC respectively. Another finding of the NMC's media monitoring exercise was that the 

~Dr and the NPP. which are the two largest parties, dominated media coverage to the 

disadvantage of smaller parties mainly the PNC and the Convention I'eople's I'arty (N~C. 

2000a) 

3.4.4Co\·crageoflbe2004elcclions 

The NMC again carried out two separate studies on media coverage of political parties in the 

2004 elections. The firSIof the studies was on coverage from Septembc:r 13 to Ch.:tobcr 3. 

2004, while the second was on coverage from October 4 to November 21. 2004. 

From the first study (September 13 to October 3), the :-.JMC found that coverage by both 

statt!-o\\nco and private radio favoured the non-incumhcnl NDC in both quantitati\'c and 

qualitatj\"c terms. On newspaper coverage, the "'Me found that the opposition NDC 

nxei\·cd more coverage from private ncwspaPl,.'TS than it received in the state-o\VllCd 

46 

University of Ghana http://ugspace.ug.edu.gh



newspapers. The incumbent NPP on the other hand, received more coverage in the state-

owned newspapers than the other political parties. 

The NMC's firsl study also concluded that the opposition NDC and PNC dominated 

coverage in tenns of overall number of television news broadcast on the state-owned GTV 

(NMC, 2004a). This finding was however a subject of controversy as the opposition parties 

rejected it and insisted that the state-owned media. both print and electronic. were biased in 

their coverage against opposition parties. While the opposition parties did not provide 

evidenced-based rcaSOIlS for their rejection oftheNMC's findings, the results ofth estudy 

was quite deficient because of the short study period -less than a month. Rcsulls of the 

second study by the NMC (October 4 to November 21. 2004) was different from that of the 

first study. In the second study, it was found that what appeared to be an absence of 

incumbency bias in the first study, had given way to incumbency bias, with coverage in 

Slate-owned media favouring the incumbent NPP as the election drew nearer (NMC, 2004b). 

Following the findings of me two studies which concluded that smaller parties did not 

reeeive much coverage, the Media Commission recommended that the media, particularly 

the state-owned ones, should endeavour to provide equal coverage for activities of other 

political parties to ensure that there isa leveJ playing field in thep olitical process. 

In another media monitoring exercise on coverage of the 2004 election. the CDD monitored 

coverage of the slale-ownt.-d GBC radio, GTV, Daily Graphic and The Ghanaian 17mes from 

September 18 to Election Day, December 7, 2004. lbe study. aimed at identifying traces of 
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incumbency abuse of SIlk ft');()urces, found thai the ruling NPP enjoyed overwhelming 

advantage in siale media coverage of the elections. Findings of the COO study confirmed 

those oflhe NMC (CO~, 2(04) 

3,5LimilalioDsorprevioussludicsand~<tptobcfilled 

Pastswdioon ml.·\.!ta covc:rage of Ghanaian cJcctions have often been carried out through 

media monitoring exerci:ICs covering relatively short periods as have been the case of studies 

by both the COD and the NMC. Findings of such studies could have been mote 

comprehensive and perhapsdilTcrent if they were based on a contenl an alysisofcoverage 

over a relatively longer period of lime within the electioneering campaigns. 

As pointed out by Schiffer (2006), conclusions of most bias studies including the majority of 

the O\'c:r SO studies examined in D'Alessio and Allen's seminal meta-analysis (2000) are 

hascd on counting the number of stories for or against a candidate or party and also 

lI"hcatingthe-net offavourability (in terms of tone) for and against partiC's. Using balance as 

a baseline, they then declare a bias in favour of the candidate toward whom the counl is 

slanted. 

Rn'iewcd studies on media coverage of Ghana's fourth Republican elections have all dra"n 

conclusions on bias coverage based on balance as a baseline. Previous works such as Ayee 

(1997), COO (2000. 20(4), NMC t~OOOa. ~000b. ~OO4a, 2004b) and Temin and Smith 

(2002) drew conclusions of hias and Cavourability based on number of stories published 

about ncb political patty and the tone of those Slories. For example. ira S1udy CoWld that In 
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quantitative terms, there were tOO news stories published in the Daily Graphic on the NPP 

as opposed to 60 on the NDC and 25 on the CPP. the conclusion will be that the paper's 

coverage was biased in favour of the NPP, followed by the NDC and then the CPP. Tone of 

coverage has also been usually proportional to the quanlitative covera geofparties(Gyima-

Boadi,2oot). 

Arguing in support of the use of balance as a baseline for drawing conclusions of bias in 

electoral coverage in America. D'Alessio and Allen (2000), contend that presidential 

elections are high-profile events featuring the primary-tested superstars of America's two 

evenly matched political parties and, therefore. balance is a reasonable baseline for 

determining bias. But in a sharp reburtal, Niven (2003) argues that it is unrealistic to assume 

that campaign activities and newsworthiness of parties and candidates can be the same in a 

particular election. Niven further argues that apart from differences inc ampaign andmedia 

efforts by contesting parties, there is the question of qualifications. He asks: "Why shou ld 

candidates of varying ability, experience, and ideas receive the same coverage?" (Niven, 

200),)15) 

Schiffer (2006) also rejects the use of balance for determining election coverage bias by the 

media. He noted that the argument ofD'Alessio and Allen (2000) can only stand the test of 

time if it is to be considered only as a general normative claim because in highly mcdiatised 

events like presidential elections, several faclorscould contribu te toone candidate receiving 

more and favourable or unfavourable coverage than another. Schiffer (2006) adds that when 

balance is used as a baseline fordetennirung bias in coverage, imbalances occurring as a 
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rauh of other nonparti!WI and non~ideologica1 fa.:lors of the newsmaking process rna)' be 

spuriously cOMidered as partisan slanl. 

l'here may appear to be an inlrllCtable epistemological dilemma as to how bias in politicaJ 

coverage can be eSlablished if balance cannot be an appropriate baseline. Kenney and 

Simpson (1993) attempt to find a solution to the dilemma by arguing that drawing 

conc:Jusions by simply comparing colwnn inches devoted 10 each political party l!'o nol 

enDughbecausc it is cveDlSthat Cl'CmC news nnd tilc political parties do notorganisc similar 

and the !t8IfIe number of evcnlS during lhe campai~n period. They contend that since the 

parties have different capacities and engage In different campaign activities. unequal 

coverage by the media may not necessarily be attributable 10 bias on the part of the media 

Kenney and Simpson (1993) suggest that a more realistic way of establishing bias is by 

comparing media reports with non~mcdia n."POrts or data. In other words, even15 that 

mvolved all political parties and Ihllsc that were common to all parties in a particular 

election. and forwhil;:h lbereshould he equal coverage (or all parties. should be analysed. 

Kenney and Simpson (1993) argue that any differences in the coverage of panics on such 

events could then be realistically aUribuled to media bias. Thus. in their study that sought to 

lind out whether the Wo.\hlnJ{lon Post and the Wushinglun Times were biased in their 

oovcragcofthe I'-IIS!! presidential election in the U.S .. Kenney and Simpson (993) ba!ICd 

their conclusions on coverage of events like presidential dcbatCli and others Ihat were 

eonunon to both Republicans and the DcmocralS. They also analysed events that featured 

the two perties on the same platform. 
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Past studies on media coverage of Ghana's fourth republican elections have often not 

analysed coverage received by parties on simi lar or common events in other 10 take care of 

the fact that parties are not of equal strengths and do not carry out equal newsworthy an d 

news-generating campaign events. From the arguments of Kenney and Simpson (1993) and 

Schiffer(2006),conclusions of such past studies on Ghana's electio nsmay not have fully 

represented the true picture of coverage bias. In the light of the above shortfall in previous 

studies, this study will, in addition to analysing general coverage for all the political part ies 

that contested the 2008 election, also analyse coverage received b y the parties on events that 

were common to all of them and those that featured them on the same platfonn at the same 
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CIIAPTER FOLR 
Methodology 

This study examined how the Daily Graphic. as a stale-owned newspaper. covered electoral 

campaigns of the various polilicaJ parties that contested the 2008 dt!Ctions. This chapter 

explains the method used for the study and discuses the research design. mcthodsofdata 

collection. the study period. sampling procedure. Wlits of analysis, co ding scheme and 

procedure for data analY!iois. To be able to respond to the research questions within the 

lhcorctical perspeclivcs o f gatekeeping and ftamina. the study was conducted through a 

qUarlmati\'c content analysis and quali tative in-depth interviews with gatekeepers of the 

4.1 SCl)peoflbestudy 

I"he: study involved a content anal)'sis of the stalc-oMled Daily Graphic 10 generate 

quantitative database regardin&; the paper's coverage of the various poli tical parties during 

the 2008 electoral campaigns. The Dai ly Mirror Group, a Hritish newspaper giant, set up the 

Daily (jraphic in Ghana in 1950. mainly for political as \A.'ell as economic reasons. After its 

nu.blishmcnt. the paper al50 took an .clive inlcn:sl in the political and social activities of 

In..· country (Asanle & Gadzckpo. 2000). The Briti!h-owncd Daily Graphic also became the 

most effecth.·e publK communication medium in Ghana in the post-independence eta mainly 

due 10 factors such .as firwlciaJ security. use of bener el.Juipment. good management and a 

well·t.rained indigeoous w itorial staff (AsantC' &: Gadzekpo. 2000; Eribo & Jong-Ebot. 

1997). 
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As a way of curtailing the monopolistic dominance of the then British-owned Daily 

Graphic. Dr. Kwame Nkrumah. established The Ghanaian Times, in 1958. as a parallel 

newspaper to the Daily Graphic. Despite this, the Mirror Group was still compelled by 

pressures from the post-colonial government of Dr. K warne Nkrumah to sell the Daily 

Graphic to the state on July 2, 1962. It was subsequently incorporatcd as a statutory 

corporation in 1965 and has since remained a state-owned organisation (Asante & 

Gadzekpo.2000; Eribo&Jong-Ebot 1997) 

Graphic Corporation was converted into a limited liability state-owned company in 1999 

and had the name of the holding company changed to Graphic Communications Group 

Limited to renecl the change from a corporation to a limited liability company. Currently, 

the Daily Graphic is published by Graphic Communications Group Limited and managed by 

an eight-member board and a managing director appointed by the National Media 

Commission in consultation with the president. The paper's masthead is Daily Graphic 

printed inwhiteona red background. 

A series of restructuring and transformations over the past two decades has resulted in the 

growth of the paper from eight pages as of 1988 to its currenl 48 pages. Sometimes. 

advertising pushes the nwnber of pages to 72. It is the most read and widely circulated 

newspaper in Ghana (Ansu-Kyercmeh & Gadzekpo, 1996; BBC World Service Trust, 2006; 

Timin & Smith, 2002). The dominance of the Daily Graphic, coupled with its long-standing 

history in the print media industry in Ghana, has created a situation where, for some people, 
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the word Graphic denotes newspaper. The paper is published six times a week (Monday to 

Saturday) and has a ctuTent circulation figure of 90.000. It has specialised sec\lons for 

politics. business.. foreign news. .... omen· s affairs, features. regional news. metropolitan 

news. education and sports. Stories of the paper are also carried online at its website: 

One majorrcason for the choieeofa print medium instead an eleClrOnic(ln e for the study, 

was lhat given lhe time limitation for the study. it was relatively easier to access research 

daIa from a printed mediwn than an electronic one. The Daily Graphic \VaS selected for the 

studyiosteidofothernewspapersfortwomainrcasolls.I'-irstly.itisGhana·slargest and the 

mos1 widely circulated newspaper. Secondly is a st81e-owned ne\\:..papcr and as such, has a 

co{151llutlonaJ mandate to provide fair and balanced coverage for all rohticaJ parties during 

elCClOraicampaigns. 

4.1.1 Stud~' period 

The study cxamined the Daily uraphic's coverage of thc election campaigns from Monday, 

June 2 10 Saturday. December 6. 2008. Monday. JWle 2 was the first production day of the 

paper in the month of June since JIme I Wib a Sunday. Saturday. December 6, was the last 

production day of the paper before the December 7 elections. The ycar :!OO8 was chosen 

bccau"C it was an election year and lhe month of June was considered an appropriate month 

li,r thiS study because the Dally Graphic started implementation of its guidelines on 

d .. -Cloral co\"crage in JWle. 2008. Atso. by June ofcbe election year. all thepolilicaJ parties 

had elected their flagbearers and had become active in the politica1 process. The chogell 
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period thus fairly represented a time when all political parties, big or small, were engaged in 

political activities that would or should attract coverage in the Daily Graphic. Another factor 

lhat influenced the choice of the study period was the fact that in seeking to use c ontent 

analysis to determine whether or not there was bias in the newspaper' s coverage, the time 

period to be examined should be sufficiently long so that the phenomenon to be studied 

would have had enough time to occur (Wimmer & Dominick, 2003). 

4.2 Research design 

There are currently three methodological approaches to research in the social and 

behavioural sciences. These are the qualitative research approach, quantitative research 

approach and the mix method approach (Creswell, 2003). This study employed the mix 

method approach and adopts the sequential explanatory design which is one of the six 

research designs within the fTamework of mix methods research (Creswell, 2003). 

One of the main strengths of the sequcntial explanatory design is that it is considered to be 

easily applicable and straightforward (Creswell, Clark, Gutmann, Hanson, 2003) because it 

mainly involves the collection and analysis of quantitative data, followed by the collection 

and analysis of qualitative data. This design allows for easier reporting because it makes it 

possible to present findings in two distinct phases with a final discussion that brings the 

results together. These strengths explain the adoption of the sequential explanatory design 

for this study. 
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The diagram below, adopted from Creswell. Clark. Gutmann and Hanson (2003). illustrates 

the sequential explanatory design of mix method research. 

Fig.l: Sequential explanatory model 

QUA,\' 
Daiu["o/lt!clion 

QUAN Data Results compared 
Data Analysis 

QUAL 
Data collection 

QUAL 
Data Analysis 

Though an exclusive qualitative or quantitative approach could have been considered for 

this study, the study's objectives, research problem and questions, made the mix method the 

most appropriate. To answer the research questions. it was imperative to analyse the 

manifest content of the newspaperand,also explore the gatekeeping pra cticesandbeliefsof 

the gatekeepers of the newspaper. Also, weaknesses associated with exclusive qualitative 

designs such as researcher bias and difficulties in making quantitative predi ctions. made the 

adoption of such an exclusive methodological approach inappropriate for this study. 

Similarly, a sole quantitative design would have sutTered from a limitation in tbequalilative 

in-depth exploration of the gatekeeping practices and personal views of gatekeepers of the 

newspapers. 

56 

University of Ghana http://ugspace.ug.edu.gh



The mix method approach was thus chosen for this study instead of an exclusive qualitative 

or quantitative design because of the relevant strengths and benefits of combining the two 

methods in a single study. For example, Rossman and Wilson (1991) noted that using both 

qualitative and quantitative data in a single study helps to ensure that the qualitative and 

quantitativedataselS and fmdingsconfinn or corroborate each other through triangulation. 

They observe that the mixed method makes it possible to obtain data that allows for 

elaboraleanalysis and add thai the method also helps the researcher to init iatenewlinesof 

thinking by payingauention to surprises or paradoxes and fresh insights. 

Johnson, Onwucgbuzic and Turner (2007), provide an elaboration on the advantages of the 

mix method by asserting that the method makes it possible to 

Converge and corroborate results from both qualitative and quantitative data while 

studying the same phenomenon 

Elaborate. enhance, illustrale and clarify quantitative results with qualitati veresults 

Discover paradoxes and contradictions that may help in reframing research questions 

Expand the breadth and range of inquiry by using different methods for different 

research variables 

Wimmer and Dominick (2003) also espouse the value of the mix method by pointing out 

that qualilativedata tend to be more in-depth and thus can help ofTer usef ul explanations to 

the raw data generated through a quantitative approach. A study that combines both 

qualitative and quantitarive methods will thus have the strength of having both breadth and 

depth wruch in tum, enhances the validity and reliability of the study (Wimmer & 
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Dominick. 2003). And as Vitale and AInenak.is (2008: 90) observe, •• ... mixed methods not 

001)" add to the research toolbox. but they also explores both quaJilative and quantitative 

mcthods and theR:fore provide an opportuniry fora synthcsisofbothtraditions" 

Thus. while the stated advantages may not be necessarily exclusive 10 the mix method 

design. the method has the potential of exploiting the strengths of both qualilative and 

quantitative approaches ..... hile offscuingany inherent weaknesses that may be usocialed 

IA,ihexcJusivequaiitativcorquantitativcana.lysisandhcnceil<;,llic>ptionforthisstudy. 

-1 • ."\ Da ta < oliectionTechnique 

10 line with the mixed method approach. the study involved the collection of roth 

quantitath'c numeric data and qualitative textual data. Specifically. the study used both 

qli&litalive and quantilAtive content analysis. and in-depth personal intervic:ws, which arc in 

the qualitative uaditlon ofinqulry (Wimmer & Dominick. 2003). 

In the field of mass media research, content analysis has been perhaps the fastest growing 

rescm:h technique- in the liL .. t couple of decades (Babbie. 2009; Neuendorf, 2002). Despite 

ilS popularity as a tncarch technique, there is no single accepted definition of content 

analysis as a research method. Krippendorf (2004) defines il as a research technique that is 

used for making replicable and valid references from data to their conlexl. Neuendorf 

(2002) on the other hand, defines il as the systematic. objective. quant llall\/e analysis of 

message charactcrislics. Kerlinger (2000), however. provides a much broader definilion of 

the technique. He defines conlenI analysis as a method of studying and analysing 
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communication in I systematic, objective and quantitath-c manner for purposes of 

mcasuringstudy\-ariables, 

,be conlent analysis approach was chosen for this SlUdy t'lccaUSl! it is one of the mosl 

appropriate research techniques in the social sciences (Krippendorf, 2004) and one of the 

mosc pnctical methods for examining mass media content (Rife. Lacy &. ""ico. 1998), To 

achievc the objectivcs and an:o. .... t:f the research questions of this study. it was impooam 10 

examine the lext of the Daily {jraphlc since It "as one of the most realistic ways of 

establishing bias in the coverage of political panIcs. In addition. as pointed out by Babbie 

(2009). conlent analysis is one of the most appropriate methods for studying procetleSor 

events occurring over a lon8 period of time. The study examined Daily Graphic 'y coverage 

of political parties for over six months (June 2 to December 6. 2008). ThUs. Babbie's 

&sscnion also influenced thc choicc:ofCllntcnt analysis for this study, 

fw-thermore. the study period generated a large volume of data, a situation that 

(Krippendorf. 2004) suggests. makes content anllysis one of the preferred methodscapab Ie 

of coping with such large volumes of research data The study also entai led descriptions of 

.. ,lmmUniCatlon content and such descriptions could better reflect cOnlan characteristics if 

lhc)' were based on data gcnentcd through content analysis (Wimmer & Dommick, 2003). 

The study looked at co\'erage of political parties by the newspaper from two penpccti\'cS 

Firstly. general amoWll and tone of coverage received by each pany during the study period 

wa.o; examined. As: argued. by Kenney and Simpson (1993) and Niven (2003), just comparing 
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coverage received by pllitica1 parties in an election without astanclardised baselinc. may not 

lead to loaieal conclusions of biased coverage because political parties and candidates are 

not equal and do not engage In the same or equal nwnber of camp.ugn activities. Since 

panies and candidates are unequal in their news generating capabilities, it logically follows 

thai lOme panies and candidates will recei\'e more coverage than others. Drawing 

conclusions of bias on the basis of some parties and candidates receiving more amoWlI of 

covcragc than others can thus be faulted 

Guided by the argumenh of KCIIII..:)' and Simpson (1993) and Niven (:!003). there was. 
'>Ccond SC1 of analysis that looked at the relative coverage received by the fow political 

partlC!> with representation in parhament on acti\·ities thai were common to them and those 

thaI featured all of them either at the same time or at different times \'lithin the study period. 

The four parties are the NPP. NDe. PNC and cpp, This second analysis was restricted to 

these parties because some events that could ha\'C involved all contesting parties on the 

same platform wen:: limited to these four panies. One of such events was the presidential 

andviceprcsidentialdebatesorganisedbytbelnslitulcofEconomicAffairs(II:A) 

hents such as presidential debates, 85 argued by Kc:nncy and Simpson (1993), provide a 

standardbesc:linc:foranCl(IX"CUlionofequalcoveragcbccauscallthc:partiesanJcandidates 

are then put on the same sale. Since Ihe Democratic Freedom Party (DFI·" Reform 

Patriotic Democrats (RPD) and the Democratic People's Party (OPP) were not involved in 

the pn:sidencial and vice prc~identia1 debates. the)' were noC included in the second pan of 
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the content analysis that used coverage received by parties on events such as the presidentiaJ 

debates, as a baseline for determining coverage bias. 

Besides the general analysis of coverage received by the parties during the study period, 

there was, therefore. an additional analysis of how the NPP. NDC. PNC and CPP were 

covered by the Daily Graphic on the following events which were common to all the four 

partIes: 

Launching of party manifestoes. 

Official launching of party campaigns. 

Fi ling of nominations with the Electoral Commission (EC). 

Balloting for positions on ballot paper at the EC. 

• Presidential debates 

Vice presidential debates 

-',3. 1 Sampling procedure 

There were a total of 162 production days of the Daily Graphic within the study period. The 

total universe for the study was thus 162 issues of the newspaper. The entire universe was 

used for the study rather than a representative sample. This was adopted from Fico and Cote 

(2002), and Kennl!Y and Simpson's (1993) election studies in which they content-analysed 

all issues of selected newspapers published within a chosen study period . In their study of 

coverage bias in the 1988 U.S. presidential election by the Washinglon Post and the 

Washington Times. Kenney and Simpson (1993), used all issues of the two papers published 

from September I to November to, 1988. The two dates represented Lahour Day (the day 

6 ) 

University of Ghana http://ugspace.ug.edu.gh



for tbe official start o[campaigning} and a day after the elections respectively. Similarly, in 

their study on partisan and struc:tUlai balance of ehxtion stories un the 1998 Governor's 

Race in Michigan, Fico and Cote (2002) content-analysed all editions of Michigan's nine 

largest nc" spapc.·rs from Labour Day to Election Day. Though in the Ghanaian context. 

there is no Labour Day. a1l the political panics stan campaigning by the middle of the 

election year. Consequently, this study content-analysed all the 162 issues of the Daj/y 

Ciraphic published within the study period of June to December 6, 2008. 

The usc of all issues of the paper within lhc study period helped to prevent any forms of 

sarnplingerror that could ha\"e been encountered if any particu!ar sampling proccdure werc 

to be used in sck'Cting issues for lhc SlUd). t·onducting 01 census of the content, instead of 

u~ing a sample. also helped In generating results that were more conclusive and reflective of 

the entire universe and thus helped to sufficiently meet one of the principal goals of 

scientific research - describing the nature of a population (Wimmer & Domintck, 2003). 

l'slOg thcentire universe forthc study also enhanced thc reliability of findings . 

4.3.2UniiofanaIY!lis 

The unit of analysis is described as the smallest element of a content analysis (Wimmer & 

Dominick. 2003). "lbe unit of analysis for this study was all storia:s on political paniesand 

their activities n:lated to the :OOR dections. All items published on the editOrial pages of the 

Dai(~- vraph,,· were read and those related to or focused on campaigns by the contesting 

political parties in the 2008 elections were recorded on a coding sheet against the 

appropnate content catcgOI)' 
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4.3.3Codiagpro«dure 

Content analysis is ('ssentla1ly a coding operation with a purpose of synthesising distinctive 

pieces of infonnation into a more comprehensive dataset (Babbie. 2009). Coding is 

explainct.l by Wimmer and Dominick (2003) as the placement of unit of analysis into content 

calegories. The works of D' Alessio and Allen (2000) and Hayu (2(lOR) guided the 

fonnulation of the coding scheme for this study. For both analysis on general coverage 

rcccivcdby polilical partie!i.and cuvI:ragc m:ci\'edon similar events or events that featured 

the top four parties at the same time. the unit of analysis was assigned to the: fo llowing 

content cate~ories: story type. political party covered. newsmaker, conte"t of story. subject 

of the Slory, placement of story. headline si7.t:, enhancement of story and tone of story. The 

content categories were opcrationall)' defined as follows: 

Story type: this was about the typology oftlle unit of analysis. This was categorised 

as: straight news, feature. editorial, letter. opinion, follow·up. rejoinder. retraction. 

interview. investigative report. photo story. news analysis. profile and an "other" 

calcgory that will caler for stories that do not fall within the listed categories. 

Advertisen-' announcements and publications that "ere advertisements were not 

coMi6ercdforanai),!is. 

I' olitical party c:overc:d: thl~ c;lIcgory was aboutlhe political rarty or parties that 

II<."rl· the fi~u. .. of a .. tul") rhe political party of. rte\\~maker or newsmakers in a 

1oiofY was taken as the party or parties rec:ei"ing the coverage. The follo"ing political 
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panies that contested the 2008 elcttions were considered: New Patriotic Party (NPP). 

National Democratic Congress (NDC). People's National Convention (PNc), 

Convcntion People's Party (CPP). Reform Patriotic Democrats (RPD), Democratic 

People 's Party (DPP) and Democratic Freedom Party (DFP). Only the NPP. NDC. 

PNC and CPP wen:, however, considered in the analysis of coverage of common 

events. The study did not include coverage for the independent presidential candidate 

in the election as the focus wason coverage for political parties and not individual 

candidates. 

Ntwsmaker: this was about the person or persons who were the source of a story. 

Analysis of this was aimed at finding out the persons who made the news for the 

various political parties. The newsmakcr category was coded under the following ' 

president. presidential candidate, vice presidential candidate, parliamentary 

candidate. politically appointed government official. party officer, party 

supporterfactivist, intra-panygroup.featurewriter,editor. wifeofprcsidential 

candidate. wife of vice presidential candidate and, "other political actors". The 

category of "president" was for stories that had the then sitting President. John 

Kufuor as a source. The "politically appointed government official" category 

representedstoriesthathadministersandlordistrict,municipal,metropolitanchief 

executives as the newsmakers. The "party officer" category represented stories with 

national . regional or constituency executive officers ofa party as a newsmaker. The 

"party officer" category also incJudednational campaign lcadersofa party, Me mbers 

of Parliament (MPs) and persons identified as founding members of a party. The 
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category of "party supporter/activist" represented newsmakers identified as 

supporters of a party. "Intra-party group" represented stories that had 8 group of 

party supporters as a source. 

Context of story: this denoted the situation or event on which a story was 

predicated. The categories under this were: state function, political rally. campaign 

event. interview with ajoumaJist. press conference. press release. other speech 

events. workshop/seminar/conference. inauguration/commissioning of a project, 

donation/launching, intra-panymeeting/election, resolutions, organised civil society 

event. election of vice presidentiaJ candidate. defection. launch of party manifesto. 

filing of nomination. presidential debate and an "other" catcgory fa rthose that did 

not fit into any of the above contexts. For this study, a state function was 

operationally defined as a public event such as an event marking republi cday, state 

of the nation address. among others. 

Subject of story: this referred to the issue that a story is focused on or discusses. 

This was categorised into: national development, campaign strategy. attacks on 

opponents, and other election-related issue. Stories that were placed under the 

"national development" category were those that focused onpoliey proposals and 

discussions of national problems and how they can be dealt with. Stories on the 

vision, programmes and pledges of a party or candidate were placed under 

"campaign strategy" while those in which a party, a candidate. a party official or 

supporter attacked or condemned an opposition party or candidate wer e placed under 
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attacks on opponents." All other stories relating to the 2008 elections that did not 

fall under any of the above categories were placed in the "other clcction·relatcd 

issues" category. 

IJlacemenl of ~to~': Ihls rermed to the page on which a story was placed. The page 

on which a story is placed has an influence on the prominence of the story and the 

importance readers may attach to it. Stories on the tron! pages obviously gain mort' 

anention from readers than those on inside pages. Story placement was categonsl-d 

into the following: front page (lead), front page (second lead) other front page, back 

page. cenlrespread,political ptge, and other pages 

lIeadlio(' size: As the name suggests. this referred 10 the size of a story's headline. 

As explalllcd by KeMC)' and Simpson (1993), though stories may appear on the 

same page. they ma), have differenl levels of prominence due to differences in 

headline size. Kenney and Simpson's categorisation of headline si7.c into streamers, 

spread heads. two-colwnn heads and one-colwnn heads was adopted. Headlines thai 

went across a whole page. fell under the category or"streamers:' and those thai were 

more than two colWllJl5 wide but less than streamers ".-en: put under the category of 

"spread beads," Two--<:olWM heads and one·column heads, as their names imply. 

were headlines that were two columns" Ide and one colwnn wide reSl'cctively, 

• • :Dbancement of stury: this related to whether a story is accompanied by a 

photograph or not. TIle cale!!urics under thiS "ere: story with phoIO/visual. story 

without a visual • .oo story with a c.vtoon. 
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Tone of story: toncreferredtothckindofdcscripcion gh·en a source, story subject 

or context and how such a description reflected on the party or candidate involved. 

The coding cah::gories for tone of coverage, adopted from the work of Reichert. 

Mueller and Nitz (2003) WC'rc: positive. negative. and neutral. 1be tone of a story 

was coded as "positive," if it portra)cd a candidate. a part)' or a subject maner in a 

good light. A story was coded negative ifit portrayed a candidate. party or a subjeci 

matter in a negative lil!:ht. Other stories that did not fall into any of the two categories 

were coded as neutral . (See coding guidelinc and eoding sheet in appendices 'A' and 

' B'), 

4.3.4 Inter·coder reliabili ty 

Coding was carried out by the researcher and two independent coders. The independent 

codcrswerctrainedontheunitofanalysisandcontcnlcategorieshytak.ingthcmlhrough the 

coding guideline and the coding sheet. The training \\as aimed at ensuring thai coders 

thorooghly understand the coding process so as to obtain a more reliable data for the study. 

The training sessions provided an opportunity for definitions to be revised. category 

boundaries 10 he cJarified and for improvins upon thc coding guideline umil codc:rsbec ome 

familiarandcomfortable\\ithtbecodinsproc:edurc 

4.3,s Test ofioter-coder reliability 

Though no instrumem can ever be 100 percent reliable. il wa."considered important th alan 

inter-coder reliabilif)' test be performed after the two indc:pmdenl coders had been trained on 

the coding process. To en5lft that the reliability lest is il5elf not biased, it was considered 
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n«essary to base the test on coding results from • mal coding perfonned by the two 

independent coders on the same issue of the newspaper. One ..... uc of the newspaper \.\3S 

randomly selected from the Wliverse of study and given to one of the coders IOgcther with 

copies of the coding sheet and guidelines. Another copy of the same edition of the 

newspaper Yo1lS presented \[J the second coder alongside copics of the coding sheet and 

guidelines. Two days later, the coden submined their resulls. 

The data submitted by the two coders were entered into the SPSS data!o.Cl and Cohen's 

Kappa inter·codcr reliability test wa .. carried out. As explained by Landis and Koch (1977), 

values for Cohen's Kappa inter-coder reliability measure ranges from -1.0 to 1.0 where large 

numbers mean better reliabilit), values near LCfO suggesting that agreement is attributable to 

chance. and values less than zero signifying that agreement ise\'cn less than that which 

could be attributed to chanc:e. Landis and Koch (1977) note that as a rule of thumb, Kappa 

inter-coder reliability test values that ranae frum 0.40 to 0.59 are considered moderate. those 

from 0.60 to 0.79 are considered substantial. while those above 0.80 arc considered to be 

outstanding. The Kappa test performed on the data from the two independent cnders yielded 

a value of 0.88. from the categorisation by Landis and Koch {1977}, the level of agreement 

between the two coders was outstanding. This meant that the guidelines for coding were 

reliable enough for actual coding ofcontenl forthestudy(s« appendix D. for steps used in 

l~ing('ohcn·sK3ppainter-codc:rreliability). 
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4.4ln..cJeptb Inten'itws 

l'he in-depth mlcn. ICW technique for gathering qualitati"e data was employtd as an 

additional data collection method in this study. fhc: m-d.:pth intcf\'i",ow method can b.: 

d.:!>Cnlx·d dS a qualitative research technique that involves conducting intensivc individual 

inlen..cws \\ith a small nwnber of respondents with the ,iew to exploring respondents' 

pcnpecli"es on a particular idea, program. or situation (Boyce & Nealc. 2(06). As observed 

by McCracken (IQSK). the in-depth interview approach makes it possiblc to explore the 

worldvicw of people (subjects of study) and the logic: behind thclr a..:lion5. Guion (2006) 

expands on McCracken' s view by describing the in-depth interview approach as an open-

ended. discovcry-oriented method that helps researchers to explore the view points and 

perspectives of study respondents. 

[n-depth interviews, also known a'l mtensivc interviews (Wimmer and Dominick. 2003), is 

anappropriatedalagathmngmethodforthisstooybecauseitisanidca1mcthodofinquiry 

for studies that invcstigate complex subject maHers a. .. well as those that seek detailed 

information (Patton. 19(0). Wimmer and Dominick (2003: 127) corroborate Palton's 

uscrtionbypoinlingoullhal. -thc: most importantadvanlage of the in-depc.h intcrvlc\\ iSlhc 

wealth of detail that It providcs." The choice of the in-depth interview as a qualitative data 

collection method for this study was thus aimed at obtaining rich and detailed infonnation 

about the rlCW'" -.election and treatment processes at (he Daily Graphic from the perspcc:tives 

ofedihU'sandjoumahsb 
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The use of the in-depth interview method also helped in gathering elaborate data that 

reflected the opinions. values. experiences and motivations of joumaliSlS and editors as well 

as the gathering of data that rdlccted gatekeeping and news framing practices at the Daily 

GraphIC. McCracken (1988:9) argues that. '''without a qualitative undcr..lanJing of how 

culture mediates human action. wc can only know what thc numbers tell us:' Informed by 

McCracken's argument. the quahtat(\'c data, generated through the in-depth interviews. 

served a .. a basis for commenting on and conlextualising the quantitative findings from the 

cOfltenlanal)"!lis. 

The data collectIOn invoh'cd the usc: ofa semi-structured interview schedule which is the 

most idea] tool for individuaJ in-depth intcriiews (Newcomb, 1993). The usc of semi-

struclurcdinterviewschedulesisadvantageousinthattheyhelplheresearehertocombine 

thcstrengthsofboththestructuredandlheunstrueturedlypesofintervicws(May.1993). 

lbcschcdule had opc:n·cndedqltCSlionsforgathcring the relevant data for the study. While 

the use o(the interview schedule helped pace interviews appropriately and made the 

inlct"\'iewing more s}stcmatic and comprehensive (Lofland and !.afland, 1995), the usc of 

tJpen·endcd questions gave respondenls the freedom to provide in-depth responses and also 

allowed the researcher 10 uk follow-up questions and further probes imo " .. spondents· 

responses.lnlCrViews were rt'Cordcd and latertranscribcd to enable lhc researcher to fully 

capturc thc rcsponscsofparticipants(sceappendix"C' for intcrviewschedule). 
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404.1 Popularion of 51udy and Sam pling 

OnebasicdifTerencehetwl!enqualitativeandqu(lntitativcr\.-scarchrelatesto sarnple size and 

sampling method. Whereas quantitative studies mostly involve the use of large 

representative samples sch.'Cted through probabilistic sampling. qualitative studies largely 

usc relatively smaller samples selected through non-probabilistic sampling techniques 

(Royce & Neall-. 2006; Wimmer &. Dominck, 2003) 

The universe for the qualitative study was journalists of the Dally Graphic. Purposive 

sampling was used to sch.'Ct interviewees for this study. Though the usc of purposive 

sampling did not allow a fully representative sample to be chosen for the study. it was 

adopted on the basis that it Isasampltngtechntquelhatmakcsi t possiblefor r~pondcnts 

with qualities and characteristics that are relevant to a silldy to be sclected while eliminati ng 

those withoUi the relevant characteristics (Wimmer & Dominick. 2003; Babbie. 2009). Four 

joumaIisls. made up of the editor. news editor. poliLical editor and one senior political 

re:porteroftheocwspapcrwt:reinterviewcd. 

In-depth interviews can he time consuming and expensive (Boyce &. Neale. 2(06). but the 

5alTlplcoffoW'wa5con!OIdercd cl silc that could hc handled cffcctivel), aJongsidcthe content 

analysis and within the tuneframc and budget for the stud)'. Findings of the: qualitative 

a."JX'Ct of the stud)' wen: not 10 be generalised ovcr the population of study. Kalh~· r . they 

wen: aimed at providing an insight inlo the galekceping practices of the ncw:-;P,IIl\:1 Jnd a 

o.:onll:xt for the fllklingsofthe cOnlcntanalysis 
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The choice ofrcspondeDIS was bued on the argulmnl by Mc(:racken (19118) thai scientific 

~h in the licit! of social science I.'> \\dl gruuooed and improved by expkJring and 

undentanding the beliefs, expttiencc,) and Onc.-ntalh'n ... of the actors of the issues under 

lO\c'i.l1galion, The selected respondents can be conMJer ... oJ.I~ '>Orne of the main actors behind 

me productIOn processes at the IJt,i/y Graphic The editor determines the final content oflbe 

newspaper while news editors assi,n reponers to cover "urious evcnlS and may determine 

whicb C\'ents arc coverro. N~., edilor:5 also sit in editorial conferences for the selection uf 

stor1cs.TIlCpuliticalediloristhchcadofthepoliticalncwsscctillOwhih:thescniorpolitu:ul 

rcpoRer. cO"ers some of the main political e\efll" ror the paper. l'ndcrstandin~ the 

expt.T1enccs. oncnlations and beliers of this group of people was thus critical for this stud) 

4.S lJalllanalllist«lIaique 

Thefindintt-"fromthcl:untcmanalysi5andthe:qualitativcin-dcpthintcrvie"l>areprcsc:nled 

separalCl~ .Ind tnan~ulMed allhc stage of discussion III hne with the: sequential cxplanatory 

deSign of n1lx method research. The Statistical Package for Social Science!> (SPSS) 

compuler soft\loan! \ioU used lor analysing coded categories from the ,onlenl anal)sis 

Illrough the use of the SPSS software. daIS from the content analysis was convened into 

frequc:ncy tables and cross.-tabulationli 3..) a \\-"8)' of swnmarising them into formats that could 

tlC casil)' oomprehmded. Tbe 1k\'C'lopmenl of fr"'"qUl.-ncy tables from the conlent anal~sis 

a1sohelpcdtodisco\ernnJcomparepattcrnsandrelationsthotlcmc:rged 

In line with the sequL'ntlaJ expJanatot) Jl."sl~nl)rmix method research.dara gathered frllm 

lhr quaJitaliu~ in-depdt inten Icv.S ",-ere analysed after anaJYliing the quantilali\1." cunlent 
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... 1)'1is. Anal) sis of the quaht41i\'C= data mainly in\'oh"Cd givinG meaning and expllnations 

10 quoll'ltU\ns and inte('\ ic=w notes. ~tcms and relationships that c:mtfjlcd Vv'Cre ootet.l and 

later Juxtaposed y,ith findings and relationships thoIt cmcr~cd from w conlenl analysis, 

FUI .maJ)'sls on w\crage of events common to thr four top parties and those that featured all 

of thmt at the same (lftlt, balance of coverage was determined by calculating what Kcnne~ 

and Simpsun (199) referred to as 0C'W5 story gmc:rnlion rates The news generating rate lOr 

a pany was dctennined by dividing the tolal number of )tlod!!s for that pany by the total 

number of news· worthy events engaged in by the party (in lhis case. the events that wcre 

common to aU the four parties and those thaI fealwed all of them at the same time during the 

~Jmp.1lgn .. 1 For example. if the :-';PP and NDC cn~a~ed in the SIIntC programmes. stories 

pubtithedon those events fur each parly were divided by the numberofcvents to get the 

stOf)' gmenting rate for e&l.:h part) In the case of the C\cnts that were common to.1I the 

four panLd and those that featured them at the same time. it would be expected that the 

same number ofsaories would be published on the pll1ics and as such, the news SUM")' 

gcneratin& rate for all panics should be the same. If it turns out that some parties got more 

AeWSSlOryacnenuing rate lhan others. then a case ofc.ovcRige bias could be made. 
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S.OlntroductioQ 

CHAPTER fiVE 

Findings 

This chapter p~ts the fmding of the study. In line with the sequential explanatory 

aprroach as discussed in thc previolls chapter. findings afthe conlent .maJysis are first 

presented followed by findingsofthetn-depth intervtews. AsalreadypoantooouI.lhestudy 

,",'U aimed at examinina: coverage of political parties by the state-owned Daily GraphIc. The 

81m wao; to find out ,,"hetherar not the paper gave fair coverage for political parties that 

contested the: 2008 eJections a\ the constitution of Ghana n:qUlrcs it to do 

To be able to respond 10 the researctl questions. the eontent analysis was carried out inlwo 

parts He first part focused on gathering infonnation 'nat would belp in providing 

descriptiveexplanatioru; (or aeneral coverage received by the various political p-1rties. The 

second part focused on CO\'crage of events that "-ere common to all political panles as well 

45 those that involved all the parties on the same platfonn. The second pan. was aimed at 

pthering infonnallon that would help ascenain '" hether or not dlsparitie~ in general 

CO\'eragc: rec:eived by parties could be aunbuted todiffcrenc:es in thc strengthsorpartic:s and 

numhl:r of campaign events they organised 

~r aspect of the study involved qualitative in-depth mterviews with editors of the: 

Doily Graphic This was aimed .. seeking explanations to the: reasons behind the amount 

and typcofcoveragc: n .. ..:clved by political parties. l"he in-depth intcrvi,""s mainly explon:d 
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editorial and gateketping pnctices that influence the selcctlon. placement and trealme:nt of 

~onesinthcnewsroomoftheDaj/}'C;raphic. 

5.1 COQIt'n'anal~si50ngeneralconrage 

Thn SC'\:tion fOCU5CSOQ ana.Iysing the newspaper's general coveragcofthc various political 

pan.cs that contested the ~OO8 c1«tions. The section will examine the amount of coverage 

received bypolihcal paniCS. howthc= storieswereU't'alcll.lhccontc:dual bcw;kgroundand 

focus orille stories. the sources ofthc S1onCSa5 well as the prominence and tone of the 

GO\'cragcreceived by die variouspoliticaJ parties. 

5.1.1 Amount of coverage 

Thcltudy Jooked 11 co\crage orpolilicaJ panics rrom June 10 Dcccmbcr2008. For this 

period. there were I total of 162 isslk'5 of the Dally Graphic which weTl~ 1111 content 

analysed. A total of 1.18S stones focusing on political parties that contested the 2008 

dcctions w'tre idcnllfied and coded . for siories lhat involved 1\.\"0 or more partics. codina on 

!he various variables were done for the parties captured in such stories. The xven parties 

were the NPP. NDC. I·SC. CPP. OFP. RPO and OJ'P. CovC1'3.l;e for the independent 

praidcntiaJ candidate was not coded for 8IWysis as the study was focused on investigating 

covenaeofpolilica1 parties 

Analysis of general coverage received by political panies showed that the NPP had the 

hlghc~t amount of coverage. The NPP recorded 43S out ofthc I.ISS stories. rep~scnting 
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36.7 percent of U>ta1 co .. ~e. The main opposition NOC. foUo~d with 28.2 percent of 

coverage(334stOf'ies) 

Thl:CPP had 17.3 percent ofcove1lIgc(20S stories) which is. little less than half of the 

co\erage rec:eivtd by the ruling party. The PNC received 9.S percent of coverage (112 

~orics). the OFP h.1d 61 stories representing S.l ",:rccnt of coverage. while tht OPP and lM 

RPD received just 21 and 17 stories rerr~nllng a mcacre: 1.8 and 1.4 percent of con:ragc 

rc~pecljvely(Sec Table 1) 

1 able I - Co\'.;ra~~· 01 POlllll.JI ranlcs 

lrcqucnc), J'crccnfagc 

;"I'P ~6 ' 

28 . ~ 

112 

In terms of monthly distribution of CO\'cragc, October had the largest amount of storie' t 143) 

representing 20.~ percent of the total stories codtd for the study. October "as followed by 

November with 17.1 percent (203 §tories). September followed closely with 17.0 percent 

t201 scories). August and July had 163 and ISO storie, representin& 13.' and 12.7 percent 

resp:etivcl)-l. I:vcn though only SIX iut)Cs of the newspaper' , Decembtt publications 

(December I to 6) wen: included in the study. liS s\arii • ., representing 9.7 pcTCcnt of lotal 

CO\"CI1Ige \Vat c:odc:d (or December. Thi, Wa.\ more than stories codtd from the entire 2S 
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issues of JWlC .... hich stood at lID representing 9.3 percent oflO\al coverage. December 6 

was the last publication of the paper before the election day of December 7 hence the use of 

only six iuues of the paper for the month of December. fhe data. as pn:sented in Table 2 

below, show a generally steady incn.-ase in the number of stories for parties from June 

through OclOber, with a drop in November. It is. oow\!\'t:r. not clear what may have 

contributed to the drop in November. especially when the expectation was thll more stories 

.... ill be published as the election drew closer 

Table 2: Monthly puhlication ofcamr:1ign ,tf'nes 

.' r('q u('m·~' 

110 

Jul) 150 12.7 

·\\lIllSt 

Serl~'IIlIx'r 101 

October 143 

103 17.1 

l)ecembcr 

11 85 

N_: O"ly.Jix "'111:'.' 10..,·1:' ~'u.kdfor Duem",'r ~,~ tht ei<',·(It'" IId~ "d" fm December 7 

The progressl\·e increase in the number of stories from June through October, reflected in 

thcamounl of coverage received by the various politicaJ parties in lhose monthi{see Table 

3). The bulk or the coverage for the t\PP. NOC'. CPP. OFP. OPP and the RPD occurred in 

the months of Seplember. October and November. Though the PNC also had its highest 

coverage in October and November. il had more cnvcmgc in July and August (14 stories 

cach) than in September (9 stories) 
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I :'I I-! l' ~ \.; .;"hl. ;,. ~ ... I l.ttlon .,f ,Iun .. :. urn.! par\ dHl'r..:,1 

Pnllln:.ll r:u'tycu\cred inlbeslo,", 

p:\'c I C I' I' ,WP ReI) I)r,' l ota l 

'" 1 

July 61 .. . ;1 22 

t\ul!u:.t 62 14 28 

Seplemhl'r 74 65 

Uclllt>cr 16 60 26 IJ 10 :!4J 

r-."moo 69 52 27 34 14 203 

~ecember 36 30 13 17 9 liS 

fro •• , 334 112 20S 118 

Nole, Only 11X U1tH!S "'~u cod~d fo, {Hcemhe, smu 1M electIon u a.~ hdd em I)t. ,m/l('r ~ 

S,1.2Tr~almenlorsfory 

JoumaJists treat ~orieJ in different ways in ferms of presentation. Stories can be treated as 

simple straighl ~ws. which entails the presentation of reports oftwnts or happening 

without anaIysi~ or inlcrpn=Ialion. Stories can also sometimes be treated as investigative 

I'q)Ons which will include details on background and context with analYSIS and 

mlerprelatmn Pollllcal stories can also be presented as news analYMs in which :I journalist 

examines the strt=ngths and weaknesses of a pany or candidate. and also. profiling in which 

laidersarcpre~nlCdwithdetailcdfactsaboutapartyoracandidate,Thcseandothcrtypes 

of storin such as features. letters. follow-ups. retractiuns and rejoinders. interviews, 

opinions and cditorials were considered for anal) SIS in Ihisstudy 

At. lhedata in Table 4 show. 1,048ouI(lflhe 1.18~ stories coded (or this study WCTcslnught 

news stories. Ibis means that more than three-thirds (1C8A'~/ol (If the total numhc=r of stories 
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was straight I"K:\II"S leavittg the rest of the nc'\~ treatment genres - feature. edilorial. lcuer. 

lnterYll!W. In\ntlgatl'l: report, pOOIO story. profiles and one other swry that did not r.n 

under any of the categones ,,;,th just I t 6 percent of co\ cragc The dominance of straight 

news reports as opposed \Gother fonns of story treatment meam that ;ou.maIistsoverly 

rehedon reportinaoo happenings and events organised by the partlcs such as rallies. intra· 

~ elections and other fonus of c3mpaigning. ralhcr than generating theu O .... 'tl stones 

throughinvestlplionsandj(,umalistlccntcrprisc. 

lahlc4: Typeofstory . .md p3rly covered 

T~Pl' (If 'ltory 

~ ] ~ 
1"o' al 

~PP 1RR ~I 4.35 

NIX ~c.,J4 :!2 " 0 1 114 

P!\,( ' "7 II 1 0 I 111 

"'P 1"3 I ~ 6 0 I :!O5 

DfP 55 ; 0 0 61 

RPD 0 

OPP 17 2 0 0 0 0 21 

1048 75 1 16 10 1185 
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5.1..1 ('oolellt ofslories 

Analysis of the context of Slorics revealed that onl)' two stories representing 0.2 percent of 

«,\'crale were baed on natiooal eveolS. This means that the ruling party Slayed .way from 

ming national events ;:as campaign platforms for the NPP. In other words. NPP events were 

differentiated from govcmrnent C\'cnlS. Nonetheless. certain govenunent functions were 

used toartic:ulate or project the achievemcntsoflhe go\l'mmcnt which tcndto benefit lhe 

NPP as a party . Pohtical r.llia. other campaign c:vents. internal pany elections and 

inlCr'Views were the main contexts of stories. Press conferences and releases <L" well as 

~tivil~cietyc:\"entsaisoSCTVedastheconleXtsforacoosiderablenwnberof 

stories. The: presidential debates accounted for ;8 ~lones. representing 3.2 percent of total 

~ .. m~"ac while filing of nominations gmcrtI:tcd 26 stories, making up ~.2 percent of lotal 

co\erage 

The study cnn">lderoo II Important 10 look at the subject or focus of stories 10 find OUI 

",hclb:r S10nes were focused on national development, campaign strategies, attacks on 

opponcnts. intcmal party squabbles or other election-related issues. AsindicB ted in lableS. 

a total of 810 stories (68.4% of covcraae), focused on campaien strategies of the various 

political parties. There were III stories (9.9611V. of coverage) focusing on national 

development issues. S5 stories (4 .6°'0) on attacks on opponcnls. 71 slorics (5 .9D/,) on internal 

panyconfliclsand 131 SlOrics(IIO/,)onothereJection-relatedissucs. 
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Table s: Political party covered and Sllbj\.'Clofstory 

Subjeeloftheslory 

Other 
Party Nation.1 Campaign Attack 00 Intra-party eleetion-

development strategy opponent conOict relatedslory Total 

WP 32 309 1:1 32 39 43S 

I!'IX 31 210 12 S4 334 

P!'IiC 22 4 6 II 

pp 21 21 16 205 

10 61 

12 2 

12 21 

11 8 55 71 1185 

The data from Table 5 indicate that lhough lhe NPP had the highest number of stories (32) 

focusing on national dc\ dopmcnt (policy proposals. discussions on national problems and 

how [0 deal with them), when the figure is expressed as II. percentage of the party's lotal 

coverage. it shows that the NPI' had only 7.4 percent of its coverage focusing on national 

dc\"Clopmcnt. OveraJl. the PNC did bener with 19.6 percent (22 out of 112 stories) of its 

CO\"tr.Igc focusing on natIOnal development. 'The OPP had 19 percent of its coverage on 

RIIionai development (4 out of 21 stories). the RPO (11.1% or 2 out of 17 stories), CPP 

(lO.J04 or 21 outof205storics), OFP (9.8% or 6 out of6! stories) and NIl(' (9.3% or 31 out 

of334 stories). Toa large eXlent. parties did not resort to allacking each other. Nonetheless. 

the NOC had eight percent of its coverage (27 out of 334 stories) focused on attacking its 

opponents particularly the: NPP and OFP. The NPP had a1mos1 the same proportion of its 

SIorics (7.4%) focusing on attacking mainly the NIX. The order of coverage received by 
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panics on camp3Jgn stralegy was the same as the order of total coVCftlC" received by the 

pan.ics. with the NPP. NIX:, CPP. PNC, OFP. OPP and the RPO receiving tile highest and 

lo"cslcovcragcrespecti\ely 

S.J.S Source ofslorics 

lbe study coruildered it imponWlt to investigate the sources of the storics or the people who 

wetC' generating the news for the various political parties. Ftrst. this was to establish whether 

thc lhen president. gO\·cmment officials and other political appointccs uscdthcirpositio nsto 

generate more coverage m favour of the ruling rarty That is significant because of the view 

that the stale-owned media usually pander to the whims of government officials and the 

Prnidcnt. and may thus be more inclined to cover events involving such officials more than 

lhoseinvolvingopposilioofipres 

As indicated in Table 6. presidential candidates were the source of 377 out of the 1.115 

!tOr:ies coded for the study. The figure represented 31.1 percent of total coverage. Party 

officials. made up of founders. national. regionaJ and constituency executives as well as 

nIlioaal ,*"paign officers of a party. wen: the sourte of 266 stories. representing 22.3 

J"lCh:cnt of total storics coded. Parliamentary candidates served as the third largest source of 

stoncsaccountmg for 188 stones or 15.9 percent of total stories coded. Pany supporters and 

actiVISts follO\ .. ed with 7.1 percenl(84 stories). There were 73 stories (6.2) that had the 

authors (journalists/feature writers) as the source. "hile vice presidenlial t'andidales 

accounted for 68 slories or 5.7 percent of tolal COV~C IRlra-party groups and "i\·c5 of 

presidential candidalcs WC"n: source!' of 28 ~tonc~ cw.;h accounting for 2.4 percent of total 
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covc:ragc and were c105CJy followed by stories that had an official of the EleclOral 

Commission orothet public official as source (27 storiesor2,l percent). 

Source of <ito '1 

\"lccprc'ldenti,t1andldalc 

rarllanlentarycandidatc 

rable 6' SOUICC~ oISll..r} 

(Juvenunentl11liclaLpobticalappointee 

Pany ~upptlrtcrlactl\ 1~1 

]nlr.topartygroup 

lthcr 

Wifeofflagbearer 

WifeofvieepresiJentlaleanJiJate 

l:CofficlalOthcrpuhhcuOicl;l1 

188 

23 

166 

84 

28 

12.1 

73 6.1 

I 

28 

J 

27 

11 85 100.0 

The dlta from Table 6 show that the then sitting president, Mr. John Kufuor of the NPP 

sen"cd as source for II stories (0.93% of total coverage). with government or political 

appoimees serving as sources for 21 Slories(1.9%). Thrcc stories had theirsourcc: as wife of 

a vice presidential candidate. There was a single edilOriaJ. whi le eight stories had sources 

otber than all thc sources indicated above 

A etoss-tabulation that relates political partiC"!'; to ncwsmakers shows that President Kufuor. 

_-00 was the sitting president (but not a candidate in the eJection). was the source was the 
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source of Just II stories. It is therefore apparent that President Kufuor did not usc his 

posit lOR us the sitting president andthc leverage he had to be covered in the state-owned 

newspaper. to unduly generate coverage for the ruling NPP and its presidential candidate. 

There were, how-ever, some stories that fealured President Kufutlr commissioning 11 project. 

making donations or performing other fWlctions which projectcJ the image of the 

government and the NI'I' . In cases where such stories neither focused on the NPP as a party 

nor the electoraJ campaigns. they were nol coded as constituting coverage for the NPP. 

Just like the amount of coverage for the political panics. the NPP presidential candidate had 

107 stories or 28.4 percent of total coverage generated h) all theprcsidcnlialcandidatcs. The 

cpp's presidential candidate followed with 24.7 percent of covefa&e (93 stories). The 

prcsukntiaJ candidate of the NDe pieced third with 22.7percent of coverage (86 stories). 

The PNC candidate placed fourth generating 14.3 percent of coverage (54 stories) followed 

by the candidates of the OFP, OPP and the RPO who obtained 4.3 (16 stones). 3.2 (12 

stories) and 2.3 percent (nine stories) of coverage respectively. 1be figures show that while 

the Nix: had 28.2 percent of total coverage (334 stories) as against the U'P's 17.3 percent 

(205SlOriesl.individuaJly.thcCPPprcsldcntialcandidatcgeneratcdmorecovcragethan the 

NDCcandidate 

The NOC's vice presidential candidate had the highest co\·erage amon, the vice presidential 

candidates with 12 OUi of the 68 stories devo ted to him. lbe NPP's vice pre:sidcnual 

candKiate follo .... -ed \I,"ith 26 SklrieS. while the vice presidential candidatn of the CPP and the 

PS(· gl.'1lCr.Ited four Slorin each. The \·ice presidential candidaln of the OFP and the RPl) 
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generated a $lOry each. No story was generated by the DPP vice presidential candidate. The 

difference between the co\'crage received by the NDe and the NPP vice presidential 

candidalcscould be said to be insignificantconsidc:ring the fact that the NOC'scandidale 

was nominated in April 2008. giving him sen~n clear months to campaign ahead of the polls 

while the NPP's candidate had barely three months to campaign h.ving been nominated in 

AUlust2008 

As the incumbent patty. the NPP had some g(l\cmmcnt officials and other political 

appointees g.cncrating coverage for thc part)". There were only 23 out of the IOlal 1.185 

s&ories thai had government officials or political appointees as the source. The ligwe 

~senlS 1.9 percent of total coverage for all parties and S.3 percent uf lotal coverage 

rt'\:clvedby the NPP (sce Table 7). 

As indicated in Table 7. parhamentary candidates of the NPP generaled the highest number 

of stories (66) out of the total INS slories generated by parhamentary candidates of all 

parties. The NPP"as followed by parliamentary candidates of the NDe with SO stories and 

the CPP with 30 stories. It is important to notc that the NPP and NDC had candidates in all 

the 230 con~tltUCnclCS as opposed 10 the CPP that had candidates in 206 constituencies 

lbough the OFP conlc .. lcd III 108 constituenCies. liS parhamental') candidates generated 19 

!toriescomparedwithlhePNC'th,arfiel<kdcandidatesin 129conslituencies.buthadonly 17 

stories generated by its parliamentary candidates 
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One other RC'\\S SOW'CC of Intcrest was the wives of prnidmtial candidates. As the dala in 

Table 7 show. the wife of the NPP flagbearer reeeh'ed the highest cO\'eragc among all the 

wives of nagtam-s. She was the source or 13 OUI of the total 28 ,.ories generatcd by wi\a 

of ail the pn."Sldentiai candidates pm together. Next was the wife of the CPP flagbearer who 

was the source of 10 stories. the ¥life of the NDC candidate had onl)' three SloneS, while 

those oflhe PN(' and the RPD had one story each. The wives of the DFP and OPP had zero 

Table 7- Polili(aI party co\'crcd and newsmakcr/source of story 

Sen",makcr/'lourcl' of '1101')' 

~ 

3" ~ i J 1 
~ 

::.:; 5- ~ =~ ;;: 
~ t ; t ~ f ~ Party!' ~ [: '~~ 

[ 
Total 

INpP 11 1u7 26 66 ~J QO 4~ 20255 13 2 5 435 

!Nne 0 86 32 50 0 85 25 4 27153 1 5 322 
~c 0 54 ~ 17 0 23 3 0 6 0 1 0 ~ 112 
'pp ~ 30 0 37 13 4 100 10 0 4 205 

OFP 1. 1 18 1 0 3 0 0 3 ~1 
iJu'o 9 1 0 1 ~ 1 17 
OPP 0 0 1 0 0 21 

trotal23 I6s 188 23 2873 2028 27 1185 
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5.1 .6 Prominence or coverage 

Prominmcc: of coverage is analysed in terms of pt.:ement of stories. headline size and the 

usage or non-usage of visuals for stones. With regard to placement. it is i,,'ncrdlly &rgtKd 

thai "here a story is placed reflec:ts the importance gatekeepers anach to the story lOCI abo 

mdll;:ah!S the extent 10 which a story can attract the al1cntion of readers. It is ",dcl)' 

acknowledged that the front page is the most prominent page, followed by the back page and 

lhen the center spread. It is, therefore, believed lhat galckccp:rs \\ill often PUlthe stories 

Wy constder imponant on the front page, while the less-important ones will be placed in the 

IMidcpages. 

Tablc8:Afrequenc:ydistributionofstoryplacemcm 

Fronlpage(lc:ad) 
Froatpigc(secondlcadl 

Other front page 

8ackpagc 

C ..... !pRad 

PoliticA1p.age 

Otherpeles 

Tolal 

10.4 

100.0 

~ indiatcd in Table 8, the majority of stories (K82 or 74.4%) were placed on the political 

pagcsofthc newspaper. Pages other than the front. back,ccntre spread and thc political 

pases (other pages) followed with 1231lOries representing. 10.4 percent oflOtal covcrqc 

11tere were 66 front page lead storicsconstilUting S.6 percent of 101.011 cm·CT3gc; 48 stories 
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(4.l0"'lfcaturooassecondlcad5lOriesonthefront~ge.wrulellothcrstories(l.Io/.)WCre 

pI.ced as third lead stories on the front page. The centre spread had 46 ston~s. rcprnenhn& 

39 pt:rcCnI ofco,·cragc with thc back page ha,,·ing the least nwnber of stories (7 stories or 

0.6% of coverage) 

11 was .Iso important to relate the placcment of !itones 10 the political parties in ordc:r to 

a..:.ccrtaiaifsomc:ofthepartieshadthclWvantageofhavingmoreo(theirstoriespl.cedon 

the promment p.1ges of the parcr than utner pactil.." had. This was done with • cross-

tabulation that points out how many Slories of a political party were placed on the prominent 

pagc:softhenewspaper(seeTabte9). 

Table 9: Political panies by !itory placement 

r- -._~t--_-,-_---,--=-rl::::a<T'm::.::eD::.t o::.rsTt0::l'l'_---r_---,-_~ 

NPP 

NDC 

?NC 

cpp 

RPD 

DPP 

Tutal 

page 
. ·rnnlpagc (second rront 

(lead) lead) 

20 

15 

Centre I'olitics Other 
spread 

48 435 

36 )]4 

12 112 

19 205 

123 
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As the data in Table 9 ~how, the NPP had the highest number of from page stori(.'s (43) made 

up of 20 lead stories: 20 second Lead s\Oric5 and three other front page stories. The NPP was 

followed by the cpp with a total of 29 front page litOriCS oU1 of which IS ""CTC front page 

kad SlOrin. nine second leads and live other fronl page siorie<;. The SOC was next with just 

under half ofw total for the NPP (21 front page stoTles) made up of 10 front page leads. 

mnc second leads and two other front page stories. The PNC had IS fronl page stoTles nine 

of them as lead storin and six as SoCconJ lead stories The RPl) followed with a total of 

seven fronl page stories made up ofthrec fnlOt pages leads.ork:sccond lead and Ihree other 

front page stories. '1Re OFP and the OPP had a total of six front page stories cKh. Five of 

the OfP's stories were leads wilh one second lead. as against four lead Siories for the opp 

IOdtwosccondleads 

Analysis of front page coverage received by panics as a proponion of total cO"eragc the~ 

received, showed thai the RPI.) had 41.2 percent of its total coverage (7 out of 17 stories) 

being front page stories. 11m; positions the RPO as the panytbat had the greatcst ehance of 

havina its stories on the front page. The l>PP had 28.5 percent of its total coverage (6 out of 

21 Slorics) beinl ftont page storiee; The CPP was next as tnc party with the highest ehance 

ofba"iol its stories on the fronl page (14.1 percent or 29 out of 205 stones). Tbe NPP had 

the largest number of front page stories (43), but the figUf"C only represented 9.9 percent of 

the part)'s loW cO\t:rage. l11e PNC also fared relatively well in terms of front page 

placement by having 13.4 percent of its coverage on the front page (15 starin out of 112). 

The Drr had nine percent of its coverage on thr front,.,e (6 stories out 0(61). Though the 

~DC received the ICCOfld highest amount of oo"erage (334 shmcs). only 6.3 percent (21 
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SlOries)of ils coverage was on the Cront page. 1be trend is explained by the fact thai in 

consonance with Ilsguuiclines for covcringpolitieaJ partiaintheelcctoraicampaiJRS.lhe 

newspape:rprovided front page coverage for major activitics oCail the political parties. Ibus 

lbelDljoractiYitiesthat were carried out by the smallcrpartics attracted frontpagecovcrage 

just as thosc of the biggcrpartics. But in addition to the major acti,'itics. thc bigger partics 

carriedoul more activitics that DltTaCledadditional covc:rage on the Cront and other pagcs of 

the newspaper. Generally. therefore. the parties that received less coverage had greater 

ptoportionsoffrontpagecovcrage 

The; order of coverage on the politics pages of the paper wa" reflective of the order of tolal 

coverage received by the parties. As indicated in Table 9, the ~I'P had the highest number 

of """0' (325) followed by the NOC (265). CPP (147), PNC (78). OFP (49). OPP (12) and 

RPD (6). Both the NDC and NPP had two stories each on the back page, the CPP. RPI) and 

OPP had a story each. while the DFP and the PNC had no SIOry' on the back page:. The 

pattern of coverage on the centre spread was also closely related to the trend o(total 

coverage received by parties. The f'pp had 17 stories followed by the NDC (10). CPP (9). 

PNC (7) and m·p (2). Tht- RPD 14iUcb bad the least amount of coverage had just one story 

on Ihc ccntrC' spread. while the DPPhad none 

Another significant measure of story prominence is headline size. Stories can appear on the 

same pa~e. but those with a bigger headline si .. e "'ill have more prominence because ofthtir 

potential to attract the alieni ion ofreadcn. I'ur purpo~s of analysing .. tory prominence b)' 

headline ~. headline!> "ere categorised into streamcn. spread hellds. lwo-column head~ 
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and one-column heads Strcamcn were headlines that cut across the entire columns of the 

ne""papcr and thus the most prominent. Spread heads were headlines lhI1 were more than 

two columns lon, but less than streamers. while two-column and one-column heads as lheir 

names suggest. were headlines that wen: two columns and one colwnn long respectively. 

Fig. 2: Hcadlincsi7.cofco\"cragereceivedbypolilicalpartlcs 

• Spread head 

--
Analysis of Figurc 6 shows thai the sizcofstory hcadlinc:srec:eived by pol itical panic .. \\;1.. .. 

proportional to the coverage received by the panics. Just like overall coveragc of parties. 

the NPP had the highest number of stories in each category of headlines with the exception 

of one-column heads. The NI>C had more stories with one-column head than the NPP. 

Ucnerally. therefore. the NDC. CPP. PNC. OFf. DPP and RPD followed the SPP in that 

order in lcRIl5 of story prominence by headline. I hc order of thc panics i ... h""e,·cr. 

~ when the number of streamcr headlines received by the individual par1ies is 

exprcssed as a pmponion of total coverage rccei\'cd by each party. 
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fabIcIO:Storyhcadlinc:bypoliticalpartycovered 

SiLeufstory hudlioe 

Party St reamer Spreadhtad Two-c:olumnhead One-eolum. head Total 

~ PI' 90 58 4B 

I"DC ;9 13M 60 ll4 

PN( H 511 12 112 
PP 42 101 ,8 205 

DFP 22 25 

RPD 8 17 

DPr 9 

Totll l 2M 517 233 1185 

In lermsofproport]on ofslories wiih streamer hcaJlinc) (the most promi ncnt hcadlinc type). 

lIIaJysisorthe data in Table 10. showed that the RPU topped with 47 .1 percent (lout orits 

17 storic:s) followed by the Of'" with 42.9 (9 OUI of its 21 stories). The DFP was next with 

36.1 percent (22 out ofilS 6 1 stories). followed by the PNe with 30.4 percent (34 out or its 

112 JWries). Though ~pp had the highest amount of lOla 1 co,·crage, it hnd a relatively lower 

proponlllO of ilS stories appearing under streamer headlines (20.7% or 90 out of its 4JS 

SIOrln) ..... ith the:: CPP closely following With 20.5 percent H2 out of its 205 stories). The 

NDC. Ihal was second to the NPP in lemu of total amount of covct3ge. had the least 

propoftionofitsstoriesWldcrruearnerheadliJKS(17.W.orS90utofitsJ34stories). 

Vi.suaJs such as pbt,tographs. eartoons and graphs alto tend 10 enhance the prominmce of 

SIoncs in a newspaper. Sloric~ may be placed on the same page but those enhanced with 

phcMographs or other forms ur visuals are more likely to draw a reader's anention than those 

'III1lOOulvisuals. 
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As contained in Table II. the majority of stories (722 or 60.9%) were published with 

photographs. A tota] of 13 stories (1.1". ) were enhanced with cannons. while 37.9 percent 

of total coverage: (450 storics) had no visuals. 1be results showed that all panies had more 

1han half of their stories enhanced with visuals. rhough the RPIJ had the least amount of 

eoverage. it had II out of its 17 storicscnhanced ,,;Ih visuals making it the party with the 

bighes1 proportion of its coverage rnhanced with visuals (64.7%). The CPP followed closely 

with 64.4 percent of its coverage enhaneed with visuals (132 out of 205 stories). The PNC 

was next with 63.4 pcrcent or71 out of 112 stories. NI'P (61.8% or 269 out of43S stories I. 

OFP (59% or 36 out 0(61 SlOricsl. NDe (S7.So/. or 192 out 0034 stories) and f)PP (52 .4"0 

0111 oolof21 stories) 

Port} 

NI'P 

~DC 
mc 
cpp 

OFP 

RPD 

OPP 

Table 11: Political party and story enhancement by visuaJs 

Storyeohanccmentbyvisuals 

Sto~ wilh photo ~o ,i!'lual Story " 'jth cartoon Total 

269 

192 

71 

132 

36 

163 

138 

39 

71 

450 

334 

112 

205 

u 21 

Y~IIIS 
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5.1.7: TOD~ofcovtrag~ 

The study alsocoosidered Ihe tone of coverage received by the parties. Tone of coverage 

relates to the description given to the source. story subject and context and ho wthe 

description reflected on the party or candidate involved in the story. While some stories 

could be presented in a manner that enhances the image ofa party or candidate. othcrscould 

be presented in a manner that ridicules, condemns or generally portray a party or cand idate 

negatively to readers. Analysis of tone of coverage was important in thaI, a party could 

receive more coverage in tenus of number ofstorles but may not necessarily have the most 

positive coverage. While positive coverage enhances the fortunesofap arty or candidate. 

negativecoveragedoestheopposite.Storiesonalipoliticalpartieswere therefore analysed 

to establish whether they were positive. negative or neutral and coded as such. 

Table 12: Party covered by tone of story 

Toncofthestory 

Part), Posith'e Negative Neutral 

NPP 198 33 203 435 
NDC 122 29 183 334 

54 5 53 112 
CPP 98 15 92 205 
DFP 28 28 
RI'D 17 
DPP 

Total 88 1.185 
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Thedal3 in Table 12 points toa generaJly positive and neutraJ coverage for all parties with 

just 88 stories. rcpresenting 7.4 percentoftotaJ coverage being negati ve in tone. There were 

521 positive stories. which is equivalent to 43.96 percent of total coverage. When the 

amount of stories received by each party under the three categories of lone is expressed as a 

proportion of total coverage received by the parties. the data show thai with the exception of 

the DFP. the parties with the least coverage fared better than those with high coverage. In 

other words. parties that had low amOlmts of coverage tended to have a relatively higher 

proportion of their coverage being positive than the parties that had high amounts of 

coverage. 

The RPD, as the party with the least amount of coverage, had 58.8 percent of its coverage 

being positive in tone (10 out of its 17 stories). The RPD was followed by the OPP with 52.4 

peccem of its coverage (II out of its 21 stories) being positive. The PNC was third in terms 

of the proportion of its coverage that was positive (48.2% or 54 out of 112 stories). The CPP 

was next with 47.8 percent (98 out of 205 stories) and the OFf' (45.9010 or 28 out of61 

stories). TheNP? had 45.5 percent of its coverage (198 out 435 stories) being positive as 

against NOC's 36.6 percent (122 oUlofits 334 stories) 

There were II total of 575 stories, representing 48.6 percent of total coverage, that were 

neutral intone. Th..ismeans that close 10 half of the newspapcr'soverall election coverage 

was neutraL Only the NDC had more than half (54.8%) of its coverage being neutral. The 

rtsIofthe parties had more than a third but less than halroftheircoveragebei ngneutral. 
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The Noe was followed by the PNC (47 .3'/0). the NPP (46.7%). DFP (45.9%). CPP (44.9'/.). 

DPP(42.9%) and the RPD(41.2%) 

There were few negative stories overilli . The NDe had the highest proponion of its coverage 

being negative (8.7% or 29 out of 334 storics). The OFP followed with X.2 p<rcent of its 

coverage being negative (5 oulof61 Slories). The NPP was next with 7.7 percent (33 out of 

435 stories). CPll 7.3% (15 out of205 siories); the DPP .... 7%(1 Oul of21 stories). the PNC 

4.5% (5 out of 112 stories). while the RPD had no stOI)' coded as negative. 

Apart from analysis of tone of coverage received by the parties. it was considc red important 

to flnd out the proportion of negative and posilive stories on each party that was put on the 

front page. This is beeause due to the prominence of fi'ont page stories. a positive stOI)' on 

the front page benefils the party involved more than having the same Slory on any other 

page. On theotherhand,a negative front pageslory will have a grealer negat ive impact on 

the party or candidate involved than the same story can have if it is placed on any other 
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Table 13: Placement of stories for political parties by tone ofco\erage 

Placemento(slory 

page 

Tone of page (second fro nt Hack Cenlre I)u lilil'a l 011,,'1" 

story/pa~ (lead) lead) page spread Ila :':l' Total 

15 ,. 198 

122 

PNC 7 3..J 

CPP 9 68 98 

OFP 3 20 

DPP 1 

Total 43 

Nrgacivc NPP H 

NOC 15 12 

PNC 0 

CPP 15 

Tota l 4 58 88 

Neutral NPP 4 168 19 203 
NOC 15 183 

PNC 2 40 8 
c pp 3 

OFP 24 

RPO 2 

OPP 3 
Total 19 473 
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The data from Table 13 reveal that the two parties that received the least coverage - DPP 

and RPD - fared better than the other parties in terms of the proportion of their positive 

stories that were pJaced on the front pages. Both parties did not also have a n egativestoryon 

the front page. The RPD for example, had 10 positive stories with four of them (40% of 

positive coverage) placed on the front page. The DPP had II positive stories out of which. 

three (21.3% of positive coverage) found space on the front page. The PNC also did fairly 

better in terms of the proportion of its positive stories that made it on the front page. It had 

II out of its 54 (or 20.4% of positive coverage) positive stories on the front page. while 

having no negative story on the same page. 

The CPP, however, had 16.3 percent of its positive coverage or 16 out of its 98 positive 

stories on the front page but it also had three of its 15 negativestoriesap pearingasfront 

page lead stories. The DFPhad four out of its 28 positive stories (14.3%) appearing on the 

front page with oone of its five negative stories on the front page. The NPP had 13.4 percent 

of its positive coverage (21 out of its 198 positive stories) on the front page but also had four 

of its 33 negative stories appearing on the front page. The NDC on the other hand, had 11.5 

percent of its positive coverage (14 out of its 122 posilive stories) featuring on the front page 

and two of its 29 negative stories on the same page 

S.2Contentanalysisoncovcragcofcommonevenls 

Apart from analysing coverage received by parties generally, the study also analysed 

coverage received by the four political parties that had representation in parliament on 

events that were common to all of them and those that had them appearing on the same 
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platform for the same event. The rationale for Ibis analysis was thai differences in amount 

and tooe of coverage for polilical panies could be as a result oflhe fact that parties are 

different in size and carry out unequaJ number of news-generaling activities during 

electioneering campaigns (Niven, 2003). Due to these differences, parties can legitimately 

receive different amounts and lone of coverage even if a newspaper were to be fair and 

balanced in its coverage for all panies. As a result. conclusions of bias cannot be 

legitimately drawn solely on the basis of differences in the general amount and IOnc of 

As argued by Kenney and Simpson (1993) as well as Niven (2003). drawing conclusions of 

bias coverage, therefore. requires tbe use ofa baseline that puts partie son the same level and 

then measuring coverage for each pany against that baseline. The following events which 

were either common 10, or involved the four dominant panics - NPP. NDC. PNC and the 

cpp - at the same time on the same platform, were used as a baseline· 

Launching of party manifesto 

Launchingofpanycampaign 

Filing of nomination with the Electoral Commission (EC) 

Balloting for positions on ballot paperal the EC offices 

• Presidential debates and 

Vice Presidential debates 
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Coverage received by the parties on the above events were analysed to ascertain whether or 

not. given the same events and equal number of activities by the parties. the Daily Graphic 

provided proportional coverage for the four parties. 

The OFP, NRP and OPP were not included in this analysis because. even though they 

carried out some of the activities listed above. organisers of some of the other important 

events such as the presidential and vice presidential debates. excluded them from 

participating on the grounds that they did not have representation in parliament. Under thC' 

circwnstance, they did not generate coverage on such events to enable a valid comparison to 

be made on all issues under consideration 

5.2. 1 Amount of coverage 

As indicated in Table 14 below, the NPP received slightly higher coverage than the other 

three parties. It had 27 out of the total 90 stories generated by the four parti eson the selected 

common events, representing 30 percent of total covcrage for all the fourp arties. Unlike the 

figures for general coverage that placed the NDC second to the NPP in tenns of amount of 

coverage. the CPP fared better than the NDC on coverage of events that were common to 

both parties. The CPP had 2S out of the 90 stories, representing 27_8 percent of total 

coverage as compared with the NOC's 20 stories that make up 22.2 percent of Iota 1 

coverage. Again. unlike in the general coverage. where the PNC placed a distant fourth with 

just9.S percenloftotal coverage, in the case of coverage for common eve nts,ilinchedupto 

20 percent of total coverage (18 out of the total 90s1ories) 
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to the case of filing of nominatIons. wilh the exception of the PNC !.hat had just one story. 

lheother three particshad thrce storicseach. On covcrage ofthc presidential detMtes. the 

cPP topped with nine stories. while the NPP. Noe and the PNC had eight stories each. The 

fow partie5 had an equal number of two stories each on the vice presidential candidates' 

debate. The NPP and CPP had two and five stories respectively. on their campaign launch 

\Ioith the NOC and PNC h.J\ mg no story on that event 

fJ'pp 

iNDC 
N( 

Total to 

Table 14: Political party b)' cO\'eCitgercccivcd on common events 

.:vcnls 

fH~ Hil f ~ 1 j ff 

33 

'folll i 

18 

2S 

98 

TheNDCand "!\;C held official c<lmpaign launches before July and so fell out of the study 

period. On the launch of pany marufeSlO. the NPI) had six stories. with the CPP having half 

of thai figure (J stori"). On the same event, the PNC and NDC had a third of the NPP's 

CO\cnge (2 stories each). I'he four parties. however. received it sina1e story CKh on 

bal106ns for pos.itions on the c1ecloral ballot paper 
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5.2.2Promineneeofco\'erage 

Amount of coverage alone cannot be cnough basis for drawing conclusions of coverage bias 

Biases can also occur in terms of differences in the prominence given to different stories. 

The study, therefore. analysed the prominence giveo to coverage for the four part ics on the 

selected common events. using three variables: story placement. headline size and story 

enhancement with visuals 

As indicated in Table 15, with the exception of the NPP that had six out of its 27 stories 

being front page lead stories, the other three parties had five front page lead stories each. In 

temlsofoverall fTOnt page coverage (lead and other front page stories). however, theepp 

came slightly on top with 13 stories compared with NPP's 12 stories. The NDC and the PNC 

had 10 and nioe stories respectively. Analysis of the front page coverage received by the 

parties as a proportion of their total coverage still puts the CPP on top as its front page 

coverage was equivalent to 52 pcrcem of its total coverage (13 outof2 5 stories). TheNPP 

had 44.4 percent (12 oul of27 stories) of its coverage on the selected com moneventsbeing 

on the fronl page and thus placed last in terms of the proportion of its coverage that was 

featured on the front page. Both the NDC and the PNC had exactly half (50 percent) of their 

tota1 coverage on the common events being front page stories. 
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I ,It-Ie 15: Polilkll puty and story placement 

Plaecml'ntof slory 

Party ."rool pag~ . ·roo l pa~(' Centre 
(lrad, tseeondlead,spread Otherpa!i:csTotal 

\>pp 

~l)(" 5 

P~( ' 5 

(I'll 5 

Total 21 

~7 

In letmS of headline SiZIC, theNPP fared slightly belterthanltleothcnwith 51.9 percent (II 

coverage on common events (14 out o(its 27 stories) appearing undcr me most prominent 

bc:adIine stu (streamer). The NDC and I'NC again had halfofthcir slories (5Q-Mappcaring 

UDdo"SU"Camerheld lincs "iththe PNCplacingbottom with 48 perccnl of its coverage or 12 

out of25 stories kavinlO ... tn'aml'fS aJ hI.·aJline. The next category of prominent headline was 

the spread head and ttle NPP again nad a slight edge with nineofilJ stories having spread 

beads as headline while the other three J"lrtICS had eight slofl(~S each under thiS category of 

hcJ.dhne(Scel'able16) 

rable 16: PoliticaJpanyandheadltnc 'llc.,fstoric5 

Size ofSfOry head lim' 

Part), TWlI"colllmn One.coillmn 

Streamer Spn'ad head head hc:ad Tnfal 

.... pp 14 

\'UC 10 

PNC 9 

pp l~ 

r-ofal 4$ 3~ 

27 

20 

University of Ghana http://ugspace.ug.edu.gh



As reflected in Table 17 below, all the four partics had more than three-quarters of their 

stories on conunon evcnts enhanced with photographs. The NPP had 81.5 percent of its 

cov(rage on the selected conunon events (22 out of 27 stories) enhanced with photographs. 

The NPP is followed closely by the NDC with 80 percent of coverage (16 Oul of20 stories) 

(nhanced with photographs. The PNC followed with 11.8 percent (14 oul of 18 stories) and 

theCPP with 76 percent (19 out of25 slories). 

Table 17: Political party and visual enhancement ofstorics on common cvents 

Sto~· ('nhanct'mcntbyvisuals 

Party Storywilhphoto No visual 

NPP 27 

~DC 16 

PNC 

CPP 19 25 

5.2.J Tooc of co vcr age 

Anothcrsignificanl indicator of bias in the covcrageofpolitical parties relates to the tone of 

stories. A party may have the highest amount of coverage with slories placed on prominent 

pagesandcnhanccd wilh photographs but the party may not benefit from such coverage ifit 

tums oul that majority of the stories reflects negatively on the party or its candidate. The 

sludy, thercfore,considered it crucial to investigate the tone of the covcragc received by the 

political particson Ihecommon events. 
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Part)' 

NPP 

Jl"DC 
P;'\!(' 

cpP 

Table 18: PoliticaJ party and tone of coverage on common events 

Tone orthe slol') 

Positil'e Negat i\"(' Tota l 

27 

25 

As indicated in Table 18. covcrage of the political parties on common evcnlS was generaJly 

positive, Only one story, which was on the NPP, was coded as negative . In (enns of 

proportions. theNDC had 70 percent ofils eoverage (14 out of20 stories) being positive. 

The next was the CPP with 68 percent of its coverage being positive( 17outof2S stories), 

followed by the PNC with 66.7 percent (12 out of 18 stories) and the NPP placing bottom 

.... ilh 62.9 pen:ent (17 out of27 stories). 

Qualitative in-depth inlerviews were conducted with four journalists of the Daily Graphic. 

Since the in-depth interviews were aimed atproviding an insight into the gatekeeping 

pcacticesofthe newspaper and a context for the findings of the conten t analysis. it was 

considered useful to explorcand understand the beliefs. experiences and or ientationsofthe 

key actOrs in the gatckeeping processes of the Daily Graphic. The following people were, 
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therefore. purposively sampled for the in-depth interviews since their designations and work 

schedules position them as major gatekeepers of the newspaper: 

The substantive first deputy editor of the newspaper who was acting as the paper's 

editor during the period of the interviews - th e editor of the newspapc!r is the 

principal decision maker when it comes to news selcction. 

News editor - the news editor assigns reporters to covcr events and can thus 

influence which events are covered and which may not 

• Political editot- the political editor is head of the political news section and is in 

charge of the political news pages of the newspaper 

Senior political reporter-the seniorpoliticai reporter is one of the mai n producers of 

political news reports puhlished hy the newspaper 

Analysis of the qualitative data generated through the in-depth interviews focused on 

editorial policies that inform the gatekeeping practices of the newspaper, factors that 

influence news selection, coverage of political parties during electioneering campaigns, 

coverage of the 2008 elections and ways hy which the paper can best me etitsconstitutional 

obligation of providing fair and balanced coverage forpoliticai parti es. 

5.3.1 Editorial policy on seleclion ofpolilical slories 

Editorial policies regarding the selection of news itemsconstitut e one of the factors that can 

influence the gatekeeping practices of a newspaper. Editorial policies could serve as a 

guideline on what stories can go through the news gates or editors and those that are 

winnowed out. Guided by this, the study sought to find out whether or not the newspaper 
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has any fonnally laid doym editoriaJ policies that guide the performance of gatekeeping 

functions among editors. 

All the respondents indicated thai the Daily Graphic does not have a written editorial policy 

regarding news selection, but there exists what could be described as a conventional means 

of consensus building among editors in story selection. This is done through an editorial 

conference held among editors on a daily basis. The following response explains what 

guides the news selection process at the Daily Graphic: 

What we do is that we go for editorial conference every afternoon to do 
the selection of stories. The selection is based on the value of a news item 
and its import on national development. We aJso look at whether the 
story has all the elements: where. when, who and all the other elements 
one can think of (Breda Atta-Quayson, Deputy/Acting Editor, Daily 
Graphic, November 30, 2009). 

Despite the absence ofa formal editorial policy, editors say that there is a deliberate cffon 

on their part to ensure fair coverage for all panies. Editors said news selection was also 

influenced by provisions of the 1992 Constitution that mandates state-owned media to be 

fair and balanced to all parties in their coverage. The Code of Ethics of the Ghana 

Journalists Association (OJA) was aJso identified by all editors as playing a critical role 

when it comes to news selection. The following excerpt from a respondent identifies some 

of the influences on lhe gatekeeping processes of the newspaper: 

The selection of political stories and stories generally. is guided by the 
provisions of the national Constitution that relates to the mandate of 
state-oymed media, the Code of Ethics of our profession, our conscience 
and also ensuring that we will be fair to all parties so that we don't over 
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play one party over the others (Sanun)' Okaitey. News Editor. December 

2,2009) 

Analysis of tIK' data also pmnLS to the fact that as far as the selection of political stories 

specifically for the front page is concerned. cmpha.''iis is placed on a story's poIcnbal to 

influence national policies. rather than being to the benefit or detrimcrll of a particular 

political JrOUP. The following response to a question of what goes into the selection of a 

political "oryforthcfrontpagcofthcncwspapcrcxplainsit further 

For. political story 10 bcconsidered for the front page:. it should be one 
that goes beyond partisan consideration. It should not be one that is such 
that if it is the NDC making a statement then the stury is just about the 
NDC and if it is the NPP making a statement then it becomes an Nl1p 
story. no! The story should be one thai goes beyond the party involved to 
have a national dimension and impact (Kohby Asmah, Political Editor, 
Novembcr 30. 2009). 

5.3.2 Coverage of parties during eleclioneerin~ campaigns 

Besides seeking to know whelher or not the Daily Graphic had a general editorial policy on 

CO\crage and news selection. the study also sought to find out whether the ne'\ ... "Spaper had a 

specific policy or policies regarding coverage of political parties during electionl....:nng 

campaigns. This was aimed at finding oul if the ne\'-'Spapct had a formal policy for ensuring 

fair and balanced coverage for all parties as mandaloo by the I Q92 Constitution. 

It was found that though the nl.'",spaperdid not have any sprcific written policy to guide the 

cO\eragl.'ofprcviouselections. it had one for the covcrage of the 2008 elections. All four 

respondents indicated that there was a policy guideline on how to ensure fair coverqe for all 

parties during the 2008 electioneering campaigns and that the policy guidelines wert' 
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.thered 10. lbe following response elaborates on the peper's 200M policy guideline on 

CQ\"ftageofpolitical parties 

We had the uraphlc policy guidclinc:on thccoVC1"age ofpoliticaJ parties 
during the 2008 elections. The poliey guided aJl practitioners here •. on 
what we can do. what we cannot do. how we should CO"l!r me poli"eal 
J*ties. ho ..... we ~ould share our resources such thai Yo'C ~ive all the 
parties equitable coverage, and as the constitution says. attempt to 
provide them with equal space (Kobby Asmah. Political Editor. 
Ntlvcmhcr30.2009). 

Apatt from the specific provision inthe42-pagcpolicyguidclinethat T'l!quirededitocs10 

provide fair and balanced coverage to parties, the document alsoaddrcssed,to som eextent. 

the issue of selection and placement of fronl pase slories. It stipulated. for example. that 

anytimt'apenyhclda\:ongress.thestory fromthecongrcss1ihould be u.sed asa front page 

story repdleu of the size of the party Asked whether all such congress stories wen: to be 

front page lead stones or just a front page story. the following explanation was offered: 

If at the time v.-e go to editorial conference only one party had held a 
congress and v.."C have a 5&Ory from that con8fcss. then we usc it as the 
fronl page lead scory. But if it happ.-ns that twO parties are havmg 
congre)scson the same day, then we look al the ncws value of the stories 
on Ihe two partics and usually, in such situ3tion!>. the biggcr partics lend 
to dominate the fronl page becau!IC of the issue of news value and the 
interest of the wider society (Breda Ana-Qu8y!On, Deputy/Acling EdilOr, 
November 30. 20(9) 

Despite lbc: paper's policy guideline and the constitutional provisions on fair covnage. the 

suady found tbaI the main gatekeepersofthc nc .... srapcr mtcrprtt fair and rul.lllCXd coverage 

to mcOln pruportional, but not equal cO\'erage for all pantCl>. This is because, as all the: 
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respondents argued, parties are noI of the same size and do not also engage in an equal 

number of political and new:.·gcncrating ICtivitic:s. Editors of the newspaper make a 

dislinction belweenequal coverage and equitahle eo\'tnI~c lbey Wldcrstand equaJ coverage 

to mean givmg political parties the same amount of co\'C138e, which they consider 

unacruevable, On the other hand. they consider equitable co\'e13gc to mean Cllwmge thai is 

proportional to the relative nwnbcr and quality of news-generating events organised by the 

panICS, The follo\\lng response funhcr illustrates roilon' view on the distinction bet\\oeen 

equal and equitable co\'eragc. Thc: response also reflc:cts8fl:!umcnts put forward by Kenney 

and Simpson (1993) and Niven (2003) that so long as political parties remain different in 

terms of size. values. campaign strategies and number of campaign events they carry oul. the 

media cannot be expected to give all parties the $amc amount of coverage. 

I think the issue here iscquity because if you talk about equal coverage 
you will agm: with me that some of the political partics arc working 
more than others. 0thCTs are just there by name. They exist by name and 
once in a while, Ihey come out to make a press conference to crcate a 
semhlance of their existence, Rut in actual foct, they don't even have 
offices and you cannot locate them. So to say there should be equal 
coverage for all political parties. obviously cannot really hold. BUIthcnif 
we are talking about equity where. if a party is able to do something it 
sbotdd be given thenccdcd COVCTaae anci prominencc, then that onc can 
be said to be realistic. I mean. ifapolilical party does oot do anything 
and we go to them to mtervlC" them. how often can we continue to go to 
such a sleeping pany to inter .... iew. just to make up? So J want to 
emphasise on the issue of equity whieh will require that if party 'A' is 
workmg all the time and getting coverage. when party 'B' does 
somethIDg once. it should be Biven coverage for that event (Kobby 
Asmah. Political Editor. November 30. 2009) 

5.3.3 ('overage of incumben. p.rtin 

'There is 8 widely held perceplion thai the stale-owned media often favour incwnbmt 

political parties in their coverage. This perception is s1rengthened by findings of previous 
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studin by 1n:.lllullOns such as the NMC and the COO thai ha\e all always found cove~c 

by the stale-owned media to be favourable towards incumbents since the first elections 

wWer the fourth Republic in 1992. nus $ludy therefore sought to find out from the 

gatl:keepen of the newspaper, whether or not then: is a policy for ensuring that activities of 

incumbent governments are divorced from activities of incumbent panics 

AnaJ~is of the responses show that though the Doily uraphic docs not have any fonnal 

policy regarding covcrage of incumbent guvernmellts and parties. editon are conscious of 

me need to draw 8 line between governments and governing panics. Three out of the four 

rc:spoodl:nls held the vil:w that people who hold the perception that the Daily vraphic v.as 

t.i3.~ in favour of incumbents are people who fail to distinguish between the paper's 

coverage of a govemmc:nt and its activities and coverage of a ruling part~ ;lIld its activities. 

One: respondent explained that once a part} comes 10 PO\.'I-er, it fonns a govcmmcnl thal is. 

differem entity from the party. Three out of the rourrespondems held a unani mous view that 

coverage fora sining president and that oCa leaderofan opposition party will be 1m: same if 

the two arc inv(.lved in a !liimilar campaign event for their respective political panics The 

followinl e~ccrpl from a respondent captures the general view on why people have the 

pcrtt.'Plion that the Dail)' Graphic is biased towards incumbent parties ' 

Statements made by the President are usually considered important 
because he nms the country. The paper will, therefore. usually cover 
events featuring the President Apart from that. mini~lers and district 
chief ex«uti'l'cs of the IOvenuncnt also generate their ov.'TI news (TOm 
the perfoml.:mcc of their officiaJ lo\l.."fTU1lent duties. At the same time. the 
patty thai IS in government may he doing their own activities that aJso 
generate: IlC'WS. The most important point. however. is that people need 10 
understand that coverage for govc:nunent activities is different from 
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covaase for activities of the ruling part)'. They arc two different entiut'! 
Bw wUI p:oplc do is thaI they see a §tory of the PresidC"nt and ~y tal.~. 
it to be coverage for his party. which is wrong. People musl begm to sec: 
the difference and when mal happens. I think they "ill begin to 
appm::iate that the Daily Graphic has always been fair and baJanced, to 
all political parties in its coverage (Breda Atta-Quayson. Deputy/Acting 
Editor. November 30, 2009). 

The saudy however found that despite the commItment of editors to be rair and balanced in 

thcir coverage of elections. the issue of unequal resource capabilities of the political partie, 

serves as mfluence on co\cragc and usually puts incumbents at an advantage. It was found 

(or example. that during electoral campaigns. the paper is unable to fWovidc transportation 

(or its reporters to move from place to place with the political parties. Under tho:\(' 

circumstances, the paper sometimes has to rely on the political panics to transport reporters 

to campaign venues. especially those outside the main cities. Analysis of the responses 

shows that usually. incumbmt panics are in a bener poSition to transport joumali~s to then 

(\'CftlS. It "as again found that incumbent panies an: able to get Journalists bKk to the 

newsroom on time due to the use of motorcades and thai also puts mcumbents al an 

ad\-antage. l"he excerpt below offers further insight inl0 the issue of resource collilraints 

and how incumbmts tend tobcnelit' 

In terms of timeliness, reporters with tnc ruling pany are able to come 
back early (0 meet the production time probabl) because oflhe use of 
motorcades. The opposition panic!> are not able to afford all that. So 
sometimes, when the opposition hold an event. you get the story a day or 
1 .... 0 after. So the incwnbent is always in an advantageous position 
(Sammy Okaitey. Nc:ws Editor. Det:ember I . 2009). 
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One respondent was. however. of the view that though cenain factors could legitimately 

account for favourable coverage for incwnbcnt parties. sometimes. editors also deliberately 

tend to favour incumbent parties. in order to either please government authoriliesor 10 

maintaio their positions 

Theanalysisofrcsponsestothequestiononcoverageforincumm:nts,indicaled thai though 

editors arc conscious of the need to separate govemment evenlS from partisan events and 

also the need to be fair and balanced to all partics. the following factors can lead to 

favourable coverage for incumbent parties during clections 

Relatively better rcsource capability ofincurnbent parties that enables t hem to 

transport news reporters 10 event venues to gencralC the needed coverag e 

Timely delivery of slories on activities of incumbents due to their (incumbents) 

ability to facilitate the transportation of reporters from event venucs to the 

newsrooms through the use of motorcades and 

Tendcncy of editors to please governmemofficials 

5.3.4 Coverage of the 2008 eledions 

The srudy considcred it worthwhile to find out from gatckeepers of the Doily Graphic. how 

fair and balanced they thought they were in their coverage of the 2008 elections and to 

further explore the gatekeeping practices of the paper in relation to political coverage. This 

was a1so considered a useful approach for generating a database that will facilitate a 
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mc.mingful comparison of the views of editors on how the n~'",spapcr covered the political 

parties and the findings from the content analysis 

All four respondents held the \·ic ..... Utat the newspaper discharged its constitutional mandate 

effectively by providing fair coverage to all the political partIes thai contested the :!008 

electtons. It was however pointed oul by the respondents Ihatlhe faimns and balance "3..0; 

based on tht principle of equity and not equal covc:rage for all parties. The following 

response swnmcd up what the editors meant by equity in coverage' 

Likethc constitution says, weare required to providcequal space for all 
panies and we did our best to do that. But I don't want to say equal 
space. I want to say we were as equitable 10 the parties as we could and I 
think Ihe paniesthemselves appreciated thaL Fach party got the coverage 
it deserved based on their activities and campaIgn events (Kobby Asmah, 
PolilicaJ Editor, November 30. 2(09) 

All respondents said the OC\\spapcr's coverage of political partu:s in the: 2008 ekcullns \\3.. .. 

• ~arkable improvcment over coverage in previous elections. The consensus among 

respondents was that the Improvement in coverage was not accidental "ut rather the result of 

policy Buidelines lhat was put in place to ensure fair and equitable coverage for all parties 

dwing the 2008 elcctioRCCnng campaigns. Analysis of responses showed that there \\a!t a 

deliberate d.ecIsIOCl by gatekeepers of the paper 10 ensure fair coverage for all panic~. For 

example. it was revealed that apart from the policy guideline, an internal editorial research 

tam was constituted mainly 10 monitor the paper's cover8jC of tile parties and to enaure fair 

and balanced coverage for all political groups. The fo llowing respoll5C to a question of how 

the paper fared in the last elc:ctions renccts the general view shamt by respondents: 

Ibcrc \\oas .. !iignificant improvement in our coverage of the last election 
mainly because, in l'""C\'ious elections. we did not have a plan for 
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coverage. In previous el~tiOns, we jus~ allowed our ~ to ~o ~Ir 
own reporting of ~'enLS that were laking place. WhIt we dJd ttus umc 
was that we sat dO\\n and came out with a policy paper on coverage. For 
example, every political party leader was assigned a permanent reporter 
throughout the CAITlJ*gn period. This made some difference and CIlSU~ 
lhIt we covered everyone fairly (Brrda Atta-Quayson. Deputy/ActiO" 
Editor. November 30. 2009) 

In ordcT to make uscful r ... • .. "mmem.l..tUolh Oil political co\erage. the study sought the \le"5 

o(1hegatekcepersoftoc oc\\spaper on how thcy could Improve upon coverage ofpohtlcal 

parties and electioneering campaigns in general . rhc need for the stale to properly resource 

the peper during rlcctions was a VICW shared by all four respondents. One respondent was of 

the view that during electioneering campaigns. the newspaper tends to shy a"""lY from 

reponIng on very critical issues in\ol\"ing ruling parties. In Ihe opinion of the respondent. 

fairness requires that all issues of p:u1ies. whether negative or positive. should be reported 

on if il comes to tilt attention of the paper. On lhe quality of stories. two respondents shared 

Ule 'View lhat the paper needs to do mon: in the llIe3Sofin-depth polilical analysi!l.politicaJ 

rncart:h reponUl!! and also. political in\~ .. lIgalt\c reporting so thai the electorate will be 

,)(kyU.!tcly inrormrd aboutthc VaTlouspoliliCD.1 parties. their policies and programmes. and 
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6.0lotroduction 

CHAPTER SIX 
Discussion 

This study explored how the statc.-owoed Daily Graphic covered political parties in the 2008 

electioneering campaign. The study involved a content analysis of all 162 issues of the 

newspaper published from June 2 to December 6, 2008. and in-depth interviews with the 

main gatekeepers of the newspaper. The in-depth interviews were conducted as a way of 

finding explanations to the findings of the content analysis. In line with t he sequential 

explanatory research approach. this chapter integrates the findings of both the conieRt 

analysis and in-depth interviews 

6.1 AntfluntofCo\icragc 

The NPP and NDC dominated the paper's coverage in terms of number of stories. with the 

NPP receiving about 8.5 percent coverage more than the NOC. The CPP and the PNC 

followed in that order as far as amount of coverage is concerned. Though the amount of 

coverage received by the CPP positioned it at a distant third. it marked an improvement in 

the party's coverage as previous studies had found the PNC receiving more coverage in the 

state-owned media than the CPP. This time, the CPP had almost double the cover age 

received by the PNC (NMC, 2000a. 2000b. 2004; COO. 2001). 

The NPP's dominance in the amount of coverage (total number of stories), is however 

consistent with findings of previous studies such as those by the Commonwealth Observer 

Group (1996), Ay" (1997), Gyimah-Boadi (1994, 2001), NMC (2000, 2004) and CDD 
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(2000.2004). AJI these stUdin found Incumbent parties dominatina coverage in the stale­

owned media in Ghanasintc (be 1992 electIOns. The dommaneeofthc NPP in total nwnber 

of swnes affinns an observation by Cenite (2008) that state-owned media in most 

developing countries favour inewnbent parties in their coverage. 

Previous studies such as those cited above, have often attributed the dominance of 

incumbent parties in amount of electoral coverage to bias and favouritism by state-owned 

media such as the Daily Graphic Analysis of tile findings from this study however points to 

thccontrary. In fact.lhediITerence in the amount of cow rage received by the parties was 

more ofa reflection of the inequalities in campaign activIties ofthc n:sp«tive panics rather 

than bias on the part of the /Jail)' Graphic. This is because analysis of the papd"s coverage 

of events such as filing of nominations with the EC and balloting: for positions on the ballot 

paper that wen: common to the four top political parties - NPP. NOC. CPP. Pl'IiC !JIowed 

the parties m.:ci\'mg an equal amount of coverage in tenns of total number of storin 

·\nalysis of coverage of other evenl.s that featured the four panies on the same platform at 

tbesune time, such as the presidenlial and VM:C presidential debates. also revealed mat the 

parties received almost the sante amount of coverage quantitatively. Indeed, the Cpp 

n:ce'i\·ed more cove-rage than the NIX' and was ve-ry close to the coverage received by NPP 

as far as coverage of common e\'ents "'as concerned 

As editors of the newspaper explained. incwnbenl panies are usually well n:\ourcl.-d to be 

able 10 transport journalists to !heir evenl!i and get them back to the !lC\\SlOOm on time. The 

rnoun:e capabilities of incumbent parties thus help them 10 gCI more coverage than poorly 
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resourced opposition panies who cannot afford the financial and logistical requirements to 

transport journalists to their events. The situation can, therefore, result in quantitative 

differences in coverage between incumbents and opposition parties. It is however 

significant to note thai such imbalances in coverage do nol constitute gatekcceping bias 

hecause they are not the result of deliberate decisions hy editors to dese!e ct stories on some 

parties. As explained by D'Alessio and Allen (2000), gatekeeping bias occurs when editors 

consciously select stories on one party and deselect those on others, and by so doing, give 

more coverage to one party over the others. 

Findings from analysis of the common events and those that featured all the p arties on the 

same platform, supported assertions by editors of the paper that they tried as much as 

possible to be fair and balanced in their coverage of political partie sduring the 2008 

electioneering campaigns. Based on the results from analysis of coverage on events that 

were peculiar to all the parties, one may conclude that differences in the overall amount of 

coverage received by the parties were a reflection of the number of news-generating 

aClivities carried out by the individual parties. This is further supported by the facl that close 

to 90 percent of total coverage for all parties was straight news that were based on organised 

political events such as rallies, intra-party meetings and other forms of campaigns. The 

results. therefore, show that as far as amount of coverage was concerned. the paper was 

equitable in its coverage of political parties. Jnotherwords. the amount of coverage received 

by a party was a reflection of how active the party was during the campaigns in terms of 

organising news-generating events. 
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One way through which incumbenl'i ~ the USC' of state-owned media to their advantagc 

is the: tumlM~ or national or government functions and events into partisan campmgn 

platfurms Sme.: state-owned media III Ghana for example. have a mandate to project the 

pllllI:IO: .. Ilf t-:cw.:mm.:nts, par1isan campaign evcnts disguised as government or state 

funcllons can gCIk-ratc more coverage for incumbent parties, For example, Media 

Monitoring Africa (200Q) reponed a board member of South African BcoadcaslIRl! 

Corporation {SABCI as justifying state-media's bla'\Cd coverage for South Afnca's 

incwnbent ANC party, The SABC board member is said to have defended his position by 

claimmg that it WA." natural for rulin!! parties to receive more coverage than opposition 

parties in the State media because a ruling party gets additional coverage from state 

functions performed by the pre<;ldcnt and minislcr!'ofsl3tc 

Results from both the content analysis and the in-depth interviews showed that there was 

barely any covenlge for the incumbent NPP that "as basN on a national or slate function 

Almost all the covnage for the Incumbent party were based on panisan campaign activities, 

This ihows that either the incumtlent govemmenl stayed away from using national and 

go\'emment events as campaign platforms or the Daily Graphic divorced go\cmment 

functions from pnlilical gatherings in its cOHfage. The results confirmed assertions by 

cditonofthe papcr that they adhered strictly to lhc newipaper's policy guideline rorthe 

COYerage of l~ 2008 elections, The policy guideline made it clear that government events 

should be separated from campaign events of the NPP, This could have also accounted for 

the hmlled nwnllC"r of stories that had the incumbent pcc!OiJcnt and his political appointees as 
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source. Generally. therefore. the results do not point to an)' significant case of incwnbency 

abuse of stale~wncd media by the NPP government. 

6.2Promincnceo(coverage 

~pile the notion that Ghanaian newspapers tend to give prominence to pUlitical stories b)' 

placing them on the front pages, the results oflhis study show that the Doily (;TUpJr;C pl.::ed 

less than 10 percent of its coverage on political parties in the 2008 elections on the front 

page. Based on explanations alTered by editors of the newspaper on factors that mfluence 

the selection of a poli1jcaJ story for the front page (including pro1mln..:nce ofthc newsmalers 

and the relevance of issues discussed). il became apparent that close to 95 rerccnt of stories 

were those that. in the opinion of editors, did not meel the essential sofa good story or those 

ilial were considered nol to have the potcntial to intlucnccnationai policies 

In terms of distribution of front page stories amons the panics. the results of this study arc 

different from those of previous media monitoring exercises such as those by the ~MC 

(200001. 2oo0b. 2004) and CDD (2000, 20(4). Contrary 10 findings of these past efforts at 

monitoring slate-a\Wed media covc:rt.ge of elections. the findings of lhis study do not point 

to any fnouritism for or bias in fa,·ow of the incumbenl party. Though the ~pp had the 

highest number of front page slories. it was a reflection of the party's total &mOwn of 

eO\"Cragc rather than favountism on the pan of the newspaper. This is because. analysis of 

front page coverage received by each party showed that parties that had less amount of 

coverage, had a higher proportion of their storics on the fronl page. Prop:mionaJly. 

therefore. the !iIll8lkr JNU1ics fared bener than the NPP In terms affront page covcrqe. This 
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trend was renmed in the resullS of both the conlent analysis of general coverage and Ihe 

covernge 00 common events. In the case of coverage of common events. though the NPP 

was second to the CPP in kmlS of nwnber of stories on the front page, it placed last in IeTIIlS 

o(thc prorortionofils slories that made it to the front page. 

Prominence ofcovcrage received by the respect ive parties in tenns ufheadlinc size and 

visual elllllw;ernent of stories. followed the same trend as the prominence they received in 

terms of placement. The parties that received the least amount of coverage had the highest 

proponuIfJ of their stories appearing under the most prominent headlines and enhanced with 

either a phOlograph or a canoon. The trend gave credence to assenlon .. made by cdlhXS of 

the paper during the in-depth interviews that there was a dcliberatc effort to ensure lhalthe 

smaller parties were given as mlJ(;h prominence as possible. The trend alia supports the 

position of editors that any differences in amount of coverage (number of $lories) are 

atuibutablelOthc fact ofincqualitics in campaign activities ca.rried oul by the pantesratber 

tbanbiasonlhc pan of the newspaper. 

6.3 Tone of coverage 

Covera~c ","a.o; generally positive for all political panics with just a few negative stones 

This eould be a result of the over reli~ of journalists of the Dally Graphic on organised 

events of the political parties resulting in the dommance of straight news reports. As noted 

h) one respondent dunng: the in-depth interviews.. political pan.ies would alwa)'s make an 

effon to ensure that any intra-party development thai will impact negatively on the f'IU1Y 

involved ..... ill not be reported in the media. Political parties would therefore usually inviae 
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joumaJiSI$ to CO\'Cf only the en~nts they know would generate positIvI! nc\\~ for them. As a 

result. ..... hen journalists rely mainly on organised events of the political panics for their news 

reports. tbe bulk ofthcirstories are likely 10 be positive. 

Dcspi(e1hcoverwhclmingposilivecoverage for all parties. analysis of the posi tivcco\'l.-ragc 

received by each pany as well as the few instances of negative coverage showed that patties 

with the least amount of coverage had a greater proportion of their coverage beina positive 

and haldly any negative coverage. The NDC placed last in terms of proportion of its 

con'ra~c that was positive and was the party with the highest proportion of negative 

coverage. The negative stories on the NDC \\ere mairuy focused on internal squabbles in the 

part)· and the party's rivalry with its splintCf' group. the OFP, which rivalry occasioned 

unending tradmg of act:usattons between the two parties. The silUation also occountcd for 

the OFP placing second to the NOC in lCnns of proportion of negative coverage 

\Vhm the tone of coverage for the NPP and the NDC arc compan .. -d. the finding! support 

cont.:lusion! of pre\"ious studies by the NMC (2000 .. 200Ob, 2004) and CDD (2000, 20(4) 

that tncumhent go\enunents often receive more positive coverage than the opposition. Such 

a comparison be~en the: two dominant parties also conlinns a respondent's view thai the 

DtWIpIpCr tc:n&~ to ignore very critical and nc:gati,·c i5~UC:S a.o;~i3tcd with a ruling party. 

Aaalysisoftoncofcoveragc: for Olhcr Upposltwn partic:s however POIR1S to the fact th at the 

NPP as the incumbent was not the parry with the highest proportion of positive co"'erage or 

least proportion of negative coverage. It therefore becomes difficult to make any claims of 
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bias on the part of the newspaper as far as looe of coverage is concerned. The ,Cf1C1'1lI results 

thus affirm the claims of lk'uualilY in Co\·cra~ by editors of tile Daily Graphic. 

6A Implication for theory of gale keeping 

As observed by Erdclcz. McKeo.::hllll..' and Fisher (2005) the theory of satekeeping IS 

basicall) about the internal decision making processes of a media organisation rcgardina 

new" selection. How a newspaper like the DllIly Graphic o.:;ovcrs political parties would thus 

hc a manifestarion of the gatckceping practices of the newspaper. 

Responscstu the ljucstion ofwhcther or not the ncwspaper has a fonna! gatekeeping policy 

revealed that though the newspaper does not have a written polic)· that guidcs the selection 

of IlC'WS stories. there was a specific written pol icy guidelines for coveraae of the ZOUS 

electioneering campaigns. This meant that selection of news stories was nol bued on the 

whims of the editor of the newspap:f as the original gatckceping ~udy by While (1950) 

found Mr. uatcsto have been doing. The CXlstcnce ofthe policy guidelines did not ho ..... evcr 

limit consensus bui lding: among ed itors in the news selection process. As all the respondents 

indicated, story selection isthroughconsensusbuildingilt.m ..:dltorial conferenceatrended 

by aU editors during which the mcn!!'. llf ..tones are discussed before they arc: selected for 

publicalion. 

Findings of both the in·depth interviews and the content analysis. confirm the views of 

plekeeping researchers such as Shoemaker and Rene (1991), Shomtakcr and VOl (2009), 

Folann (2002). and Hennan and Chomsky (2000) all of whom conlend that the gatekceping: 
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process is influenced by _ nwnber of factors. Empirical evidence from this scudy continncd 

f.ctors such as 1llaM8CITlmIpoliey, perccivcd needs and preferences of audience, legal and 

professional considerattons. ownerslUp, as well a! finance. as being among the factors thai 

iDflucnce the ~alckecpmg process as argued by folarin (2002) and Shoemaker and Reese 

(1991). The study's findings also support assertions by Shoemaker and Vos (2009) that 

resource availability can also influcoccthC'gatekeeping process. 

Management policy was identified as an influence in the gatekeeping proceS5. as editors 

lndicatcd that thcy adhered strictly toa policy guideline on coverage thot was put inpl ace by 

manag!:m!:nt to guide-the newspaper in Its coverageofpoliticaJ parties . As stl.lCd in Ihc 

previous chapter. all respondenls held the viewlhal the policy guidel ines helped the paper to 

improve upon its coverage of the 2008 elections over previous elections. The $Cuing up of 

an inlemal commiuec to monitor the ncv.'Spaper's coverage and compliance \ .... Ih the: policy 

guidelines. demomlraled _ further commitment. on the part of managers of the Dolly 

(;rapiric. to ha~ the policy guidelines compltcd with. To a large extent. therefore. the news 

sdectlon process or gate:keeping at the Daily Graphic was influenced by the policy of 

lIWlagemcnt. 

Thouah the policy guidelines gcncnlily influenced coverage, editors pointed oul lhal 

Interpretation of the policy was in tum innuenced by their perception of the needs and 

preferences of the newspaper's readers. The news editor for example. observed lhaI: dunn~ 

editorial conferences where stories are sclected for publicalion.eonsiderationis Bi\"C"n10 

issues thaI the public will be intc:restcd in. According to him. the consideration of public 
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interest. in the news selection process. usually benefited the parties with large following, 

namely, the NPP and NDe thus resulting in more coverage for those parties. The advantage 

in coverage enjoyed by the larger parties is mainly influenced by commercial co nsidcration 

of making more sales on the part of the gatekeepers. This confirms Folarin's (2002) 

conlentionthatwhaledilorsperceivetohetheneedsandinterestofthemajority of readers 

tend to have an influence in the gatekeeping process. 

Tied to the issue of public interest is finance as an influence on the gatekeeping process. 

Though editors consider public interest in the sclection and placement of stories. empirical 

evidence from the findings of the study revealed that the motivation for considering public 

interesl is, in itself. partly influenced by the desire to increase sales a fthenewspaper.One 

respondent noted for example. that when two parties hold similar evenls, prominence will he 

given to the story on the party that has a larger fo llowing. The following comments from an 

editor demonstrated that financial consideration is an influence in the galekeepingproeess: 

How many people will buy the newspaper because of a OPP story on the 
front as opposed to the number of people who will buy the paper because 
of an NPP or NOC story on the front page? Obviously, I wi ll sell more 
copies by satisfying the needs of the large fo llowers of the NPP or the 
NOC. We are in business so we cannot rule out the issue of making 
money. So all things being equal. J will use an NDC or NPP story on the 
front instead of a OPP story (Sammy Okaitey. News Editor. December 2, 
2009). 

Even though the assertion by the news editor suggests editors may deliberately promote 

stories of the NPP and the NDe, findings from the content analysis did not reveal any biases 

in CO\"CTage in favour of the two leading parties. This is because as indicated in the 

precedingchaptl!r, the smaller parties rather had a higher proportion of their cove rage on the 
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fiont page. hig.h..::r proportion of their stories enhanced and higher proportion of their 'i.tune:, 

in positive tone Ihan the bigger parties. In tmrlS of absolute nwnbers. however. the bigger 

parties had mo~ stori,,-s in all aspects of coverage than the smaller parties 

Joough there appears 10 be a consensus among gatckeeping scholars that the desire to 

generate more advertising rc\'cnu(' on the pan of media organisations constitutes a 

signilicant gatekceping influence. findings of this study do not support that view. All 

respondenls \\ere of the opinion that the newspaper would not favour a political pany in its 

coveragejlUC becauseofthC' party's advertising capabilities or in order to ge neratc more ads 

from the party. This. therefore, does not support Herman and Chomsky's (1988. 2000) 

contention that financial influence on the galckeeping process is mainly because editors 

would want to protect the interest of advertisers. The results indicate thaI as far as the Daily 

vraphlc is concerned. the main financial influence on gatekeeping IS attributable to the 

&sire 10 increase the: newspaper's circulation. This amnn, Herman and Chomsky's 

assenion that profit orientation of media organisations tend to be an innuence on 

galckeeping. 

Results of the study also support Sooenukcr and Vos' (2009) and Folarin's (2002) 

idenlification of legal and professional COMiderations as galckeeping influences. ReSiults of 

the in-depth Interviews. for example. indic:ucd that the content of the policy guideli"" on 

the co\'erage of the :WOK ck.-ctions was luided by provisions of the 1992 Con!ltitutlOn thd 

n=quires the newspaper 10 be fair and balanced in its coverage of political parties. i"indings 

of the in-depth interviews ailK) revealed thai decisions taken at editorial conference 
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n:garding news $election atc. to. large extent influenced by provisions ofw 1992 

Constitution regarding the mandate of stale·owned media. It was found that toough editors 

give consideration to constitullonal reqUlrenlCnlS nr falmc:ss and balance, III I~ ..-.e time. 

they also fccl proleCtoo by provisions of the same Constitution lhat ill!Ulate them fronl any 

form ofgo\cmmental influences . 

The code of ethiCS of the Ghana Journalists Association (GJA) was also found to h.av-: son-.e 

level of Innuence in the galckeepmg pral;'tlccs al lhe /)wly GrapMc. As the editor of the: 

AC\\-spaper observed. ·1h .. · GJA code of ethics serves as It. guide for ensuring professionalism 

In our ne" s .,election and our work In gc:ncral." Tllis m~"ns that some stories sometimes fail 

topassthroughthegatesofeditorsforfailinglomcctprotdsionalrc(.juircmcnls 4lSspcltout 

bYlheGJAcod('ofcthics. 

Results of the study therefore show thaI though the Daily Graphic does not have. gcn .. -ral 

writtcndowncditorialpolicy,anumberoffactorsinflucncethegatekcepingpr.-cticcsofthe 

~wspaper. Thdc include finance. management polic~. percen'ed needs and prefereJll.!a of 

.udirnc<:s.lcgal and profes.~ional considerallons. The results a lso show that the galCkcc-ping 

proces..~es of the paper transcend the whims of any single editor of the nc"~papcr 

6.S lmpli«:ationllfol'thcoryoffl'aminK 

.'h obJerved by fntman (2004), framing relates to the procell through wlu<:h SQme aspa."b 

(1f fk. ..... 'S Items arc highli&hted 10 promote a pou1icular intCTpretation llmong audiencn. nus 

mc=ans that news I1cm~ that go through the pin or editor.; 10 get published, may not be 
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given the same treatment and prominence. Framing of stories is carried out through 

headlines. sub-heads, photos and captions. source seledion, quote selection. logos. statistics 

and charts. among a few other story characteristics (Vreese, 2005). As argued by McCombs 

(2004), gatekeeping and flaming are therefore interli nked in that framing constitutes the 

ideo]ogical contextualisation of content choices by gatekeepers. 

Analysis of framing measures such as headline size, subheads, visuals, story piaccmcnt and 

tone of story revealed that even if parties were to receive the same amount of coverage. 

differences in the way stories are framed, could make some parties have more favourable 

coverage than others. In other words. the gatekeepingproccss may all ow quantitative eqwty 

and balance in the coverage of parties but through story framing, some parties can have 

more favourable coverage than others 

A typical case of how framing can make a difference in the coverage of parties was 

witnessed in the profiling of presidential candidates in the December 6, 2008 publication of 

the Daily Graphic. In that issue ofthc newspaper. the presidential candidates of the NPP and 

NDe had their profiles elaborately presented in two columns of 19 and 16 paragraphs 

respcctively, wbile the rest of the candidates had their profiles squeezed in singlecolwnns of 

eight paragraphs each. Addilionally, the presidential candidates of the NPP and the NDC 

had their profiles presented with five sub~heads each. The profile of the NPP candidate had: 

education. career, political career, top diplomat and family, as sub-headings. The NDC 

candidate also bad his profile presented with the following sub-heads: education. 

publication. expertise, other activities, and project. The profile of the CPP candidate 
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contained only two sub-heads. namely: career and political im'olvemcnl. The profiles of the 

rest of the candidates had no sub-heads (Daily Graphic, December 6, 2008), This implies 

that even though each presidential candidate had a front page profile, some were made 

prominent thanothcrs through framing. 

As argued by Stromback and Luengo (2008) through the activation of certain values of some 

stories at the expense of others, framing can promote particular trains of thought about the 

political phenomena projected in stories. Such projections then lead audiences 10 arrive at 

more or less predictable conclusions. The Daily Graphic '!t' framing of the profiles of 

presidential candidates as indicated above, had the pOlential t o lead readers to perceive the 

NPP and the NDC presidential candidates as the most qualified among all the contesting 

candidates. This is because framing remains one of the most influential ways through which 

thcmedia shape public opinion (Druckman, 2007) 

Empiri\:al cvidence from the findings of this study showed that editors framed stories 

differently in tcnns of headline size, placement, enhancement with visuals and overall tone 

of coverage. Results from both the in-depth interviews and the content analysis. however. 

pointed to the fact that, though syslematic biases may occur, there was no deliberate attempt 

onthcpanofeditorstofavouronepanyortheotherthroughthcframingofstorics. 
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CHAPTER SE\,r.:-: 
Conclusion 

7.0 In troduction 

As observed by Walgravc (2008). the mass media's role in the enterprise of democracy 

cannot be underestimated due to their widely acknowledged agenda-setting function. As a 

result of the agenda-setting capabilities oflhe media. the way they cover political parties and 

frame issues regarding parties, ought to be considered important in a ll aspects of political 

analysis. Indeed. it has been argued that the success or otherwise of democratic elections. 

largely depends on how the media cover the clectoral campaigns that precede the elections 

(Elenbaas & Vreese, 2008). Informed by these argument s. Ihis study sought to find out if. as 

required by the 1992 Constitution of Ghana, the Daily Graphic as a state-owned medium 

and Ghans's biggest newspaper. provided fair and balanced coverage to all political parties 

during the 2008 electioneering campaigns. This chapter sums up the findings and 

discussions presented in the previous Iwo chapters. This chapter als o points out some policy 

recommendations as well as recommendations for further research. 

7. 1 Summary of findings 

Findings of the study presented in the fifth chapter showed that the incumbent NPP received 

more coverage than the other six opposition political patties that contested the 2008 

elections. Previous studies that examined media coverage of political partics during 

electioneering campaigns often fOWld stale-owned media giving ruJing parties 

overwhelming favourabl e coverage in a ll aspects at the expense of opposition parties 

Findings from the content analysis. corroborated by results from the qualitative in-depth 
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interviews. represent a departure from resulls of previous studies that often found incwnbent 

panies having absolute dominance in amount. prominence and lone of coverage. 

In fact unlike previous elections where incwnbent parties received almost 50 percent of 

total coverage for all parties, in the 2008 elections, the incum~nt party did not receive up to 

40 percent of total amount of coverage in the Daily Graphic, Significantly also, results from 

the analysis of events that were common to the four leading parties and those that involved 

all the four on the same platform at the same time, showed an almost equal coverage for all 

of them. The incumbent NPP only had a slight edge over the main opposition NDC in temts 

of amount of coverage. The incumbent party did not, however, dominate coverage in tenns 

of the proportion of its stories on the front page, proportion of its storie s that was visually 

enhanced,proportion of its stories with positive tone and the proposition of its stories with 

lhe most prominent headline. The opposition parties rather fared better in terms of the 

proportion ofthcir stories that was positive. Additionally, theoppositi on parties fared better 

than the NPP in tenns of the proportion of their stories that was enhanced with visuals and 

the proportion of their stories lhat had prominent headlines 

Results from the analysis of common events and events that involved the four leading 

parties on the same platfonn at the same time, point to the fact that disparities in coverage 

received by parties were a reflection of the unequal naturcofthe respective political parties 

in teons or support base. The disparities were also a reflection of differences in the number 

of campaign activities carried out by the respective parties and the ext!!nt to which those 

activities met the editorial guidelines of the Daily Graphic. As the data show, if political 
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parties that contested the 2008 elections wl!reequaJ in size. and had carried out the same 

nwnber of newsworthy campaign events. they would have received an almost equal 

cO\'erage in terms of number of stories. story prominence and tone of coverage. It could 

lherefore be concluded that Daily Graphic's coverage of political parties in the 2008 

electioneering campaigns. was an improvement over the newspaper's coverage of previous 

elections. The DaiJy Graphic's coverage of the last election also indicated a high degree of 

compliance with Article 163 of the 1992 Constitution that mandates statc-ownl!d media to 

provide fair and balanced coverage for all parties during electioneering campaigns. The 

results also affiml Temin and Smith's (2002) assertion that there appears to be a pattern of 

consistent improvement in state-owned media's coverage of political parties during elections 

in Ghana. 

7.2 Implications for policy andjouroalism praclice in Ghana 

Findings of the study point to a need for some modifications in existing gatekceping 

practices at the Daily Graphic. As was gathered from the in-depth interviews and indicated 

in the preceding two chapters. the Daily Graphic has no formally-written editorial policy for 

news selection. What the newspaper had in place is a policy that was limited to coverage of 

political parties during the peak period of the 2008 electoral campaigns . After the elections, 

lhc newspaper put aside the policy guidelines and reverted to the conventional practice of 

selecting stories based on views shared by editors at editorial confe rences.ltis,however, 

important to point out that the constitutional requircment of fair and b alanced coverage for 

political parties should not be applicable only during dectoral campaigns. This is because 

coverage received by parties during the political "off seasons." contributes to shaping 
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p\.'uplc's perceptions about a party even before elections, Coverage dwing elections may 

th~Oc.'unl~ enforcinga1n:ady held public pcrceptionsabout a pany. There i!> therefore the 

need for a permanent edilOriai policy on political coverage by the stale-owned media thai 

willensun: that parties are givm fair and bcUanced coverage at all times. 

The fmdings of the study show that journalists rely mostly on organised political events for 

polilical news slories. rhis lendencyculminates in the overwhelmtng dominWlce of straight 

news reports in political coverage as the analysis of types of stories received by polilical 

partlC!> revealed. There is therefore a need for further traimng ofpolilical reporters on how to 

gcneralc and write good political storicslhruugh in\"csligalionsand research. There is also a 

need for Journalism traming institmions to lake a second look at their syllabi and consider 

introducing adequate modules that will enhance students' abiliti~ in writing qualit)' 

invcstigativeandresearch-bascdpolitiealstorics 

Resource constramts were identified as one of the major factors that sometimes militate 

against coverage of smaller political parties. Editors explained that ~metimcs. the 

newspaper is WlIlble to fund the transportation. accummodation ancJ logistical needs of 

reportento~"Cfsomepolilicalevcn(SIhattakeplaccoutsidethenalionalandrcglonal 

capitals. Consequently. the newspaper relies on the political panies Ihat are organising the 

events to provide those requirements. l"his situalion makes il possible for incumbent and 

other bigger opposition parties that have r~urces to lransport. accommodate and provide 

the other logistical r\.-quirements of reporters. 10 n .. -ccivc more coverage than smaHer and. 

resowce-constrained partin. To be able to enforee the conslitutional requirement of fair and 
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balWlced coverage, it is recommended that the state-owned media should be adequately 

rcsourced by the state for them (the media) to be able to meet the necessary resource 

requirements for providing fair and balanced coverage. 

7.3 Limitations oflhe shJdy 

One limitation of this study is that it did not compare coverage received by the political 

parties with the number of campaign activities embarked upon by the respective parties. 

Such a comparison would have been useful for a further examination of the issue of bias in 

coverage. It would have also been useful to have broadened the scope of the qualitative 

interviews beyond the views of editors and reporters, to those of political party 

representatives and readers of the Daily Graphic. A comparison of the views of gatekeepers. 

political party representatives and readers could have strengthened the fi ndings of the study. 

7.4 R~commendations for further studies 

On the basis of the findings and limitations of this study, the following are recommended for 

future studies that would be examining state-owned media coverage of political parties and 

ways of improving upon the role of the media in Ghana's democratic development: 

It wouJd be useful to have a study that compares coverage received by political 

parties with the number of campaign activities embarked upon by each party. The 

results of such a study wHl be a further step in establishing whether or nOl disparil ies 

in coverage received by political parties are attributable 10 biases on the part of the 

state-owned media or to the inequality of competing political parties and the number 

of their campaign events. 
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The in.depth mtervicws focused mainly on editors and reponcrs ufthe newspaper. In 

futurc studies. offiews of the vanous politieal parties and readers of the newspapcr 

could also be mtcrviewcd to gather their views on state-owned media coveragc of 

electioneering campaigns. Analysis and comparison of responses from ediwrs. 

reporters. political part) reprcs.cntati\'csand readcrs will helpenhaneeunderstanding 

of the gatckeeping practices at the Daily Graphic and also strengthen any findings of 

tlias or otherwise in the newspaper's coverage of political partics during electoral 

campaigns. 

1bc role and contribution of the media rem,un critical in Ghana' s dcnmcralic development 

It is. therefore, important to continuously examme the role of the media, particularly the 

state-owned ones, as tools for the promotion of Ghana's democratic development. rhus. it is 

critical to constantly monitor and analyse whether and how the media cover democratically-

n:levantevents..suchaselcctions. 
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Coding guidclinc 

SlorylD: 
Stories identified by seriai number 

Date of Publica lion 
I June 
2. July 
3. August 
4. September 
5. October 
6. November 
7. December 

Typeofslory: 
I. Straight news 
2. Feature 
3. Editorial 
4 Letter 
5 Opinion 
6. Follow-up 
7. Rejoinder 
8. Retraction 
9. Interview 
10. Investigative report 
II . Other 
12. Pholostory 
13. News analysis 
\4. Profile 

Political party eovered in Iheslory 
1 NPP 
2. NDC 
3. PNC 
4. CPP 
5 DFP 
6 RPD 
7. DPP 

APPENDIX A 
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Ncwsmaker 
I . Presidem 
2. Presidential candidate 
3. VicepresidentiaJcandidate 
4. Parliamentary candidate 
5 GO\lemmentofficiaJ 
6. Pany officiaJ 
7. Party supporter 
8. Intra-party group 
9. Writer 
to. Editor 
II . Other 
12. Wifeofpn:sidenlialcandidate 
13. Wife of \lice presidential candidate 
14. Other public official 

CORtexlofstory 
1 State function 
2. PoliticaJrally 
3. Campaigne\lent 
4 InterviewwithjoumaJist 
5 Press conference 
6 Press release 
7 Other speech event 
8. Workshop/seminar/conference 
9. Inauguration/commissioning of project 
10. Donation/launching 
II. Intra-party meeting/election 
12. Resolutions 
13. 0rganisedci\lilsocietye\lent 
14. Other 
15. Election of running mate 
16. Social event 
17. Defection 
1&. Launch of manifesto 
19. Filing of nomination 
20. Presidential debate 

Subjedofstory 
I . Nationalde\le1opment 
2. Campaign strategy 
3. Attack on opponent 
4. Intra-party conflict 
s. Other election-related story 
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Placemenl of slory 
I Front page (Icad) 
2 Front page (second lead) 

Othc:r front page 
8ackpage 
Centre spread 
Political page 
Other pages 

lI eadlinesize 
I . Streamer 
2. Spreadhead 
3. Two-colurnnhcad 
4. One-column head 

Enhancemenl 
I. Photo 
2. Novisual 
3. Cartoon 

Toncofslory 
I. Positive 
2. Negative 
3. Neutral 
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APPENDIX B 

Coding Sheet 

_. -f--+--f--- ----+---+-+-----l-l-----I 
-1-1----1----+- -- ---+---1---+---+---1 

- . -I----f--- --+--+--f------I---+--+----1 
.-1----

i=~~ 
--'-------'--- -
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APPENDIX C 

Interview guide for in-depth inten 'iews 

I How long have you worked as ajoumalist? 

2. What is your current position? 

3. Have you held any other position previously? 

4. What is theedilorial policy or policies regarding the seJection of politic al storics for 

publication? 

5 What in your opinion determines !.he selection of political front page stories of the 

Daily Graphic? 

6. Do you think story selection and placement at the Daily Graphic is in anyway. 

influenced by any constitutional provisions? 

7. !sthere any policy or policies on how the paper is supposedlO cover politi caJ parties 

during eiection campaigns? 

8 Is there any policy on how lhe paper is supposed to cover activities of incumbent 

govemmcnts and parties and opposition patties? 

9. Do you sometimes feel pressured to carry or place political stories on certain pages'? 

10. Do you think editors of the paper pander to political pressure and i nfluences in thei r 

news selection activities'? 

II. What is your view on how the Daily Graphic covered the various political parties in 

the 2008 elections? 

12. Waslhe paper's coverage oflhe last electionsdifTerent from how it cove red previous 
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13. Would you say the Daily Graphic has been fulfilling its constitutional mandate 

regarding eleclion coverage? 

14. WhydoyouthinkthepaperisusuaJlyaccusedofbiasinitselectioncovcragein 

favour ofruJing parties? 

15. In your view. is there anything the paper needs 10 do in order to best mee tits 

mandate as a Sl3te-owned newspaper? 
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APPENDIX D 

Guidelines on us ing SPSS ( Of" ca lcula liog Kappa inter-coder relia bility 

I . Open the fil e KAPPASAV. Enter data from independent coders 

2. Before perfonning the analysis on the summarized data, specify on SPSS that the 

Count variable is a ' 'weightcd'' variable. 

3. Select DalaIWeight Cases ... and select the "weight cases" option with Count as the 

FrequencyvariabJc 

4. SdeCI AnalyzclDescriptive Statistics/Crosstabs. 

5. Select coder 'A' as Row and coder 'B ' as Column. 

6. Click on the Statistics bunon, select --Kappa" and the "Continue." 

7. ClickO K to display the results for the Kappa inter-coder reliability t est 
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